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I. Introduction

The goal of this manual — prepared by the ZdravPlus Social Marketing Team — is to provide you with the
tools you will need to run a “Keeping Children Healthy” Campaign. Each step of the way, the manual
provides you with the information you need to help you think through the preparation of your campaign, as
well as information about successful campaigns which have already been carried out in Kazakhstan.

When it comes to the Keeping Children Healthy Campaign, certain factors are predetermined, such as the
primary target audience of the campaign and the key messages. But, how exactly you will convey these
messages and reach your audience are for you to decide based on a number of factors, not the least of which
is your resource base—including budgetary and human resources, creative ideas, and inspiration.

The manual is divided into four sections. We suggest that you read through the manual once to get a general
overview, and then return to the beginning and begin working through the worksheets and answering the
questions, which aim to help you develop your own campaign plan.

Please remember that the organization of a good campaign takes time. It is best to work carefully through the
manual and think through all of the steps before embarking on the campaign. We wish you the best of luck
on your campaign!
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II. IMCI and the Role of the Keeping Children Healthy Campaign
in Supporting IMCI

A. What is IMCI and Why is it Important?

Every year in developing countries, approximately 12 million children die before their first birthdays.
The most common causes include pneumonia, diarthea, measles, malaria, HIV/AIDS, and insufficient

nuttition.

IMCI stands for “Integrated Management of Childhood Illness.” IMCI incorporates simple life-saving
technologies promoted by WHO and UNICEF. It is supported by the government of Kazakhstan and
has become a comprehensive approach which addresses not only individual diseases but the sick child as

a whole, with the goal of reducing childhood mortality.

IMCI: Where do children receive care for their symptoms?
Home Outpatient Facilities Hospitals
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As shown in the diagram above, IMCI emphasizes preventive care and home treatment for those
symptoms which do not require professional medical attention. Children with more serious symptoms
are treated at the outpatient level, through primary care facilities. And only in the most serious cases are
children hospitalized. By educating parents and doctors, symptoms can be spotted and treated early,
meaning fewer children end up in the hospital. Mortality rates and complications decrease, and the cost

of treatment is reduced.
Key components for IMCI implementation include:

* Improving case management skills of health workers through the training on guidelines for integrated
management of childhood illness, adapted to the local context, and activities to promote their use.
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*  Improving the health system by:

- Ensuring the availability of essential drugs and other
supplies;

- Improving organization of work at the health facility
level; and

- Improving monitoring and supervision.

* Improving family and community practices through
education of mothers, fathers, other child care-takers and
members of the community with focus on: health seeking
behavior, compliance, care at home and on overall health
promotion.

Thus, one of the most important components of the IMCI
strategy involves improving the knowledge of mothers as to
how to raise a healthy child, how to protect him from the
most common childhood illnesses and how to save him from
potentially life-threatening situations if he does get sick.

Mobilization of parents with children under age five is an
interesting and rewarding process, which can strengthen the

Brief History

Beginning in 2000, the USAID-funded
ZdravPlus Project teamed up with the
WHO to begin implementation of
IMCI—Integrated Management of
Childhood Illnesses—in Kazakhstan. The
IMCI trainings targeted medical
professionals, providing them with tools
to better assess and treat common illnesses
that can be fatal in children ages five and
under.

To complement this training for medical
professionals,  ZdravPlus  introduced
“Keeping Children Healthy” campaigns to
educate the public—in particular young
mothers—about home care for common
symptoms of childhood illnesses and the
danger signs that require professional
medical care.

relationship between health care workers and the population, making it more open and trusting and

raising the personal responsibility of parents to take care of their health and that of their children.

ZdravPlus/Kazakhstan, in cooperation with the National Centers for Healthy Lifestyles, the National
IMCI Center, and regional offices of the World Health Organization, has designed and carried out
Keeping Children Healthy health promotion campaigns in Karaganda, Zhezkazgan, Ust-Kamenogorsk,
Semipalatinsk, and a few regions of the Almaty Oblast, in support of the IMCI strategy. Family Group
Practices (FGPs), local health departments, city administrations, and the population itself have also

played a role in campaign implementation.

This manual is designed for people who want to carry out a Keeping Children Healthy health promotion

campaign. The sections which follow will provide you with information on campaign objectives, key

messages and information dissemination methods. After working through this manual, you will be

prepared to undertake your own KCH campaign.
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III. Key Steps in the Keeping Children Healthy Campaign

The IMCI strategy gives parents great responsibility for caring for their sick children at home and
recognizing the symptoms which require treatment by medical personnel.

The objective of KCH campaign is to provide mothers and other caretakers with necessary information
and to educate them on how to take care of children properly.

The KCH campaign is aimed specifically at mothers of children ages five and under—we call this group
the primary target audience. The campaign also tries to reach a secondary target audience which includes
pregnant women, women with children under five, and other caregivers, such as husbands and mother-in-
laws, who can help and influence the primary caregiver.

By examining the needs, perceptions, knowledge, attitudes, and practices of primary caretakers for
children under age five regarding diarrhea and ARIs, ZdravPlus developed appropriate key messages
and means of conveying these messages in order to accomplish its goals. As such, surveys are quite time-
consuming and costly and therefore, we have not included information in this manual as to how to
conduct such a survey. Instead, we have included the key messages already developed by ZdravPlus
based on the KAP surveys. We suggest that you use these same key messages, though you might add or
change a component to suit your own needs.
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Goals of the Diarrthea Campaign:

1. Increase in the percentage of the adult
population who know how to properly care for
a child with diarrhea:

a) Give the child more to drink than usual.

b) Feed the child as usual, even if he/she has
no appetite.

¢) Increase the percentage of the adult
population that knows when to seeck immediate
medical attention in the presence of the
following danger signs in a child with diarrhea:

d) The child is sick, weak and unable to drink
ot breastfeed;

e) Blood is found in the stool;
f) Worsening of the child’s condition; and
g) High fever (38.5C and above).
Additional goals of the campaign can include:
2. Increase the percentage of mothers who know
that babies should be exclusively breastfed for

the first six months of life (no water, tea or
other supplements).

3. Increase the percentage of mothers who know
that all women can produce enough milk to
breastfeed their babies.

Goals of the ARI Campaign:
1. Increase in the percentage of the adult
population who know how to propetly care for

a child with an ARIL:
a) Give the child more to drink than usual.

b) Lessen the pain in the throat and lessen the
cough safely: with breast milk, warm boiled
water, warm milk, or warm mineral water.

¢) Keep the child warm, but do not overheat.
d) Clear the nose.

. Increase the petrcentage of the adult population
that knows the danger signs in a child with an ARI,
and that knows when to seek medical attention
immediately if any of these signs are present:

a) The child is unable to drink or breastfeed;

b) Cough or nasal congestion with difficulty
breathing or more frequent breathing;

c) Worsening in the child’s condition and
d) High fever (38.5C and higher).

Inability to drink or breastfeed—a very serious
symptom which can have fatal consequences—
to be the
population often does not realize that it is such a

needs specially emphasized, as

dangerous sign.
Additional goal of the campaign can include:

Increase the percentage of the adult population
that knows not to give antibiotics to babies
without a doctot’s prescription.

More detailed description of objectives and fey messages can be found in Annex 1.

These goals and key messages will be the guiding force for your campaign. Through each step of
planning and implementation, you should keep your goals and key messages in mind. Remember that
your ultimate goal is to get your target audience to understand these messages and change their behavior
accordingly.

Key messages are disseminated to the population via printed materials such as brochures, booklets, and
posters, as well as through television, radio, and print media. Doctors and nurses can also help distribute
the materials. Activities such as contests for nurses, press conferences, health festivals and other
activities can help make the information more interesting and really engage the target audience.

Keeping Children Healthy campaigns traditionally last for two months and take place after physicians in
the area have received IMCI training. Efforts are made to strategically schedule campaigns, so that,
for example, the ARI campaign takes place during the winter when the incidence of ARI is greatest and
diarrhea campaigns take place in the summer.
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Campaigns are catried out with support from various partners, which can include Oblast/City Health
Departments, Family Group Practices, the Center for Healthy Lifestyles and various NGOs. Next comes
the importance of thorough preparation and organization of the campaign. The part of the manual that
follows contains the main steps of these processes.
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IV. How to Organize Your Campaign

The Keeping Children Healthy Campaign is about getting your key messages across to your target audience,
with behavior change being the final result. In order to organize your campaign, you need to think about
what you want to achieve and how you will achieve it. As you think through your plans, you will need to
continuously review and prioritize, making choices as to how best to use your limited resources.

Target
Audience

Partnerships

Resources:

Materials
Events

Change in

behavior

Components you will need to consider include:
*  partnerships

*  materials

* events

* dissemination of information

*  budgetary resources

¢ human resources

This manual outlines the campaign components you will need to think about. But, be aware that these are not
unrelated steps: for example, you can only finalize your budget once you have finalized your work plan, and
you can not finalize your work plan—which includes information about events, printed materials, and work
with the media—until you have determined your partners and your budget.

As you work through the manual, keep in mind that in any health promotion campaign, choices need to be
made and creative solutions sought. By being flexible, you can develop a plan that will enable you to get your
messages across to your target audience in the best way possible within the framework of your budget.
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A. Pre-campaign Organizational/Administrative Issues
This section will introduce you to the basic pre-campaign administrative issues, including:

1. Meeting with key partners, including your local IMCI resource person and local health departments to
explain the importance of the campaign and request the issuance of a prikaz;

2. Otrganization of a Working Group;
3. Development of a Work Plan; and

4. Creation of a Budget.

1. Meeting with Initial Key Partners

The success of any health promotion campaign depends largely on the involvement of key partners in the
community. For KCH, key partners during the planning stage include the local IMCI coordinator and the
City or Oblast-level health department.

The Local IMCI Coordinator or Contact Person

In many cities in Kazakhstan, doctors have been trained in IMCI and have a good understanding of the
importance of population involvement in making IMCI work. You can contact ZdravPlus to find out which
head doctors in your city have been trained in IMCI. You can consider this person an IMCI resource for your
campaign. He or she can:

* Ensure that all materials produced for the campaign correctly convey the key messages;

*  Work with the press and campaign implementers to make sure that articles in the local press contain
accurate information and are appropriate for the target audience;

* Serve as a link with other doctors in the city or oblast;

* Provide insight into the specifics of work in the city or oblast;

*  Help explain the importance of IMCI to local officials;

* Assist in establishing contacts with local officials and other potential partners; and

* Serve as a member of the contest jury and

working group, as appropriate. The prikaz should include information such as:

During the meeting with your IMCI resource | ® Justification for the campaign
person, you can explain the goals of the IMCI
campaign and request assistance in moving forward | ®  Dates of the campaign
with the campaign. The IMCI resource person ) o
should be able to help you arrange a meeting with * Suggested campaign activities
the local health department to discuss KCH and
should attend that meeting with you to help you
explain the importance of IMCI on child health in
this city or oblast.

* Name of the responsible party within the health
department

* List of working group members

The City or Oblast-Level

*  List of jury members
Health Department

When conducting a health promotion campaign in a
city or oblast, it is necessary to receive official permission from the corresponding health department in the
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form of a prikaz. Your meeting with the City or Oblast Health Department is an opportunity to provide
information about the campaign, so as to gain buy-in from the authorities. The IMCI coordinator in your

region can help you gain support.

Before meeting with the health department, you should carefully think through the key points which you
want to get across, as well as what sort of concrete assistance they might be able to provide. In addition to the
official support necessary in the form of a prikaz, assistance could include space for meetings, a representative
to serve on the working group, office resources such as access to a copier, connections with local media,
demographic  statistics for your target region, contacts with medical professionals, etc.
A sample of a prikaz is included on the following page.
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PRIKAZ

Ne 125, April 12, 2001
ON CARRYING OUT A “KEEPING CHILDREN HEALTHY” CAMPAIGN

In compliance with implementation of the World Bank project’s component “Strengthening of Financial and
Managerial Tools” and in accordance with introduction of new technologies on the WHO IMCI strategy with
\

technical assistance provided by ZdravPlus/USAID
1. To carry out KCH information campaign in Ust—KamenogortShe onaikha,\Gl

I hereby declare:

uWZharmin
Rayons throughout April 23 — June 18, 2001

2. Oblast Healthy Lifestyles Center (Iﬂubrakov ) is\in charge of:
- Carrying out the events stated in e Annex.
- Providing all SVAs,with printed magerials iy compliance with the list attached.

3. oufas‘taéd pediasri®t (Manych N.) is reSponsi

to organize:

4. In order to organize a nurses’ competition within the campaign
- Jury members should be approved.

- Oblast Healthy Lifestyles Center (Kubrakova L.) and Ust-Kamenogorsk Medical College (Vasilyuk
N.) should develop and approve the terms of nurses’ competition by May 1, 2001.

5. City Health Department (Massalimov E.) should set up a headquarters to coordinate all events and
involve oblast health specialists (based on agreement).

6. Deputy Head of Oblast Health Department (Zagranichny L.) should take execution of the prikaz under
his control.

Head of Oblast Health Department K.Andagulov

How to Conduct a “Keeping Children Healthy” Health Promotion Campaign 10



2. Organization of a Working Group

The working group is important for the campaign, as it allows you to pull together resources from the
community, access a broader spectrum of society, and gain much-needed volunteer labor to help with
campaign implementation.

Group members could include:

* Representatives from the Health Department

*  Local IMCI Coordinator

* Representatives of the Kazakhstan Association of Family Physicians
* Senior doctors from FGPs

* Senior Pediatrician

*  Other nurses or doctors

* Representatives from other local NGOs (health organizations, women’s groups, groups working on
children’s issues)

*  Others, whom you think are interested in the campaign and in a position to help

The group should include someone with good experience and contacts with the mass media, who can serve
as media coordinator to coordinate all work with newspapers, television, and radio. It is suggested that the
group consist of between 7-10 members. Too small of a group may limit your access to the community, while
too large of a group can make coordination and decision-making difficult.

You can develop a small table for yonrself with the list of candidates and ask for their agreement (using their signature) to work
as members of a working group. This can belp prevent misunderstandings in the futnre.

Name Organization/ Institution Job Title Key Skills/ Agreed to join?
Interests

The Role of the Working Group

The working group is a planning and implementation body, organizing the campaign, mobilizing
resources, and making sure that all campaign activities are appropriate for the environment. Working
Group members will be expected to dedicate their own time to carrying out the campaign, as well as to
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mobilize other community resources for this purpose. Thus, working group members should have

strong community ties and be able to mobilize people in the community to support the campaign.

3. The Development of a Work Plan

The work plan lists all of the tasks that need to be completed, as well as deadlines, target dates, and
responsible members. The plan is extremely important, as the campaign itself involves many activities
which take place over a relatively short time period of approximately two months. In order to carry out

so many tasks simultaneously, good organization and forethought are necessary.

It is suggested that you develop a draft work plan before the first working group meeting. During the
first working group meeting, members can discuss the final details, make changes as necessary, finalize

dates, and determine who will be responsible for each task.

Activities Dates Responsible Person

Notes

A sample work plan from a previous campaign follows on pages 15 and 16.

Tip:

As you develop your preliminary work plan, think about which
activities or items are priorities for your campaign. Once you have a
better sense of your budget, available human resources, contributions
from partners, and time restraints, you will be prepared to make
changes in the preliminary work plan as necessary.
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KCH Campaign Workplan

Events Dates Responsible persons Notes
Creation and meeting of | July 8 Oblast/City Health | 1. Present the campaign
working group Department (ZdravPlus)
2. Develop work plan
3. Define person in
charge of mass media
Study of communication | July 8-15 Person in charge of mass | 1. Select mass media
channels media channels
2. Define frequency of
appeatrance
Development and approval | July 15 Person in charge of mass
of media plan media
Receiving and distributing | July 12 Campaign Coordinator 1. Assess the needs for
of printed materials among printed, audio and
SVA video materials
2. Place an order of
materials for
ZdravPlus
Preparation of working July 9-12 Working Grou Pagkage of documents to
papers (prikaz on ved by July 15
conducting campaign,
nurses’ competition,
creation of jury, budgetary
; \ . \
issues) |
Meeting of working group | July 15 \ 1. 1scuss approved
papers
\ 2. Plan press-conference

3.

Prepare press-release

Orgf?iing press- j
conferen

W orking G@)

Notification of mass media

Latqch of the campaign

N

Working Group

1. Usually it takes place at
the same time with a
press-conference

2. Gather all SVAs staff,
health authorities,
working group, jury

Organizing of orientation July 16-17 Campaign Coordinator 1st day — meeting with

meetings with SVA staffs

SVAS’ physicians

2rd day — meeting with
nurses and managers

Meeting of jury

July 18, then once a month

Chair of Jury

1. Develop working plan

2. Develop job

desctiption

3. Size up the results

Monitoring of the
campaign

August

ZdravPlus Representative

Monitoring visits
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Meeting of the working September 11 Working Group 1. Listen to members of
group the jury

2.  Examine the results
and summarize them

3. Prepare press-

conference
Completion of the September 17 Working Group 1. Announce the results
campaign of the campaign

2. Awarding ceremony

Organizing of press- September 17 Working Group Notification of mass media
conference, press-release on results and completion
of the campaign

Preparation of reporting September 23 Campaign Coordinator 1. Analyze the campaign

materials 2. Prepare new ARI

campaign

B. Partnerships

Certain partners are necessary for a successful campaign—doctors, nurses, and the city or oblast health
department. It is important to think carefully about how to work with all of these partners, and which other
strategic partnerships could be useful. Some of these partners will be represented in the Working Group,
others may help to arrange events, produce materials, or provide human resources or contacts in the
community.

You are likely to seek the support of partners for one or more of the following reasons:

¢ Reach - Access to the audience
Examples of Partnerships in ZdravPlus KCH

Partners can lead you directly to your audience. You Campaigns

can save a lot of time and effort by going to your “Standard” Partners:

audience instead of trying to have them come to you.

(for all campaigns)

Excample: Your messages are aimed at mothers with children

aged five and under, so you form a partnership with the local *  Doctors, nurses, representatives
from the city or oblast health
department, other government
representatives

Special Partners:

edncation department to give you access to parents through
kindergartens.

*  Credibility - For greater audience impact
(on a case-by-case basis)
For one reason or another, your organization may not
*  Kazakhstan Association of Family

be perceived as credible by your target audience, or -
Physicians

just might be unknown by the target audience. If this « Organization of Muslim Women

) *  Center for Healthy Lifestyles
them as they could be. You need their acceptance and e Exxon Mobil

is the case, your messages will not be as meaningful to

trust before you can successfully convey your
messages. Remember, your campaign is most effective when your target audience trusts you, the
implementer.

Excample: Your organization is a health NGO that bas primarily worked with only health care professionals in the past.
Forming a partnership with a popular television or radio program or a well-respected senior doctor could help give your messages

credibility.
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¢ Resources - Financial, Human, or Material

You may not have all the resources to back the social marketing plan that your health promotion program
needs. A partner can provide those resources for you. Of course, you need to present your situation and
needs in a manner that will be relevant for a potential partner.

Example: Your budget simply cannot accommodate the printing costs of posters you wonld like to hang in all medical offices
which treat young children. A partnership with a publishing company or other private company might help you to print these
materials at a reduced cost in exchange for advertising the company on the materials.

Material on partnership has been adapted from Health Canada

bttp:] [ www.bhe-se.ge.ca/ english/ socialmarketing/ social _marketing/ tutoriall step5. himl#55

C. Creation of a Budget

How much does it cost to run a health promotion campaign? There is no single answer: It is up to you.

1. The Inexpensive Campaign

A campaign can rely solely on human resources and volunteers, with use of almost no money at all.
Volunteers can stop young women at the bazaar to ask them if they know how to keep their small children
healthy and then providing them with information about how to take care of a child with diarrhea and when
to seeck medical attention. You can organizing meetings with mothers at kindergartens, create hand-drawn
posters, or get the media to cover stories on diarrhea or ARI for free. Instead of holding a concert to draw
attention to the problem, you could arrange to “piggy-back” on an already existing event, such as a city
Nauryz celebration playing a radio spot on ARIs and sharing information on the topic with attendees. A
nurses’ contest for the best poster on the topic encourages the production and posting of free handmade
posters on your topic. Local NGOs or the health department could provide free meeting space. Perhaps a
private company would fund an event or radio spot in exchange for mention of its name.

2. The Expensive Campaign

Alternatively, campaign organizers might use financial resources to print brochures and posters, either color
or black and white, arrange public events and press conferences, conduct training for those involved in the
campaign, develop radio plays and videos, copy and fax press releases, pay for media coverage and contest
prizes. You might also rent space for meetings and press conferences.

3. Your Campaign

Most likely, you will choose some elements from the inexpensive campaign and some from the expensive
campaign. Remember: be creative and use the resources available. Already produced brochures, videos,
and radio plays on KCH topics may be available from the Center for Healthy Lifestyles or international or
local NGOs working on health topics in Kazakhstan. Sometimes, these organizations can provide materials in
large quantities for you to distribute; sometimes they might only be able to provide a sample poster, brochure,
or video, but you can always make copies for distribution, or even use the information to create hand-made
wall posters.

The next page contains a budget worksheet for you to fill in as you plan your campaign. You probably want
to use a pencil so that you can make changes as necessary. Also, think about prioritizing. You might decide
to include some elements into the budget only if resources are found to cover them, but others might be
considered to be inherent elements without which you are unwilling to conduct the campaign.

Line Items

The sample budget format which follows on the next page gives you an idea of the line items which have
been included for previous health promotion campaigns. Following this sample budget worksheet, you will
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find more detailed explanation of the types of expenses you might incur in these areas, and what questions to
ask yourself when developing the budget.

You will need to return to budget planning later, after we have reviewed the issue of how to conduct a
Keeping Children Healthy Campaign. Once you understand the methods that can be used for disseminating
information effectively, you can revisit the budget with a clearer idea of just which materials you want to
create and how you will get your messages across. Now that you have a basic understanding of the budget
and what might be included, let’s look more closely at the types of materials and activities you might include

in your campaign.
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V. Conducting Your Campaign

: Methods and Materials

You can achieve the goals of the campaign—that is, to have your key messages reach the population

and be understood, remembered, and followed—through a variety of means, including printed

materials, video and audio materials, and interactive activities, such as fairs, plays, presentations,

contests, and game shows.

The tools of information campaigns:

*  Printed materials (brochures, posters, flyers)

Audio-plays and audio-reels

Video-reels

Contests and events (nurses’ contests, game

will work with population.

Printed mass media (newspaper articles, interviews, questions and answers, advertisements)

shows, concerts, health fairs, etc.)

Introductory lectures with the elements of interpersonal communication for medical staff that

Information is most effectively communicated to the target audience via repetition of well-worded

key messages that help the target audience to understand and remember your information.

A. What Printed Materials Have Been Used in Previous Campaigns?

1. Printed materials

When conducting your campaign, you will
find it useful to have printed materials such as
brochures, flyers, and posters with your key
messages. Printed materials help facilitate the
work of health professionals with population.
These materials help patients remember
important information and provide them with

consistent and detailed messages.

Of course, you can develop these types of
materials yourself. But, it is a very labor-
intensive process, requiring professionals with
of the
photographers, and someone who can edit to
language
appropriate for the general public and ensure

knowledge topics, artists  or

make sure you have wused
that it is free of technical jargon. For best
results, materials should be tested with a focus
group of 8-10 people and then final edits are

done to ensure that the product most

In the course of the KCH campaigns, ZdravPlus
used the following printed materials:

double-sided four-color printing;

Diartrhea,”

printing;

A4 format,

printing;

double-sided two-color printing;

a baby has diarrhea or ARI;

Poster “If Your Baby has Diarrhea”; and

monochrome, one-sided printing.

effectively gets the key messages across to the
target audience.

How to Conduct a Keeping Children Healthy Campaign
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Brochure “Keeping Children Healthy,” A4 format,

Booklet “How to Take Care of a Baby with
double-sided  two-color

Booklet “How to Take Care of a Baby with a Cold
and Cough,” A4 format, double-sided two-color

Booklet “I am Exclusively Breastfeeding My Baby,”

Poster “Save Your Baby” - on dangerous signs when

Flyers on diarrhea, ARI, breastfeeding, A5 format,




2. Where can you get printed materials?

All of the materials which ZdravPlus has developed for Keeping Children Healthy Campaigns (as
well as all other ZdravPlus health promotion materials from all five Central Asian countries) are
available on the ZdravPlus website and on CD, upon request from ZdravPlus in Almaty. These
materials can be reprinted (in color, or simply Xeroxed in black and white), or you can use the text to
create your own hand-drawn posters, black and white brochures, or other materials depending on
your needs and budget.

Additionally, the National Center for Healthy Lifestyles (under the Ministry of Health) and local and
international NGOs working on health issues also have archives of printed materials which you might
want to use as a basis for materials for your campaign.

3. What is the most effective way to distribute your printed materials?

It is important to think carefully about the distribution of printed materials. Each type of material
should be used in the most efficient way to ensure maximum information flow to the target audience.
For example, brochures for parents should ideally be provided to all families with children under age
five within a certain geographic area. Door-to-door distribution could be carried out by student
volunteers or nurses. It is possible that community activists could help with distribution as well.

Posters should be hung in places where they are most likely to be noticed by members of the target
group—such as shops, bazaars, preschools, post offices, large factories or office buildings,
pharmacies, and health care institutions. Some types of information sheets can easily be hung in
apartment building entryways or at bus stops.

Think carefully about distribution before you begin your campaign: poor planning could mean piles
of brochures leftover afterwards or segments of the target audience left uninformed.

4. How do you know how many copies of materials to produce?

Producing the right quantity of materials is extremely

important key factor for the success of the campaign, as too | Factoringin Cost

few materials would mean that you might not be able to reach
your entire target audience, while too may copies could mean
needless expense. If you produce more materials than you can
distribute, you can end up with a situation where the back
sides of posters are used as drawing paper, with no one seeing
the expensive printed material on the other side. Even if you
do some research on the front end and know how many
copies of materials to print for your target audience, lack of
resources for distribution could mean needless expense and
leftover materials.

The head pediatrician in the city, or your IMCI resource
person, should be able to help you get data about the number
of families in your target area with children aged five and
under. In some cities, where FGP enrollment campaigns have

Your final decision may be affected by
budget

resources

constraints ot human
But, it is

important to know the size of your

limitations.

target audience, so that you can
need. Then,

information, you can evaluate your

evaluate using  this
resources and determine how many
copies of brochures to create: for
example, you may decide that it is
better to print 20,000 black and white
brochures to reach your full target
audience, as opposed to 1,000 color
brochures at the same cost.

taken place, it is possible to receive a list of addresses for these families. If you cannot produce
enough materials to target the whole city, you might consider focusing your efforts on 1-2 regions of
the city or using less expensive materials.

When planning for printing of posters, be sure to count the number of places where you plan to hang
the posters, but remember that it is necessary to replace most posters with new ones at some point
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during the campaign, as posters hung in public places often get worn or torn down after just a short

time.

We advise you to develop the following draft of printed materials dissemination plan:

Title Number

Distribution channels, Notes

resources

A full table worksheet is included in Annex 2.

Samples of materials developed by ZdravPlus for previous campaigns are included in Annex 3.

B. Audio Materials

Health information that is broadcasted can effectively influence the level of awareness of key messages

and can change the attitude towards the topic and probably the behavior of the target groups later on.

1. Where can you get radio plays?

The ZdravPlus Project can provide you with 10

minute tradio-plays in Russian and Kazakh on the

following topics:

Healthy habits
How to take care of a baby with diarrhea
How to take care of a baby with ARI

Breastfeeding

Radio Plays

Five radio-plays have been produced for KCH
campaigns. They are available in both Russian and
Kazakh. These plays were disseminated on
audiocassettes that were both cheap to make and
easy to distribute. The radio plays were broadcast at
central bazaars and stores on a preset schedule.

Additionally, the audiocassettes were played at
parents meetings in kindergartens, health facilities,
and factories with large numbers of female workers.
In some cities, the plays were also broadcast via
local radio stations in order to reach stay-at-home

mothers.

e Vaccinations

The scripts of these radio plays are included in Annex 4. All of the andio-materials which ZdravPlus has developed for Keeping Children Healthy
campaigns are available in the library at the National Center for Healthy Lifestyles or by request from ZdravPlus.

There are also two 30-second radio spots on breastfeeding and three 20-second radio spots on dangerous
signs of illness in children which require immediate consultation with a medical professional.

In addition to radio plays or radio spots, audio programs recorded by health specialists can sometimes also
be useful. These programs should not be very long (10-15 minutes), should have a musical background
and the voice of the announcer should be appealing and professional. The language used should be clear
and avoid jargon which would not be clear to the average listener. Production and broadcasting of special
health programs and interviews could also be beneficial in helping to get information across.

2. How to use radio and audiocassettes effectively?

In order to use audio-materials most effectively, you have to think over the ways of reaching your targeted
group. For example, when carrying out the KCH campaign, you have to keep in mind that key messages
should be heard by parents of children under five. It is necessary to carefully select at which times, during
which programs, and on which radio stations to broadcast your messages, so as to best reach your target
audience.

For example, the best time for mothers with babies to listen to the radio is mornings and noon time when
they are cooking and perhaps tuned-in to the radio. Mothers of young children are most likely to be at the
bazaar on the weekend, so that might be an opportune time to broadcast audio materials via a radio shack.
When ZdravPlus has broadcast audio materials in public places such as shops and bazaars, we have
worked with the facility manager to develop a table for airing the materials, as shown below:
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Airing
Weeks | hours | Monday | Tuesday | Wednesday | Thursday Friday Saturday | Sunday

11:00

12:00

13:00

14:00

15:00

16:00

A filled-in sample schedule is provided in Annex 5.

3. Strengths and weaknesses of radio

Strengths Weaknesses
* Reaching a wider audience in a shorter * Producing audio materials can sometimes
period of time be more expensive than you might expect
and there is no guarantee that is will be
* Air time iIs not expensive and sometimes it aired as much as you planned, especially
is possible (and desirable) to agree upon on a free basis. (However, it is still

free broadcasting usually much cheaper than television.)

» Iffree airing is agreed upon, it will be
*  Possible Interactive communication difficult to control the process

through live-broadcasting; questions and
e Ifthere are no radio shacks which

broadcast in public places like shops and
bazaars, you may have problems with
placing your radio information

answers

*  Multiple repetition of key messages gives
the target audience the possibility to hear,

remember and use them * Language needs to be extremely carefully
thought through, as it can be very difficult
*  You can use already developed ZdravPlus to convey your message without any
materials. Ppictures.

C. Video Films and Television Spots

While carrying out the first KCH campaigns, two five minute videos on diarrhea and ARI were produced
and aired. Later on, it became clear that the airing of long films is irrational and inconvenient for TV
channels. A decision was made to produce short 20-30 second TV spots (public service announcements)
that could be aired free of charge.

In 2002, the ZdravPlus Project produced reels on diarrhea, antibiotics and danger signs. These reels
inform the population about eating patterns, the prescribed taking of antibiotics and cases of immediate
referrals to health professionals.

Additionally, videos clips on breastfeeding and danger signs have been produced by ZdravPlus for KCH
campaigns and are available to campaign organizers upon request.

Besides the usual airing of video and audio-products through the TV and radio-channels, it is possible to
air them in health facilities using video and tape recorders. These materials might be nice as auxiliary ones
when health professionals work with a group of patients. Then, after seeing and hearing, the group could
be asked about what they have understood and we recommend that you test the knowledge obtained by
answering questions. You can also ask them to share the information they’ve just received. Possibly, some
of the active parents might gather with friends to listen to the radio or watch the video together.
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For scripts of the video materials produced by ZdravPlus, please see Annex 6. Copies of the videos are available upon
request from ZdravPlus.

Tip:
Don’t reinvent the wheel!

If materials have been developed, use them wherever possible. Campaign preparation can be complex and time
consuming. Keep your campaign simple and to the point.

D. Print Media

Print media includes advertisements, newspaper articles, interviews and press-releases.
1. The role of the mass media in information campaigns
To pay or not to pay?

According to survey information, newspapers rank second place among the most important soutrces of
information on health and medicine for the population.

ZdravPlus experience has shown that it is not necessary to pay for articles on KCH topics. By working
together with newspaper editors and journalists, you can explain the purpose of the campaign and garner
support. You can appeal to an editor with a support-recommendation letter from the local government.
(A sample letter is included in Annex 7.) It 1s acceptable, however, to place advertisements on the dates of the
campaign, to get your key messages out and advertise campaign events, as your budget allows.  (See Annex

8)

As mentioned before, it would be good to have a person responsible for the mass media as a member of
the working group. This person has to know local mass media and have private contacts with them that
can help to publish articles on key topics of the campaign.

While selecting which newspapers to work with, do not forget about your audience and which periodicals
are most likely to be read by mothers with children under five. Experience that has been gained during
campaigns in Ust-Kamenogorsk and Semipalatinsk shows that a popular and useful form of information
transfer is to print physicians’ answers for frequently asked questions in newspapers or other periodicals.

How do you monitor the quality and accuracy of health information
published in the mass media?

The working group’s member responsible for mass media has to know, first of all, what key messages of
the campaign and main principles of WHO’s strategy should be heard by the audience and secondly, make
sure that the information being transferred by the mass media is absolutely accurate. Once again, this
confirms the necessity of having a very competent and well-known person working with the mass media
and among journalists. This person may consult journalists, give interviews, and get in touch with
necessary specialists.

It would be wonderful to organize a mini-training for those journalists who are going to collaborate with
you in the course of your campaign. During this training, you can explain to them the objectives and key
messages of the campaign and the importance of having the correct information transferred for the sake
of the children. In Awnnex 9 you can find the information tasks for journalists that can help you to conduct
this mini-training.

Usually, before the launch and after the completion of the campaign, press-conferences take place. The
person responsible for the mass media invites journalists and prepares press-releases containing the
primary information about the campaign. During the press-conferences, the journalists get to know about
the campaign, its objectives and results.

Sample press releases are included in Annexes 10 and 11.
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When is a press-conference of use?

Actually, your press-conference can make an impression depending on how interesting your event and its messages

are for the mass media.

A timely prepared press-release gives a good chance for publication of your information. But the main goal is not
only to inform the population about the campaign that takes place in the region, but to get the community to know

and remember your key messages.

E. The Media Plan

The person responsible for information dissemination channels develops a media plan — a detailed plan

indicating concrete mass media outlets, the number of informational publications, and the placement of

advertisements with time frames.

Keep in mind that fulfillment of the plan will also depend on personal contacts, liaisons, and working

properly with the mass media. Social information campaigns usually cannot compete with commercial
ones in terms of finances and there is a probability that the media-plan will not be completely fulfilled.

The main thing is to choose mass media channels correctly — taking into account the needs of the target

audience and to find ways of generating interest among journalists and local editors. Contests for

journalists being organized within the campaigns might be helpful.

F. Contests and Public
Events

The
including fairs, contests, quiz shows, etc.

organizing of different events

is an imortant component of the

campaign.

See Annex 12 for details about the nurses’
contest.

These forms of public events have the
following advantages:

* Active groups are formed among

community members  (mothers’,

grandmothers’, and fathers’ groups).

* The population involved in public

events remembers well the key
messages through quiz shows and

contents.

¢  Prizes for team-winners and active
participants support enthusiasm and
promote dissemination of

information about the event.

* Ties between FGPs and population

strengthen and activists might be
FGPs and
promoters of key messages in the

good assistants for

future.

Key points for the success of these
activities include active participation from

How can you better remember the necessary and important
information that can help raise a healthy baby — especially when this
information is not given in a reel or brochure?

In order to increase the population’s awareness of the key messages of
the KCH campaign, upon an initiative from a Semipalatinsk head
podiatrist, large-scale contest was organized in Zhezkazgan and
Semipalatinsk. The participants of this action were population, FGPs,
City Health Departments, and Akimats.

The contest lasted seven weeks and had several stages. At first, a
working group was organized, the number of teams defined, and
FGPs’ physicians or nurses were responsible for each team selected.
The teams consisted of children’s caretakers — mothers, fathers,
grandmothers of children under five. These teams were provided by
special health preparatory materials and topics for performances.
Then the process of selecting best teams for final competition based
on quiz shows, posters, competition, and performances took place
almost simultaneously in different parts of the cities. In the end, the
best teams were defined and the final contest came. The halls were
full of spectators and the participants exited. At first, there was a
contest of team introductions. The performances were prepared
beforehand, suits were handmade. The main criteria here were
eccentricity and inventiveness.

The second contest included “homework” and included sketches from
family life on health topics. A special formed jury assessed the
performance. The third contest presented a quiz show with questions
on the campaign’s key messages. The main criteria here were
confidence, correctness and completeness.

Each team had their fans who also participated in the quiz show. All
of the contest’s stages were very important events that took place
throughout the cities and attracted many people in each district. The
teams showed a lot of creativeness, humor and musical talent. The
obligatory term of team membership was met, i.e. every caretaker had
a baby under five years of age in his/her family.

The campaigns conducted showed how to inform the population
through games and competition. It was a real holiday — as well as
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the general public, especially members of the target audience. Prizes can serve as an incentive for
involvement. Prizes do not need to be expensive or extravagant and could include ribbons, pins, or small
trophies.

Remember, it is crucial that all of these events lead to improved knowledge and understanding of the key
messages. S0, as organizers, you must ensure that medically correct information is provided to patticipants
in these events, so that they can include the information in their activities. Also, jury members should be
provided with careful guidelines for judging.

Such public events help to monitor and assess the efficiency of the campaign and assist in the retaining of
knowledge obtained.

For a detailed description of the contest’s objectives and scripts, questions and answers for a quiz show, health topics, and the
contestant’s tasks and instructions for jury, see Annex 13.

G. Meeting with Doctors and Nurses

When beginning your Keeping Children Healthy Campaign, you should meet with doctors and nurses to
explain the campaign and request their help in disseminating information.

1. Doctors

It is important to gather the key doctors most involved with children’s health and IMCI in your area, as
these people represent valuable proponents for your activities. This might include the head pediatrician,
head doctors from FGPs, and those doctors who have been trained in IMCI already.

You should think carefully about your message before organizing a meeting with these very busy
professionals. During the meeting, key points to get across to the doctors include:

* the goals of the campaign;

* support already provided by the government for the campaign (prikaz);
*  why population involvement is key to the success of IMCI;

* the role of nurses in the campaign;

*  campaign coordinators the doctors can contact with any questions; and

*  concrete roles the doctors can play in the campaign.

The goal of the meeting is to gain acceptance and understanding of the campaign. Most doctors are
extremely busy, but if any are interested in playing a larger role in campaign implementation, you could
consider engaging them—perhaps they could give lectures, give an interview about IMCI and KCH, assist
you in making contacts with other health professionals, etc.

Suggested format: brief, relatively formal, using slides if possible

Sample slides are included as Attachment 14.

2. Nurses

In most cases, nurses will be the ones to explain your handout materials to mothers during office visits.
Thus, the nurses need to receive not only a general overview of IMCI and the Keeping Children Healthy
Campaign (similar to that provided to doctors, but in more detail), but will also need to become familiar
with the materials and messages of the campaign, and learn how to most effectively convey these
messages to mothers and other caretakers of children ages five and under.
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Nurses should also be told in detail about the goals and motives for the nurses’ contest (if you choose to

include such a contest). Motives include “increasing the role of nurses, increasing their level of authority.”

This will help to gain interest and buy-in from the nurses.

Using all of the information channels

In the course of your campaign, you will want to make use of all of the information channels available to

you, as your resources (both budget and time) allow:

Mass media transfers information to the audience. The information might be received but not
perceived—the information should be tested with focus groups, if possible, to ensure that messages
are understood and perceived as you have intended..

Interpersonal communication. Interpersonal communication skills increase the perception of
messages published by mass media as well as trust of this information. For example, if a young
mother with a child under age five reads a newspaper article with information contradictory to her
knowledge and skills, she may ignore the information, as it contradicts what she believes is correct. If
this same information is received in the course of interpersonal communication with a trustworthy
health professional, the mother will have confidence in the new information and will be more likely to
change her behavior based on the information. One of the main interpersonal communication skills is
the use of support materials (brochures, flyers, radio-plays, etc.) by health workers who disseminate
them to the population. Best results are received when such materials are distributed with explanation
from health workers, rather than just distribution without explanation.

Public events. Information about public events is often transferred through mass media. Being
involved in public events such as contests, fairs, etc. the population can receive and remember key
messages and behavior patterns by organizing different games that help them with memorization.
Such public events may cover a big part of the target audience and provide good conditions for
feedback.

In order to strengthen the efficiency of the campaign, you have to know and use a combination of all of

the methods of communication — thus, one reinforcing another.
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VI. Conclusion

Now that you have read through the manual and given some thought to the resources available
to you, you are ready to develop and carry out a Keeping Children Healthy Campaign in your
community. Take stock of your human resources, partners, and available materials, and make
your plans with them in mind. Remember your target audience and your key messages. You
will need to work through each section of this manual carefully, thinking about the geographic
area you want to target and your available resources—including budgetary resources, human
resources, partners, time and ideas.

Through cooperative efforts and sharing of resources across the community, using available educational
materials from international donor organizations and NGOs, the National Center for Healthy Lifestyles,
and medical specialists who have received IMCI training, you can conduct excellent, effective campaigns
at low cost. ZdravPlus is always willing to give advice and share information. Once you are experienced at
conducting “Keeping Children Healthy” campaigns, you can even adapt the basic principles outlined in
this manual to the implementation of other types of health promotion campaigns.

Please share with us the stories of your campaign so that we, too, can learn from your experience.

We wish you success in your work!
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A. Contact List

ZdravPlus/USAID, Kazakhstan
39 Begalin Street, Almaty
Phone: (3272) 91 57 75, 91 92 84, 91 92 85

e-mail: irina@zplus.kz, ella@zplus.kz

National Center for Healthy Lifestyles
86, Kunaev Street, Almaty
Phone: (3272) 91 61 18

e-mail: lifestyle@nursat.kz

Kazakhstan Association of Family Practitioners (KAFP)
15 App, 32/2 Makatayev Street, Almaty
Phone: (3272) 300 720, 787 248

e-mail: tamara@kafp.nursat.kz

How to Conduct a Keeping Children Healthy Campaign

28



VII. Annexes

A. Objectives, Target Audiences, and Key Messages

Describes the objectives, target audiences, and key messages of KCH campaigns, with examples from
KCH campaigns in Karaganda, Semipalatinsk, Zheskazgan, and Ust-Kamenogorsk.

All available in Russian. Objectives available in English.
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A. Llenn kamnanum «PacTum 340poBbIX AeTen>»

Ha mamem ommbITe mpoBeacHHsA KaMmImaHUI «PacThM 3A0pPOBBIX AETEH» MOMKHO TIPOCAEGAHUTD, KaK
H3MEHAIOTCA MX LEAHM M KAIOYEBBIE COOOIIEHMA B 3aBUCHMOCTH OT 3HAHMUN H IIOTPEOHOCTEN IIEAEBOM
AYAUTOPHH.

Taxk, mepsas kammmauus mpoxoauAa B 2000 roay B ropoae Cemmrmasarumcke. TeMer ObIAM BBIOPAHBI OYCHB
IIHPOKO, COrAaCHO OCHOBHBIM Temam VIBBAB (mmoBblmeHme ypoBHA 3HAHHE O CHMIITOMAaX OCTPBIX
pectmparopabix uH@eknnii (OPM); kak yxaxusarh 3a peOCHKOM IIPH AHAPEE; BAKHOCTH IPYAHOIO
BCKAPMAMBAHMA IIEpBble O MECALEB; 3HAHHUA O JKEAE30COACPIKAIIUX IIPOAYKTAX H O TOM, UTO HX

morpebAeHme BMecTe ¢ BUTAMUHOM C ITOBBIIIACT CTEIICHD YCBOCHHUA OPTAHM3MOM JKCAC3A.
Taxoxe IUPOKO OBIAA BEIOPAHA LIEAEBAS AYAHTOPHA:

Ha mporsmxennn 2001 roaa moAoOHBIE KaMITAHHH OBIAM IIPOBEACHEI B ropoaax sKeskasranm, Vcrs-

Kamenoropck m Kaparamaa.

B 2002 roay B pesyaprate mposeacHHOro B KasaxcraHe HCCAGAOBAHHSA IO OIPEACACHHIO CTCIICHH
OCBEAOMACHHOCTH HACEACHHUSA IO BOIIPOCAM MEAHUIIHHBI H 3A0POBBS, OBIA PEIIEHO PA3ACAUTH KAMIIAHUIO
Ha ABe uactu — «Amapes» n «OPY» u BIpeAp IPOBOANTH KAMIIAHUN COTAACHO CE30HAM: AETOM — IIO
Amapee 1 oceHbro — 1mo OPL

B 2003 roay xaroueBbie HACH KAMIAHUN OBIAI AOIIOAHEHBI COOOINEHHAMH O TPYAHOM BCKAPMAUBAHHUH H
arTHOHOTHKAX. HOBBEIE IleAn 1 cooOIeHns OTpaxaAn IIOTPEOHOCTH HACEACHHUA B TE€X 3HAHHUAX, KOTOPEIE
ITO PE3YABTATAM ITPEABIAVIIIIX OIIPOCOB HY/KAAAUCH B YAYUIIICHIIH,

Taxum 0Opa3oM, IIepeA HAYAAOM KAMIIAHUM OYEHb BAXKHO ITPOBECTH AHAAM3 MCXOAHOIO YPOBHSA 3HAHUIT
HACCACHHSA, HCIIOAB3YA AOCTYIIHBIC MCTOYHHUKH (COIIMOAOTMYECKHE HCCACAOBAHUSA, CTATHCTHYICCKUE
AGHHBIE H T. A.) AAf TOLO, YTOOBI OIPEACAHTH LIEAH U KAIOYEBBIC COOOIIECHHA AAA KaMIaHud. B
ITOCAEAYIOIIIEM, IIPOAOAMKASA PabOTy IO VAVYINEHHIO W 3aKPEIACHUIO 3HAHMHM HACEACHHA, HY/KHO

KOPPEKTUPOBATH ICAH 1 COO6LT_[CHI/IH, OPHUCHTHUPYACHh HA IIOAYYICHHBIC B PE3YyABTATE OIIPOCOB AAHHBIC.

The ZdravPlus experience with Keeping Children Healthy campaigns shows an evolution of objectives
and key messages, based on the awareness and needs of the target audience.

ZdravPlus conducted the first KCH campaign in Semipalatinsk in the year 2000. The topics selected were
very broad and followed the main themes of IMCI strategy such as increasing awareness of ARI
symptoms, how to take care of children with diarrhea, importance of breastfeeding during the first six
months, and knowledge of iron-containing foods in combination with products rich in vitamin C in order
to increase iron assimilation.

The same broad approach was used to select target audiences: Primary target audience consisted of all
reproductive age women (15-40), pregnant women and women with children under age five. The
secondary target audience is comprised of other caretakers of children in this age group, including
grandmothers, fathers and preschool teachers.

Such campaigns were conducted throughout 2001 in the ZdravPlus pilot regions of Zhezkazgan, Ust-
Kamenogorsk and Karaganda.

In 2002, as a result of a Knowledge, Attitude, and Practices (KAP) survey carried out by ZdravPlus in the
pilot regions, it was decided to divide the campaign into two parts — Diarrhea and ARI. Diarrhea
campaigns would be conducted in the summer and ARI campaigns in the fall/winter, when they are most
prevalent.
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In 2003, based on the KAP results, the key messages of the KCH campaign were broadened to include
information on breastfeeding and antibiotics use.

Thus, it is very important to analyze the initial level of awareness of population before starting the
campaign. You can use any accessible sources — sociological, statistical and others — to identify objectives
and key messages of the campaign. In the future, while continuing activities on improving and
strengthening population awareness, you have to adjust the objectives and messages based on survey data.

Oopa3sen

HNudopmarmmonnaa kamnannsa «Pactum 3A0poBBIX AeTeiin, pasaes «OPK»
Kasaxcran, 2002 roa
ean xammanum

B pesyabrare mposeaennoro B 2002 1. B Kasaxcrame HCCAGAOBAHHA IIO OIPEACACHHIO CTEIICHH
OCBEAOMACHHOCTH HACEACHIS II0 BOIIPOCAM 3AOPOBBA H MEAHIIUHBI, OBIAI OIIPEACACHBI U YTOYHEHEI ABE
OCHOBHBIE IIEAH KAMIIAHUU:

1. TIloseimenue HpOLIeHTHOFO COOTHOIICHUA B3POCAOIO HACCACHMSA, 3HAIOIICIO, KaK IIPAaBHABHO

yXaKHUBaTh 32 peOeHKOM, OoapHBIM OPL, a nmeHHO:
a) mouTh pebeHKa OOABIIE, YeM OOBIYHO;

6) cmArdare OOAM B TOpPAE€ M OOACTYATH KAIIICAD IIPH IIOMOIIHM OEC30ITACHBIX CPEACTB: IPYAHOE

MOAOKO, TEITABIE KAIIAYCHAS BOAL, MOAOKO MAM MUHEPAABHAA BOAR;
B) AEpKaTb peOECHKA B TEIIAE, HO HE IIEPEIPEBATH;
I) TPOYHINATE HOC.

2. TloBslmreHre IPOLEHTHOIO COOTHOIICHHSA B3POCAOTO HACCACHHA, KOTOPOE 3HACT IIPHU3HAKH
OIacHOro cocrosHus peberka, 6oapHoro OP, 1 HeMEAACHHO OOPATHTCA K Bpady IIPU ITOABACHHH
XOTA OBl OAHOIO U3 HHX:

a) peDEHOK HE MOKET IIUTh HAU COCATD TPYAD,

0) KaIlleAb HAM IPOCTYAA C 3ATPYAHEHHBIM HAH YIAILICHHBIM ABIXaHUEM,
B) VXVAILCHHE COCTOSHHA PeOCHKA,

I) moBseHue Temmepatypsl (38,5 u Boire)

OueHb OITACHBIMU CHUMIITOMAMU SBASEOTCA TAKKE CyAOpOI“I/I 1 KOHBYABCHH, HpI/I KOTOprX H€O6XOAI/IMO
HCMCAACHHO o6pamaTbc;1 K Bpa4dy, HO OHH HC BBIACACHBI OTACABHO, TaK KaK HaCEACHHE CaMO

HE3AMECAAHUTECABHO O6p’«1LLIa€TCH 3a IIOMOIIbBIO B CAYy9IaC MX BO3HHKHOBCHU.

Yro Ke Kacaercs TaKOTO BAXKHOIO M OIACHOTO IIpHU3HAKA KaK HECITOCOOHOCTD pe6eH1<a IINTbh UAM COCATH
IPyAb, YTO MOIKET IIPUBECTH K AC€TAABHOMY HMCXOAY, TO HACEACHHUE HCEAOCTATOYHO CEPBE3HO €TI0
BOCIIPTHHMACT. HOSTOMy OYCHb BAJKHO AOHECTH 3TOT IIPU3HAK AO HCACBOfI AYAUTOPHH.

briaa Takxe OIIPCACACHA AOIIOAHUTEABHAA ICAD KAMITAHHH.
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* IloBbliieHHE IIPOLEHTHOIO COOTHOILICHUS B3POCAOTO HACCACHUS, 3HAFOIIEIO, YTO HEAB3S AABATH
peOeHKy aHTHONOTHKY Oe3 Ha3HAYCHUA Bpava.

IleaeBas ayauropusa

MHq)OpMaHHOHHaH KaMITaHHMSA HAaIICACHA Ha:

* Kenmuna (15 — 40), umeromux Aereid A0 5 Aer. Dra IpyIIla BBIACACHA KaK nepsuunas yesesasn
ayoumopus, TaK KaK TPAAULIMOHHO PACTAT ACTEH M YXQKUBAIOT 32 HIMU UMEHHO MATEPH.

* babymex u >xeHmmH 6oaee crapmrero Bospacra (40-60), xoTopele IIOMOTIAIOT YXa/KHBATH 34
ACTBMI AO 5 AT, M MX MHCHHE BAHACT HA IIOBCACHHCE U yOexacHuA MaTepeil. OHI OIPEACACHBI §
Kadecrse 6/mopuyioll yees0tl ayoumopus.

*  Mosroasix otuoe (18 — 40), KoTOpBIC OIPEACACHDBI TAKKE KAK 6720puuias ayoumopus, Tak KaK OHH

OKa3bIBAOT 3HAYUTCABHOC BAUAHHUE HA CBOUX JKCH.

[Tpoexr 3apasllaroc mpoBoanT kKammmammm «Pactum 3A0pOBBHIX AeTei» B roposax. Ho Tak kax
pasMeITieHre U TPAHCAAIINA BHACO-POAMKOB ITAAHHPYETCA ITO HAITMOHAABHBIM KaHAAAM, OCHOBHEIE
HACH AOAKHBI OBITH AAAIITHPOBAHBL U K CEABCKOMY HACEACHUFO. UTO KacaeTCs IIEYaTHEIX MATCPHAAOB,
TO B CEABCKHX PaHOHAX OHU OYAYT PacIpOCTPaHATHCH IO KaHaAaM HanmonaapHOrO meHTpa mpobaem

dopMUPOBAHHA 3A0POBOIO 00Pa3a KUSHM.

OcHOBHBIE TEMBI KAMIIAHUA

* FBcam pebenox B Bospacte a0 6 mecarnes u y mero OPM — ocrpas pecrimparopran mH@EKIHA
ABIXATEABHBIX IIyTEH, HOCA, YILEH U TOPAL, — KOPMHTE €IO IPYABIO YAIIE U AOABIIIE, YEM OOBIMHO.

d prAHOC MOAOKO — CAMHCTBCHHASA ITHIIIA, KOTOpy}O AOAJKCH ITIOAYYIATD pC6CHOK B 3TOT HCpI/IOA..

*  Ecan pebenox crapiie 6 mecaues u y Hero OPH - ocrpas pectiupatopHas HHAEKIUA ABIXATEABHBIX

IIyTel, HOCA, VIIEH 1 TOpAd — AABAITE EMY KAK MOKHO OOABIIIE TEITAOTO IINTHAL

*  FEcanmy peberxa OPH - ocrpas pecrimparopHas HHAEKINA ABIXATCABHBIX IIyTCH, HOCA, VIICH 1 TOPAa
- cMmsArdaiite OOAH B ropae U ODAerdaite KaIlleAb IIPH IIOMOIIH OE30IIACHEIX CPEACTB: IPYAHOE

MOAOKO, TCIIABIC KHITAYCHAA BOAQ, MOAOKO, MI/IHCpﬂ.AI)HaH BOAA.

*  Ecany pebernka OPU - ocrpas pecrmparopHas HH(EKIUA ABIXATEABHBIX IIyTEH, HOCA, VILIEH I ropAa
— IIPOYHNIIANTEe HOC peOeHKa

*  FEcanmy peberxa OPH - ocrpas pecrimparopHas HH(EKINA ABIXATCABHBIX IIyTCH, HOCA, VIICH 1 TOPAa
- AeprKHTE pebeHKa B TCIAE, HO HE KyTaiTe ero!

*  Ecany pebenka OPU - ocrpas pecrmparopHas HH(EKIUA ABIXATEABHBIX IIyTEH, HOCA, VILIEH U ropAa
— obparnTech K Bpady HEMEAACHHO, ECAU IOABUACA OAUH U3 CACAVIOIIHX IIPU3HAKOB!

- Pebenok e MOKET IUTH/ COCATH IPYAB

- CocrosHue peOeHKa YXYAIIACTCA

-V pebeHKa IIOBBIIIICHHAS TEMIIEPATYPa

-V peOeHKa KaIlleAb HAU IPOCTYAA C 3ATPYAHCHHBIM HAH YIAIIIEHHBIM ABIXAHHEM

*  Heap3ss aaBaTh anTHOHOTHKN peOeHKy Oe3 HA3HAUEHHSA Bpava:
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- Muorue ACTCKHEC OOAE3HU HEAB3A BHIACUATH AHTHOMOTHUKAMM.

- MuxkpoOsbl, BbI3BIBaroOIuEe OOAE3HB, IPUBBIKAIOT K AHTHOMOTHKY, M AEKAPCTBO CTAHOBHICH
6e3AEHCTBEHHEIM, KOTAQ OHO ACHCTBHTEABHO HEOOXOAMMO.

- TOABKO Bpa¥ MOKET OIPEACAUTD, KAKOW AHTHOHMOTHK M B KAKOH AO3HMPOBKE HASHAYNTD BAIICMY

peOeHKy.

Oobpasen

HNudopmarmonnas kammanusa «Pacrum 3A0pOBBIX AeTeii», pasaea «Auapes»

Kazaxcran, 2003 roa

Iean xammarum

ITo pesyapratam OIpocOB ITOCAE KaMImaHHI «PacTum 3AOPOBBIX ACTEH» OBIAI CACAAHBI YTOYHCHUA U
AOIIOAHEHHSA II0 OCHOBHBIM TEMaM M KAIOYEBBIM cOOOImeHusAM AAfS Kammaauu 2003-2004 roaa. Takmm
0Dpa30OM, TIEAT KAMITAHFTH:

1. IloBBICHTB IIPOIIEHTHOE COOTHOIIIEHUE B3POCAOrO HACEACHNS, 3HAFOIIETO, KAK IIPABHABHO YXaKUBATh
3a peOEHKOM, DOABHBIM AHAPEEH:

a) mouTh pebeHKa OOABIIIE, YeM OOBIYHO,
0) IPOAOAKAITE KOPMUTD PEOCHKA, AAKE €CAH ¥ HETO HET AIlIIeTUTA.

2. TloBeIcHTH IIPOIIEHTHOE COOTHOIIIEHHE B3POCAOIO HACEACHHSA, KOTOPOE 3HAET IIPHU3HAKH OITACHOTIO
cocrosiHusA pebeHKa, OOABPHOIO AHMApeeil, KOrAa HAAO HEMEAAEHHO OOPATHTBCA K Bpady IIpH
OSBACHUU XOTA OBl OAHOTO U3 HHX:

a) PebGenox 6oaeH, 0cAad U IpH 3TOM HE MOMKET IIUTh AU COCATh IPYAD
6) Awmapes ¢ KpOBBIO
B) VYXVAIIICHHE COCTOSHHA PeOCHKa,
r) Ilossrmenne Temneparypsr (38,5 u Boirrre)
Uro e KacaeTcd TaKOro BaKHOIO M OIACHOIO IIPHU3HAKA KAK HECIIOCOOHOCTh PEOEHKA ITHTh HMAH COCAThH

IPpyAb, 9YTO MOXKET IIPUBECTH K CMEPTHU pC6CHK’rl, TO HACCACHHC HCAOCTATOYHO CEPHE3HO CIO
BOCIIPTHHMACT. HOSTOMy OYCHb BAJKHO AOHECTH 3TOT IIPU3HAK AO HACCACHHUS.

briam Taxke OHpCAeACHbI ABE€ AOIIOAHUTCABHBIC IICAW KaAMITAHWH.

1. TloBbicuTh IIPOICHTHOC COOTHOIIICHUEC MaTCpCfI, KOTOPBIE 3HAIOT, YTO TAaKOE€ MCKAIOYHUTEABHO
I'PyAHOE BCKapMAHBAHHEC (KOpMI/ITb TOABKO MATCPHHCKUM MOAOKOM, HHUKAKOM BOABI, Yafd, HpI/IKOpMa)
MAAACHIIEB AO 6 MECAIICB.

2. TloBwicwrs IIPOLICHTHOE COOTHOILICHUS Mﬂ.TepCfI, KOTOPBIC 3HAXOT, YTO Ka)KAAfl KCHIIMHA MOXKCT

FIMETh AOCTATOYHO I'PYAHOTO MOAOKA AASl BCKAPMAMBAHHSA CBOCTO MAGACHITA AO 6 MECATICB.
IleaeBaa ayautopusa

HNudopmarimonHas KaMIaHusA HALIEACHA Ha:
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* Kenmmu (15 — 40), umeromnux Aereid A0 5 Aer. Dra rpyIrma BHIACACHA KAK #ep8UYHAA Yesesasn
aydumopus, TAK KaK TPAAULIMOHHO PACTAT ACTEH U YXa)KUBAIOT 34 HUMU HUMEHHO MATEPH.

* DbalGymex m >xeHmuH Goaee crapmrero Bo3pacra (40-60), koTOpbIE ITOMOIarOT yXa)KUBATh 32
ACTBMH AO 5 ACT, 1 X MHCHUC BAHACT HA ITOBCACHHC N Y6C)KACHI/IH MaTCpCI;'I. Onn OHpeACACHBI 6
Kaecmse 6mopusnoll yeaesotl ayounopus.

*  Mosroasix otuos (18 — 40), KoTOpBIC OIPEACACHBI TAKKE KAK 6720puuias ayoumopus, Tak KaK OHH
OKa3BIBAIOT 3HAYHTEABHOE BAUSAHIC HA CBOUX JKCH.

OcHoOBHBIE TEMBI KAMIIAHUH

* Ecan pebeHOK B Bo3pacte AO O MECALEB U § HEIO AHAPeA — YACTBIH KUAKUI, BOAMHHCTBIH CTYA —

KOPMHTEC €ro I'PYABIO 9alie 1 AOADBIIIC, YCM OOBIYHO.

* I'pyAHOE MOAOKO — €AHMHCTBEHHAdA IIHIIA, KOTOPYIO AOAKEH ITIOAYYATh PEOEHOK B 9TOT 1epuoA. Ho
AASL TIPEAYIIPEKACHUSA OOC3BOMKUBAHHUA M BOCIOAHECHUA ITOTEPAHHON JKHAKOCTH, BB MOMKETE AABATDH

emy BoAHO-coAeBoii pactsop. (OPC uan Peruapon), HO TOABKO ITOCAE KOPMAEHHA IPYABIO.

* Ecan pebeHok crapiie 6 MECAIIEB U y HETO AHAPES - YACTBIH KHAKUHM BOAAHUCTBIA CTYA — AaBaiTte
€My KaK MOXKHO OOABIIIE IIHTBS, 9TOOB BOCIIOAHHTD KUAKOCTB, KOTOPYIO OH TEPSET.

YToOB IPEAYIIPEAUTH OOE3BOKUBAHUE, B AOIIOAHEHHE K IPYAHOMY MOAOKY AaBaiiTe eMy BOAHO-COAEBOH
pactBop (OPC mam Permapon) manm pucoBsiii orBap. Bel Takke moxere mours peOEHKA OXAKACHHOIT
KUIITYCHON BOAOH.

* Ecan y pebOeHka Anapes - 9acTBI JKHAKHE, BOASHHCTBIH CTYA —IIPOAOANKANTE KOPMUTH €TI0, AAKE

€CAHM y HCI'O HCT allICTHUTA.

d Ecan pC6€HOK IIOAY9A€T AOIIOAHHUTCABHOC ITMTAHHC K I‘pyAHOMy MOAOKY, AaBafITC cMy HpOTeprIC

KPYIIBI HAU OBOILIHOE ITFOPE YaCTO, He MeHee O Pa3 B ACHb HEOOABIIIIMH IIOPIIHAMHE.

* B nepuoA BEIBAOPOBACHHA AaBaiTe PEOEHKY EABI UyTh OOABIIIE OOBIYHOIO B TEUCHHUE ABYX HEACAD AAS
BOCCTAHOBAEHHSA BECA.

hd Pebenox He MO)KeT caM OOBACHUTH CBOE COCTOSHHHM. HeBHHMMAaTEABHOCTH pOAI/ITeACI;'I MOZKET

IIPUBECTH K rHOeAn pebenkal

* Ecan y pebenxa amapes - 9acCTBI JKHAKHH, BOAAHHICTBIA CTyA — ODpPATHUTECh K Bpady HEMEAACHHO,

€CAH TIOABUACA OAHH U3 CACAYIOIINX IIPU3HAKOB!

- PeGenok He MOKET IIHTh/ COCATH IPYADb — 5TO IPU3HAK CMEPTEABHOI OIIACHOCTH!
- CrIyA € KPOBBIO — 9TO IIPU3HAK OITACHON mHeKIuu!

- CocrosHne peOCHKA YXYAIIIACTCH

- Vv pC6CHKa ITOBBIIIICHHA TeMHepa’[ypa

d Yo Takoe HCKAIOUUTEABHO I‘pyAHOC BCKapMAI/IBaHI/IC (BCC €CThb B MOAOKE, KOpMI/I " IIOHN TOABKO

IPYABIO AO O-TH MECAIIEB)

° OOBACHATD KOPMHLHI/IM MaTCpHM MAAACHIIEB AO 6 MECAIICB, YTO TAKOC€ HCKAFOYHUTCABHO prAHOC
BCKapMAI/IBaHI/Ie (KOPMI/ITB TOABKO MaTCpI/IHCKI/IM MOAOKOM, HUKAKOM BOABI, 9af, an/IKopma).

*  Oprazusm caM IIOACTPORTCA (KOPMHU YAIIlE, BEPb — U Y TEOA BCE IOAYIHTCA)
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*  HMudopMupoBaTh U OKa3BIBATD ITOAAEP/KKY KOPMAIIUM MATEPAM MAAAEHIIEB AO O MecAIeB (Tex, KTO
HAYHHACT KOPMHUTb U HMEET IIPOOAEMBI C KOAIECTBOM MOAOKA M COMHEBACTCSA, IIOAYIHTCA AH Y HEe).

Oobpasen

HNudopmarmonnas kamnanus «Pactum 3A0poBeIx Aereii», pasaea «OPH», Kazaxcran, 2002 roa
IHean xammasuu

B pesyaprare mposeaemmoro B 2002 r. B KasaxcTaHe HCCAEAOBAHNA ITO OIIPEACACHHIO CTEIICHH
OCBEAOMACHHOCTH HACECACHUSA IIO BOIIPOCAM 3AOPOBBS U MCAUIIHHBI, OBIAH OIIPECACACHBI H YTOYHCHBI ABE
OCHOBHBI€ IIEAU KAMITAHUM:

1. IloBeimenue 1 OIICHTHOTO COOTHOIIICHUA B3POCAOTO HACCACHUA, 3HAIOIIICTO, KaK IIPAaBHUABHO
> >
YXaKHUBaTbh 34 pC6CHKOM, 6oapabpM OPI:

a) 1ouTh peOeHKa OOABIIE, YeM OOBIIHO;

6) cMArdaTh OOAM B ropAe M OOAEIrYaTh KAIIEAD IIpH IIOMOIIIH Oe3ommacHbIX CPCACTBZ rpyAHoe

MOAOKO, TEITABIC KHIITICHAS BOAA, MOAOKO HAH MHH BOAQ;
B)  AcprKaTh peOEHKa B TEITAC, HO HE IIePErpeBaTh;
I) IIPOYHINATH HOC.

2. TloBprmienme IIPOIEHTHOTO COOTHOIIEHHUA B3POCAOTO HACEACHHA, KOTOPOE 3HACT IIPU3HAKH
omacHOro cocrofnus pedbenka, 6oapaoro OP, nu HeMEAACHHO ODpaTHTCA K Bpady IPU HOABACHHH

XOTS OBl OAHOTO U3 HUX:

a) peDEHOK He MOKET IIUTh HAU COCATh TPYABD,

0) KaIleAb HAHM IPOCTYAA C 3ATPYAHEHHBIM AHA VYAILCHHBIM ABIXAHIEM,
B) VXYAIICHHE COCTOSHHSA peOCHKa,

I) TOBHIIIIEHHE Temrepatypsl (38,5 u Brimre)

OueHb OIIACHBIMU CHUMIITOMAMU SBASIOTCA TAKKE CyAOpOI"I/I 1 KOHBYABCHUH, HpI/I KOTOPBIX HCO6XOAI/IMO
HEMCEAACHHO o6pamaTbc;1 K Bpaqy, HO OHH HC BBIACACHBI OTACABPHO, TaK KaK HACCACHHC CaMO

HC3aMCAANUTCABHO o6pamaeTc;1 34 IIOMOIIIBIO B CAYy9IaC X BO3HHUKHOBCHUSL.

Yro 3Ke KacaeTcs TAKOIO BAXKHOIO U OIACHOIO IIpHU3HAKA KaK HECIIOCOOHOCTD pC6CHKa IITh UAM COCATh
ITPYAb, YTO MOKCET IIPUBECTH K ACTAABHOMY HMCXOAY, TO HACCACHHE HEAOCTATOYHO CEPBE3HO €TI0
BOCHIpMHHIMACT. HOSTOMY OYCHDb BAXXHO AOHECTH 3TOT IIPU3HAK AO HACCACHUA.

bBriaa Takxe OIIPCACACHA AOIIOAHHUTCABHAA IIEAD KAMITAHHH.

I[ToBblreHue IPOLIEHTHOIO COOTHOIICHHS B3POCAOTO HACEACHHS, 3HAIOIIIETO, YTO HEAB3A AABATh PEOCHKY
AHTHOHOTHKU Oe3 Ha3HAYCHHA Bpada.

IleaeBaa ayautopusa

HMudopmarimonHas KaMIAHNA HALIEACHA Ha!

* Kenmmuu (15 — 40), umeromnmux Aereid A0 5 Aer. Dra Ipyirma BHIACACHA KAK #eP8UYHAA Yesesasn
aydumopus, TaK KaK TPAAULIMOHHO PACTAT ACTEH U YXa)KUBAIOT 34 HUMU HUMEHHO MATEPH.
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Babymek u >xeHmmH 6oaee crapmero o3pacra (40-60), koTopble IOMOrarOT yXaKHUBATH 34
ACTBMH AO 5 A€T, I WX MHEHHE BAHACT Ha IIOBEACHHE U yOekAeHHA maTepeid. OHH OIIPEACACHEL 6

Kaecmee 6/mopuyrioll yeaesotl ayoumopus.

Mousoasix otmioB (18 — 40), xoTopbie OIIPEACACHBI TAKKE KAK 6/20puuras ayoumopud, Tak KaK OHH
OKA3BIBAIOT 3HAYUTEABHOE BAHAHUE HA CBOHX KEH.

IIpoexr 3apasllaroc mpoBoamr kammammn «Pactam 3A0pOBEIX Aerei» B ropoaax. Ho Tak kak

pa3MCH_[CHI/IC u TpaHCA}IL{I/IH BI/IACO—pOAI/IKOB HAaHI/IpyCTCﬂ IIO0 HAITMOHAABHBIM KaHaAaM, OCHOBHBIC HUACH

AOAKHBI OBITE AAAIITUPOBAHBI M K CEABCKOMY HACCACHUIO. Yro Kacaercs Ime4aTHBIX MaTEpHUaAAOB, TO B

CEABCKHX paﬁOHaX OHHN 6yAYF PpacpoCTpaHATBCA IIO KaHAAAM HQ,LII/IOHaAbHOFO neHTpa HpO6ACM

dopMupoBaHHA 3A0pPOBOr0 00PA3a HKUSHH.

OcHOBHBIE TEMBI KAMIIAHUH

Ecau pebenok B Bo3pacte A0 6 mecsnes u y mero OPM — ocrpas pecrmparopHas nHEEKITHA
ABIXATEABHBIX IIyTEH, HOCA, YIIEH U TOPAA, — KOPMHTE €IO IPYABIO YaIlle U AOABIIIE, YEM OOBIUHO.

I'pyAHOE MOAOKO — EAMHCTBEHHASA ITHINA, KOTOPYIO AOAKEH ITIOAYYATH PEOEHOK B 3TOT IEPHOA..

Ecau pedenox craprre 6 mecares u y Hero OPH - ocrpas pecmuparopras HHAEKINA ABIXATEABHBIX
myTei, Hoca, VIIEH U ropAa — AABAHTE €My KaK MOKHO OOABIIIE TEIIAOTO IIHTDA.

Ecan y pebenka OPU - ocrpas pecmupaTopHas HHMEKITUA ABIXATEABHBIX ITyTEH, HOCA, YIIIEH U TOpAa
- cMmArdaiite GOAH B ropAe UM ODAErdaire KaIlleAb IIPH IIOMOIIH OE30IIACHBIX CPEACTB: IPYAHOE

MOAOKO, TEITABIE KUIIAYEHASA BOAQ, MOAOKO, MUHEPAABHAA BOAQ.

Ecau y pebenka OPU - ocrpas pecmupaTopHas HHMEKIIHNA ABIXATCABHBIX IIyTECH, HOCA, YIIICH U TOPAQ
— IIpOYHINaiTe HOC pebeHKa

Ecan y peberka OPU - ocrpas pecrmparopHas HH(EKIUA ABIXATEAPHBIX IIyTeH, HOCA, VIIEH U ropAa

- Aepixute peOeHKa B TEIIAE, HO HE KyTaiTe ero!

- Ecan y peberxa OPH - ocrpas pecnmparopHas HH(EKIHUA ABIXATEABHBIX IIyTEH, HOCA, VIICH U
ropaa — OOpaTUTECh K Bpady HEMEAACHHO, ECAH ITOSBUACH OAUH U3 CACAYIOIIUX IIPU3HAKOB:

- PeGenok He MOKeT IIUTH/ COCATH IPYAD
- CocrosHne peOCHKA YXYAIITACTCH
-V pebenka IOBBIIIIEHHAS TEMIIEPATYPA

- Vv pe6eHKa KaIlIi€Ab AU HpOCTyAa C SQTPYAHCHHBIM AU Y9amCHHBIM ABIXaHHICM

Heap3ss aaBatp anTHOMOTHKE pebeHKy Oe3 Ha3HAYECHHA Bpada.

Muorue ACTCKUEC OOAE3HU HEAD3S BHIACUUTH AHTUOMOTHKAMH.

MI/IKPO6I>I, BbI3BIBAFOIIIMC 6OA€3HI>, HpI/IBbIKaIOT K aHTI/I6I/IOTI/IKy, " AeKapCTBO CTAaHOBHUTCA

OEe3ACHCTBEHHBIM, KOTAA OHO ACHCTBUTEABHO HEOOXOAUMO.

TOABKO Bpad MOJKCT OIIPEACAUTD, KAKOM AHTHUOMOTHK W B KAKOU AO3HUPOBKC HA3HAYHTH BaIlIemy

peOeHKy.
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B. Materials Distribution

Includes plans for distributing materials from Karaganda, Semipalatinsk, Zhezkazgan, Ust-Kamenogorsk,
Tekili, and Kapchagay.

Available in Russian.
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C. Samples of Printed Materials
Flyer on ARI — Russian
Brochure on ARI — Russian and Kazakh
Poster on the Danger Signs of Diarrhea — Russian and Kazakh
Poster on the Danger Signs of ARI — Russian and Kazakh
Brochure on Diarthea — Russian and Kazakh
Poster on Diarrhea — Russian and Kazakh
Flyer on Diarrhea - Russian
Flyer on Nutrition — Russian
Flyer on Antibiotics — Russian
Brochure on Breastfeeding — Russian and Kazakh

Flyer of Breastfeeding — Russian
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C. O6pasubl ne4yaTHOM NPOAYKLUMN

BHUMAHMUE!

HEMEQNEHHO OBPALLAWTECH B MEOAWUMHCKOE YYPEXOEHUE
NPU NOABNEHWU ¥ BALLENO PEBEHKA XOTA Bkl OOHOIO U3
CNEAYHOLWMUX NMPU3HAKOB:

§) PebeHok He MOXET NUTL/COCATL rPYAb WNK NbET NNOXO.

§ CocrosHme pebeHka yXyQlaeTca: BbIpaKeHsb! BANOCTh
nnu 6ecnoKoWcTEO.

£ MNosblwenHan Temnepartypa (37,5 u Bbiwe) B Te4eHne 3
aHew.

£ 3arpyaHeHHoe gbixaHue.
& YuvawenHoe gbixanue.

OctaBaTLcna Bea MeOWUWMHCKOW NOMOLLM NPM HANWYKMKA ITHX
CMMMNTOMOB ONAacHO ANA XW3aHKM pebGenkal

3 )

Sapeallvoc | JdrmPis

¢t

Ndo
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WhiNkl KaWHarFaH

cy, cyT,
MUHepanasi cy

ASPIrEPAIH KEHECIHE
KYJIAK TYPIHI3:

Erep maTen Hemsos oyuii, THID
BMPYC SpKiNW TApACA, OMAA
BHTWEHOTHE KeueKTHcneinl

GINBP BRDYCTAPRM MORMBRMM.

Chﬂhlﬁuwmmm

Banansl Xbins

ycranmia, Gipag
ThIM KIMTaMaHb3!

KAA ME3rUIgE
MEAMLMHANIBIK,

_| MEKEMEJIEPTE TE3
APAJIA KAPAJTY
KEPEK:

Ocw Genrinepgin Gipl nakna
_] GonFaHaS MEAMUHHANKE

xemexcia xancawws, Gana
2 | omipine xayinTil

ECIHI3AE YCTAHbI3:
Erep Bananaik OyPuC cMOeMEcesia,
OHIE MOTEN MEH CYWE THIO BEmEHiK
KAy SOenyin Coryl MymEin!

P

TArEs

Banaxw xyupgis
WoHe TyHae »mi
WOHE Y3arFbipax

BAJIAFA KAJIAR KYTIM XACAY KEPEX

KOTEN KESIHIE
rlsul_-: DE CYHIK
10z (0PY)

YA JKAFAA“HHM

ATA - AHAFA ECKEPTY

CYLIK, THIO (OPH) —

GYN THHEC *ONAAPLHEH BTKp
HYKNANL aypysl, COHASHA — aK
MYPHH, KYNaK XaHe Tamak,
aypynapsl.

CYLIK THIO MHGEKLWACH
BHpYCTap MeH GakTepunnap
BpKLUNL Tapanans. Cyuik
THIOLIH e+ Heriarl Taparywsck

How to Conduct a Keeping Children Healthy Campaign

41



KAK YXARHBATE 34 PEREHROM

[IPH KAIILTE HTH
[IPOCTY]IE (OPH)

B AOMALIIHX YCIOBHAX
FLAMNTICH LY POTITEREN
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Banapa iw ety Hemece c_vun ;n lgynapu_ Gonranpa?

63 BAJIAHHbIH BMIPIH CABTA!
7§

HABAP AYAPBIBIGIAP e

Hepey ,qspirepre
Kapansiisiaap.

PEBEHKA NOHOC WK NPOCTYOA

W XU3Hb CBOETO PESEHKA

¥ PEEEHKA
e,
0 flememenno x spayy! N
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MEKEMECI

AWAPESRIHBIH J EMAEY
= L¥FbT KAXKET:

il HAARFRH TEFBMAED birH Musis Gonrinepals Tox Sipayl
KEAHATRIAFEH TR oy Sepoal. mm“
@ TeMacTRHOMprEHGE GoTenceniy W Cobw e anvaAie owteRs), Hawsp
OpHHE TR SIC TP KT, s, ARl Dsi, WHALET B BRI,
o (&) Codunly marnafi Hauspnafme: on
PR [TV P p— CHPCTEHA BT AN RN
FENLAHAR ANOLMOD MOHD D8 bicTesrd ewToplnagl (37,5 sowece ogam
amoTRaHErE Baprormas CoM ‘-—III'
[oThackmm Baprme; syusenepl]
KEAARH BN TR KD, &) Wiy Gopel.
Heocilvss KaH AHARSOML .

onsin TRCTEY). Dol Ganrinep
L ] J Bafxarranaa

Bepymen £, Banran mie,
o o b e Catbogi
AL T
.hﬁwm—-‘—-ﬂ-ﬂ
.mu#w-ﬂlﬂ BN SETTEOL S CONTHY WheE obfes
wikie GEpTE Wi RSN YITEA Ty yilile O Sl - sl
ERAAFAH SERLSDEEH SETEAl TEr SR
Beprom M.

IIAP=Slrol

YA KAFRARBIHGA KATAR EAIEYTE BOTAGH

ATA-AHATTARY A KEMEC

:

;
!i
t

|
i

i

|

5

gui'
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BCLALS RN | CR
fiyns) 1064 1 MOS0, SELSD M

BOMHO-COnNBBoR

KOrIA HY)XHO
J HEMELJIEHHO
=] OBPATUTLCS B

MEAWLMHCKOE

YYPEXEHMUE:

MNp# noRRAeHEW X0TA Gl QAHOMD W3
CABYMHAMN MPMIHAEDE:

W PoSonon 4o MORST NTh/COCET (EYMLS,
MAGKD MieAT, WM X0 ¥ Hre

ANA XU3HW PEBEHKA!

©I@

Sapaallmoc [Tarme s

1-2 uabuss FOEKH S0 TETRMHOND W
CATBCPINOND MBLE, YOG CARNITE
Ly GOl SOFETON SHEDreai.

[ Douymos mope [apTodeie,
D

KAK JNIEMWUTb

IIAP=0

B JOMALIHUX YCNOBMWSAX

MAMATMA [T POQMTENER
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bAJIAHbI3IA AWAPER MA?

(>xmi iw eTy)

YWPEHLLIKTI TAFAM TYPJIEPIMEH

TamakTaHAbIpYAbl XanFacTbipbiHbI3
Erep 6GanaHbiH Tebeti 6onmaca,

TamMakK Iyre KeHAIpIHI3

XUI-XKUI, A3-A30AH

banarakenTen cymbiK Oepe bepiHi3

AOPIrEPAOIH KEHECIHCI3 AHTUBMOTUKTEPAI BEPMEHI3

Auapesra wanObngaH arpgadna noplrepoin
TaraisiHOAYsIHCEI3 Gepinetin xanrsia HepCco -
Gyn Tyamm cy eplringicl; mmcans, Permgpon

OVAPESIHbI EONABIPMAY YLUIH MMrMEHA EPEXENEPIH CAKTAHbI3:

Konpapabl cabLiHgan MybiHbIS,
Ta3a xaWHaTelnFad cy iwinia,

KaKeHicTEp mMeH memicTepal epaadbiM MybIHLIS,
Gananapgeiy HexicTepiv gypeic xos Binidis . =
| g
@ \N/

O G UTATAR GCIPERK
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Y PEBEHKA OUWAPEfRA?

(4acTeii BOQSHUCTBIA CTYN)

k

ﬂPOJJ,Oﬂ)KAI?'IT_E KOPMWUTDb
NPUBLIYHOW NULLEN

Ecnu y pe6eHka HeT anneTrura, yroBapuBalTe ero ecrsb

DABAUTE BOJIbLUE XXUAKOCTMU,
4acTo U ManbiMM NOPLUUAMMU

He ﬂﬂBHﬁTB EHTHGHUTHKII 6&3 KOHCYNnbsTauuMM Bpa4da
EgmMHCcTREHNOE © y KOTOpO® WeobGXoguMO
ABaBars nNpW Go3 HazHAYEHHE wﬂn. -
aT0 BOAHO-CONEBOR pacTECD, Hanpwmep, Perugpon

CobniopaiiTte npaBMna rMrmeHbl A8 NpeaynpexneHns auapen:

MofATE pyxH,
nedTe YHCTYI0 KMNRYEHYIO BO4Y,
MoATE oBOLUM M $p iy
MpasHILHO

3 HCNPEXHEHWR GeTed @ ’_F“_“‘
"-"'gwﬂ-m AN T L) AR JUETEM e \ 7
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BHAMAHMUE!

ECINW Y BALWWEIO PEBEHKA AWAPESA (MOHOC):

& [Oasaiite peGexky gononHUTeNLHOE NUTLE OHEM

M HOYLI0. N3beraiTe HANUTKOB C NOBLILWEHHLIM
GDﬂBpH(EHHBM caxapa.

¥ He npexpawaitte kopmuTL pebeHka:
¥» Ecnu pebeHok HaxogWTCA Ha rPyAHOM BCKapMINUBaHWUM,
NpogonkKanTe KOPMHUTEL
ero rpyabio.
+ Ecnu pebeHok nony4YaeT TEBEpAYK NULLY, NpogonxXanTe
KOPMUThL €ro, Kak 0bbivHO.

& Npwn yxygweHun cocTosHuA pebeHka HemeaneHHO
obpawanTectL B MEOMLIMHCKO® YYpeXaeHHe.

e."

K3advuo

>
L
-]
=
Ul
=
O
i
=
A
Y
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ABJIOKU

B sibnokax BbICOKOE
coaepXxaHue KreT4yaTKu,
HO B HUX Maro xerne3au

BUTAaMUHOB.

L Sapan/lmoc | 2dravFius

Q PYOHOE MOJIOKO-

" g eANHCTBEHHbIN
: MCTOYHUK NUTaTENbHbIX
BELeCTB U
XUAKOCTU Ans pebeHka
nepBbIX
6 mecsiLueB XU3HM.

dUHV1LINL

AUHVEULUINdVIOg
JOHIOAd]
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hagre  esimeE fwWiEenen

EOETNTE AYPRIE w0
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D. Scripts of Radio Plays

Five 30 second Radio Plays

1) Street Safety
2) Dangers for kids — small parts of toys, plastic bags, bodies of water

3) Poisonous things in your home — laundry detergent, etc.

4) Fire Safety — don’t play with light sockets, don’t play with matches, etc.

5) Safety around animals

Available in Russian

Scripts from Five 10 minute Radio Plays
1) Healthy Habits

2) Healthy Nutrition
3) Diarrhea Diseases
4)  Coughs and Colds
5) Vaccinations

Available in Russian
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D. CueHapuu paano-posIMKOB U Nbec
KOPOTKHE PAJHUO-POJIMKU
TEMA: «YAU4YHBIN TPaBMATA3IM»
Aemu! Bamu demu! Peberox 6cezda 6 dsusncermn!
Peteror oedicrmsyem Henpedcxkasyemo Gurcmpo!

Pooumesn! Hecaactable caydan Ha AOpOre — IIOCTOSHHAS IpuyuHa TpaBM U rudean Aerert! He
ITO3BOAANTE PeOEHKY UIPaTh BOANSH IPOE3:KeH dacTm!

[TocrosHHO BHYyIIAHTE ACTAM, YTO AOPOra - OIACHA M CHIHAABL CBeTOOpa - 3TO 3AKOH AAA
MaAEHBKOTO Trernexoaa. Kpacwerit cser - cron! ZKeATsri — mpuroToBuThes. I TOABKO Ha 36ACHBIH MOKHO
natn. Ho mpexae dgem rmepedté AOPOIy — OCTAHOBHTECH, OCMOTPUTECh M IIPHCAVINANTECh — HET AU

omacHOCTH. M TOABKO 32aTEM MOMKHO HUATH, KPCHKO Aep}Ka MaABIIIIAa 32 pyKy'

ByAbpTE OCTOPOXKHEI CaMHU U IIpUyvaiiTe peOeHKa K OCTOPO’KHOCTH!

TEMA: «Yayuibe, yroliA€HIu€, MEAKHE HHOPOAHBIE IIPEAMETHI»
Aemu! Bawu demu! Peberox écezda 6 deuxceriuu!
Peberox oeitcrnsyem nenpeocxkazyemo buicmpo!
Pooumenn! Yirpsr y BOABI, IEAAOPAHOBBIE ITAKETHI H MEAKHE IIPEAMETHI OIIACHBI!

He ocrasasiite peGenka Oe3 IPHUCMOTPA Y BOABL, AQKE B BAHHOM - OH MOXKET 3aXAEOHYTBCA M IpU

HeOOABIIION rayonHe!

He aaBaiite aAetsiM Urpath ¢ eAAO(AHOBBIMH IIAKETAMH: HAAEB ITAKET HA TOAOBY, PEOCHOK HE CMOMKET €ro
CHATH U 3aA0xHeTCA!

He ocraBasiiite MaabIira O0e3 IPUCMOTPA BO BPeMA UIPHI C MEAKHMH IIPEAMETAME — OH MOMKET 3aCYHYTh UX
B POT, HOC HAH YXO, YTO CTAHET IPHYNHON TPABMBI HAM YAYIIIbA.

ByAbTe 0CTOPOXKHBI CAaMU U MIPUYUANTE AETEH K OCTOPOKHOCTH!

TEMA: «OtpaBaeHUA OGBITOBBIME XUMHKATAMU, ACKAPCTBAMI»
Aemu! Bamu demu! Peberiox 6cezda 6 dsusncersutn!
Peteror oedicrnsyen Henpedckasyemo Gurcnpo!

Pooumesu! 1lomuure, dro Bammm AexkapcrBa - OoTpaBa AAd pebenkal AAS MAABIIIA OIACHBL HE TOABKO
OBITOBBIC XMMHKATBI, KEPOCUH, YKCYC, OTOCAUBATEAD M IIECTHIIMABL, ACKAPCTBA, HO AQJKE OOBIKHOBCHHAS
KocMeTnKal

EcAn Barmmm TaOAETKHM M IIOPOIIKH AETKOAOCTYIIHEL, 4 OYTBIAOYKA C YKCYCOM HAHM KaHHCTPa C OEH3HMHOM,

CTOAT HA BHAY - p€6eHOK AO6€pCTCH AO HHUX, 1 9TO MOXKET ITAOXO KOHYNTHCA!

Ayummmit  crroco® n36aBHTH MAABIIIA OT OTPABACHMA - XPAHNTH BCE, 9YTO OIIACHO, B 3aKPHITHIX,

HCAOCTYITHBIX AASl HEI'O mecTax!
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ByAbTe 0CTOPOIKHBI CaMH U IIpuyvaiiTe pedeHKa K OCTOpOo>KkHOCTH!
TEMA: «Osxoru, 9A€KTPOTPABMBI»

Aemu! Bawu oemu! Peberox écezda 6 dsuxrcerun!

Peterox oedtcrnsyem nenpeockazyemo Guicmpo!

Pooumenu! Aetn TAHYTCA K OrHIO, OHM HE 3HAIOT O IIOKAPAX H OXKOTAX, 4 ITOKAPHI YHOCAT COTHHU ACTCKHX

JKU3HEI!

HecgacTHBIE CAyYaH YaCTO CBA3AHBI C KYXOHHBIMH IIANTAMH, KHIIAIIEH BOAOH, OTKPBITHIMH PO3ETKAMM,

HEHUCIIPABHBIMH 1 AOCTYITHBIMH 9ACKTPOIIPHOOPAMHE H, KOHEYHO, CIIIKAMH!
He paspermaiite peGeHKy HIpaTh CO CIIMYKAME 1 HUKOIAA HE OCTABAAITE peOeHKa OAHOIO B KyxHe!
ByapTe ocropoykHBI CaMu U NpHUydvaiiTe pebeHKa K 0CTOpoXKHOCTH!

TEMA: «YKyCBI >)KUBOTHBIX»

Aemu! Bawu demu! Peberox écezda 6 déuxceriuu!
Peterox oedtermeyem nenpedcxazyemo Guicmpo!
Pooumenu! Aetu garmie, deM B3pOCABIC CTPAAATOT OT YKYCOB )KUBOTHEIX.

Huxoraa He ocraBasifiTe AeTedl HacAmHe C kuBOTHBIMU! Aance ¢ domammumu awbumyamu! 1Ipuyyaiime
peOeHKa He ITOAXOAUTD K COOaKe, KOrAA OHA €CT HMAM CHHUT. 3AIPETHTE eMy IIPHKACATHCA K OPOAAINM
KuBOTHBIM! YbOeAnTe peOeHKa CTOATH CIIOKOHHO, eCAH 4yiKas cobaka obHroxusaer ero! He mossoasiite

pC6CHKy HpI/I6AI/DK2.TbCH AHIIOM K JKUBOTHOMY - YKYC B AHITO MOJKCT OBITH OYEHb OIaceH!

ByApTe OCTOPOXKHEI CaMH U IIpUyvaiiTe pebeHKa K OCTOPOKHOCTH!

PAJMO NBECHI
3A0POBBIE ITPUBbIYKHA
(MY3BIKAJIbHBIH aKLEHT)

3BOHKMIT MVKCKOI1 TOAOC @ro Beceapuax): (PAAOCTHO) Hosocrs! Hosocrs!
3ameuareapHOE coobrerue! AroAH, cAayIaiTe MeHs!

KEHCKUN TOAOC, COAMAHBIN (DTO 6abymka, Xaanma-ake): Uto Ham ckaser Harr BeceAbaak?
TOAOC: Ture, tumre! [Tocayrmaem Beceapuaxa? Uro 3a HOBOCTH?

BECEABYAK (3BOHKUI MEPBBIN TOAOC): K mam uaer Aaprep-aral

I'OAOC: Dro ouens xoporro! Aaprep-ara Bceraa IOMOTraeT HAILIIIM ACTAM!

AETCKHWI TOAOC: Babyinka, a kro Takoit Aaprep-ara? [Touemy Bce Tak paayrorcs?

BABVIIKA C COAMAHBIM I'OAOCOM (Xaanma-axe): D10 Harx Bpad. OdeHb AOOPBIH U yMHBIH
AOKTOP.

AETCKUI TOAOC: Kak AookTop AfGOANT?
BECEADBYAK: Aa, AOKTOP, HO TOABKO HaIll, Ka3aXCTAHCKUN. BOT OH, BOT OH mAeT!

XOP I'OAOCOB: 3apascrsyiire, Aaprep-arall
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AETCKHWI TOAOC: Caram, Aaprep-aral
AAPI'EP-AT'A: 3apascrsyitre, aooporue mon! S oueHp pas Bac BUACTD.
BECEABYAK: MsrI Toke oueHb paast!

AAPI'EP-AT'A: 3apascrsyiite, Xasuma-axe. 3apasctByiite, Baaentuna [lerposral Kak 3a0poBbe Bammx
MAaABITIIEH?

I'OAOCA, BPABHOBOI: Opnn 3A0pOBHL, Apyrue Het! Ham oueHp Hy:KHBI BaIll COBETHI.
AAPI'EP-ATI'A: Matipaxas, 3ApaBCTBy#! 3AOPOBEL AH TBOH ACTH?

MAWPA: Ox, Aaprep-ara, s coscem ¢ mor cbuaacs! OAHH BEI3AOPOBeeT - Apyroit 3aboaeer. To y
AbAafiyuka aHrmH2, TO y XACAHYHKA JKHBOT OOAHMT, TO Aaya mopexercd, To baaya obooxercd, a
MAGAIIHH, APMAHYHK, TOT BOOOIIE YEMITMOH IO BCEM DOAE3HAM: ¥ HETO MOXKET CPa3y M TOPAO OOAETh,
JKUBOTHK!

BABVIIIKA XAAMMA-AJKE: I'OPAO) A y mens 6 aereit! Crapraemy yxe 40, maaamemy - 20. U
HUKTO AKE CAOBO Takoe He 3HaA - Ooaesnu! Hukro me GoaeA HHKOIAQ, IIOTOMY 9TO s HAYYIHAQ HX
3AOPOBEIM IIPUBBIYKAM. DTO OBIAO HE IIPOCTO, HO 3TO CTOHAO TOTO.

MAWPA: He GoiBaer Acteil, KoTOpEIE He HoAeroT!
XAAMMA-AJKE: Her, OuiBaror!

MATPA: Bee aetn Goaeror!

XAAVMMA-AJKE: Her, He Bce!

AAPI'EP-AT'A: Matipakan, Aoporas, XaAmMa-aKe IIpaBa: ACTH MOIYT pacrt, He Ooases. Ho aerm
CAHMIIIKOM MAaABl M HE ITOHHMAFOT, YTO KM ITOAE3HO, a YTO BPECAHO. 34 3AOPOBBE ACTEH IIOAHOCTBIO

OTBEYAIOT POAUTEAN U TE€ B3POCABIE, KOTOPBIC IIOMOI'arOT UX BOCIIUTBIBATD.

XAANMA-AJKE: Bor s 1 roBopro: pacTHTh AeTEH - 9TO HE TOABKO HX KOpMHTh M OAeBarb! Mx
BOCIIHTHIBATH HAAO, - 3HAYUT IIPUBHBATH UM 3AOPOBbIC HpuBerdku! Brymmars mM, 4ro Xoporro u 9o
ITAOXO AAfl IX 3AOPOBBA!

AAPI'EP-AT'A: D10 0OYeHb MPaBHABHBEIE CAOBA: PACTHTH ACTEH - 5TO HE TOABKO KOPMHTBH H OAEBATDH HX.
IIpexae BCEro - BOCIHUTEIBATH B HUX 3AOPOBEIC IIPHBEUKH. HeAapoM CKazaHO: ITOCECIIb IIPHUBBIYUKY -
IIOYKHEIIb XAPAKTEP, ITOCECIIb XAPAKTEP - ITOKHEIIb CyAbOy. UeAOBEK, KOTOPBII C ACTCTBA IIPHOOPEA

3AOPOBBIC IIPUBBIYKH, HMEET OOABIIIE IITAHCOB HA AOATYIO U CYACTAUBYIO KU3Hb.
MAMPA: EcAn 3A0pOBBIE€ IIPUBBIYKH TaK BAXKHBI, TO, Aaprep-ara, pacCKaure HaM O HUX IIOAPODHee.

AAPTEP-AI'A: 3A0poBble HPUBBIYKK - 9TO, IIPEHKAEC BCETO, HABBIKM, OOpa3 KHU3HU IIPU KOTOPOM
bGoaesHAM IIpocTO HeT Mecra. MHOrme OOAE3HH y AETEH MOXKHO IIPEAOTBPATUTH OYEHb IIPOCTON
IIPUBBIYKON: MBITh PYKH C MBIAOM AO H IIOCAE €ABL, IIOCAE TYaA€TA M UIPHI Ha YAHIIE. BeAb ITOA KpaHOM C
BOAOH PeOEHOK CMBIBAET CO CBOHX PYYEK HE TOABKO IPs3b, HO H OoAesHu! Ha yawmie, Bo ABope Haru

ACTH XBATAIOT ATOOBIE IIPEAMETBI, HIPAIOT B IIECKE, TAC MOT'AH ITOKAKATh COOAKH MAH KOILKH.
MAMPA: Aa, AeTr XBaTarOT BCE, YTO TIOITAAO!

AAPI'EP-AT'A: Bo Bpems UIpbl OHH MOIYT ACPKATH 32 PYKY APyroro pebeHka, KOTopsiid yxe 6oaen! Ho
He HAAO OOATBCA HUIPATh C ACTBMH, HYIKHO IIPOCTO IIOMBITh PyKu ¢ MBIAOM. HeMerTere pykn Apmardmka i

XacaH4duka - 3TO He IIPOCTO I'PA3D - 3TO ¥ BO3MOXKHBIC boaesun!

MATIPA: Ho BeAb AeTH Tak He Af0GAT MbrTh pykn! Kak e mx npuyauTs?
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XAAMMA-AZKE: 3uaerus, Matipa, IICHXOAOIH TOBOPAT, ECAH YTO-TO CA€AaTh 21 pas MOApAA, TO OTOM
yKe OYACIIIb ACAATD TO KE CAMOE ABTOMATHYECKH, MAIIIMHAABHO.

AAPI'EP-AT'A: (CMEETCS) Xaauma-ake Aaer Tebe mHTepecHEIH cober, Matipaman! Haao k Hemy

HPI/ICAYH_IQ.TI)CH. EH_[C, 9TOOBI M30EKATHh OOAE3HHA HaAO pCTyA}IpHO CTPI/Ith HOITH.

XAANMA-AZKE: Cama oaymaii, ApMaHUIHKy y TeOs BCETO OAHH I'OA U OH Bce cyer cebe B porr! Kazaxu
rosopAT: «OCHOBA KU3HU - 3A0pOBbe. OCHOBA 3A0pOBbA — YUCTOTa. [109TOMY 0OA3aHHOCTD B3POCABIX -
BOCITHTATH Y ACTCH 3AOPOBBIC IIPUBBIYKI.

AAPI'EP-AT'A: 3ameuareapnnie caoBa, Xasuma-axke! OUeHb OIMACHO E€CAM ACTH CAAATCA 32 CTOA U
IIPUHUMAIOTCA 32 €Ay C IPA3HBIM PyKaMu. Bce MHUKPOOBI, KOTOpBIE CKOIMAKMCH HA PYKAX, ACTKO IIOIIAAYT
opsAMO B POT pebeHka. ECTh HEMBITBIME PyKAMH - 3TO BCE PaBHO, 4TO cobupars Ooaesmu! A ecaun
CTapIIue He IOMBIAU PYKH IIEPEA IIPHUTOTOBACHHEM E€ABI U IIAOXO IIOMBIAH (DPYKTBL H OBOIIH - TO 3TO yKe
He 00eA, a oomern Goaesuamu! OueHb BAKHO MBITh IIOCYAY, PYKA M IIPOAYKTBHI, HO BAXKHO U KAYECTBO
BOABL. HeAb3si MBITE pyku 1 (PPYKTBI B apbIKe, pedke M B AFODOM APYTOM OTKPBITOM BOAOeMe. Ecam Her
BOAOIIPOBOAQ, AVHIIIE IIEPEA YIOTPEOACHHUEM IIPOKUIIATATD BOAY U3 BOAOEMA

MAUWPA: V Hac BoAa XOpoIIas, Mbl BO3AE rOp xuBeM. Yucras, Kak XpycTasb!

BECEABYAK: Xpycraap-T0 Xpycraab, HO TBI BCE PaBHO HE AaBAl ACTAM IIHTH HEKHIIAYCHYIO BOAY,
IIOTOMy, 9TO B HEH MOIYT OBITh OAKTEPHH HAM IapasuTil. KuIATH BCe-TaKM CBOIO IOPHYIO BOAY!

7Kaayemsed, 4To AeTH OOACIOT, 4 AACIIb UM IIUTh HEKUIIAIEHYIO BOAY!

AAPI'EP-AT'A: Beceapuak mpaB - 3TO €Ile OAHA BaKHCHIIAs IIPUBBIYKA AAS 3A0pPOBbA pebenka. [luts
TOABKO KuIIfdeHyI0 BoAy! Ocobenno aerom!

BECEABYAK: Dro o4eHp mpoCTo: BCKUAIIATHTD, OCTYAUTh, HAAUTH B TPAOUH HAN B OOABIIYIO OaHKY U
IPHYYIUTh PEOCHKA IIHTh TOABKO 3TV BOAY.

XAAMMA-AZKE: Moun AeTH BEIPOCAH 3AOPOBBIMH, IIOTOMY UTO fl FAA3 C HUX HE CITyCKaAd, OCODEHHO AO
Tpex aet! Hukoraa He AcHmAacs!

MAWPA: (C CAPKA3MOM) A 4T0, ITOCAE TPEX AET YIKE MOKHO HE CACAHTH 32 PEOCHKOM?

XAANMA-AJKE: Ecau A0 3-X A€T THI €r0 YK€ IPHYYHIIb, IPUBBCIIH €My 9Ty SAOPOBYEO IIPUBBIYKY - TO
IIOTOM OH CaM OYACT MBITh PYKH, aBTOMaTHuecKu! ECAM POANTEAN YHCTOIIAOTHBIC, TO M ACTH BEIPACTYT

YHCTIOASIMH, U €CAH § POAHUTEAEH 3AOPOBBIE IIPUBBIYKI, TO U ¥ ACTCH OYAYT TOXE.

AAPI'EP-AT'A: Do BepHO. Kak roBopuTea: I'TEHEI] 9TO YBUAUT B THE3AC - TO U CXBATUT B ITOAETE!
BECEABYAK: Ter 3artoMHE 9Ty HAPOAHYIO MYAPOCTB, Matipal

MAWPA: Xoporro, xopormo! Bekumisay, octyxy, mpuyuay! A uro erre Bakmo, Aaprep-ara?

AAPI'EP-AT'A: BaHO cAeAHTB, YTOOBI IIOCYAQ TOMKE BCEIAA OBIAA YHCTON, BOOOIIE BCE, YTO CBA3AHO C
IIPUTOTOBACHUEM CABL TpeOyeT COOAIOACHHA 3AOPOBBIX IpuBErdek. He cronT Aepiars IPUrOTOBACHHYIO
IIHITy OTKPEITOH - OCOOCHHO AeTOM. EcAm TBI OCTaBHINB KACTPIOABKY C CAOH, C CYIOM HAH KAITICH
OTKPBITOH, TO TyAa AETKO MOIYT IIPOHHKHYTH MYXW, MYpPaBbW, OCBI, TapaKaHBI H AFOOBIC ApPyrHue
HACEKOMBIE, KOTOPBIE ABAAIOTCHA IEPEHOCYHKAMU OOAe3HeH. MACO HYXKHO KaK CAEAYET IIPOBAPUTD, 2
MOAOKO BCKHIIATUTH. HeAp3s IIHTh HAKUIITICHHOE MOAOKO. DTO OUYCHB OImacHO. B MoAOKe odeHb OEICTPO

3ABOASTCH BCEBO3MOIKHBIE OAKTEPHUIL.
MAMWPA: Kaxko# yxac!

AAPI'EP-AI'A: A Aydire Bcero - CraparbCi TOTOBHTDb ACTAM BCETAA CBEKYIO €AY, IPAMO IIEPEA HX
KOPMACHHEM.
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MAMPA: D10 KaxKeTCA CAOMKHBIM, HO f IIOCTAPAIOCh.

AAPI'EP-AT'A: Eme o4eHbp BaXHO HE ACHHTBCH BBIOPACHIBATD AOMAIIHHHI MYCOP H OTXOABI OT
IIPUIOTOBACHUS IIMINM, OCTATKH CABL Bce 9T0 OYeHb OBICTPO HAYHET TIHUTh U OTPABAATH BCE
okpy:karoree. Bol MokeTe BEUUCTHT AO OACCKA KBAPTHPY, ITIOCYAY, ACCATh Pa3 IIOMEIT PYKH ACTAM, HO
€CAH BEAPO Y BAC IIOAHO MYCOP4, 2 B KYXHE ITO ABA AHA BAAAIOTCA OCTATKU CABI - BB HE M30aBUTECH OT
6OAE3HETBOPHBIX MUKPOOOB. BBl OCTaBASIeTE B KOMHATE CAMBIN HCTOYHHK 3aPasbl.

MAWPA: 51 06 3TOM HHKOTAQ He 3aAYMBIBAAACE.

AAPI'EP-ATI'A: Ouenp BaKHO HIPaBUABHOE YHHYTO)KEHHE HCIPAKHEHUN MAACHBKUX ACTCH, KOTOPBIE
oucHp omacHH. Yepes Hux mepeaaerca HMHMEKIHA. VICIpaKHEHIA MAACHBKHX ACTCH HAAO CAHBATH B
TyaACT MAM 3aKAIIBIBATh. [locAe gero HEOOXOANMO TINATEABHO MEITH CBOHM PYKM M pyku pebenka. Kaxaan
MAaTh BCETAA AOAXKHA OBITH HACTOPOKE. Beeraa HY)KHO IOMHHTB O TOM, YTO peDEHOK He 3HAET TOrO, 9TO

3HAETE BBl U HY/KHO EMY IIOBTOPATH BCE IIPABUAA 3AOPOBBIX IIPUBBIYUCK.
MAMPA: A 3y66r? CKOABKO pa3 B ACHb HAAO YUCTUTH 3yOBI?

AAPI'EP-AT'A: Haunnas ¢ mOAyTOpa AT HAAO IIPHYYIHTH MAABIIIA 3yOBl YHCTUTH HE MEHBIIIE ABYX Pa3 B
ACHB, HO AYHIIIE IIOCAE KAIKAOTO IIPHEMa IHIH. TOrAa K TpeM IOAaM 5TO BOHAET Y HETO B IIPUBHIYKY.

MAUWPA: 3Ha4uT, TaK: MBITh PYKH C MBIAOM, MBITh ITOCYAY, OBOIIX M (DPYKTBI B YHCTOH BOAE, KUIIATHUTH
MOAOKO U BOAY AAfl ITUTHA, OBICTPO YOMPATh MYCOP M HCIIPAKHEHHA MAACHBKIX ACTEH.

AAPI'EP-AT'A: Ter moroaer, Maiipa.
MATIPA: Aa, BoT erme — IIPUYYUTD MAABIIIA PEIYAAPHO YUCTUTH 3yOBIL.

BECEADBYAK: 3naems, Maiipa, si IPHAYMaA AETAM MaACHBKHE CTHXH, 9TOOBI OHH 3aIIOMHHAN BCE
3AOpOBEIC IIPHBBIYKIL.

AAPI'EP-AT'A: Aa, Aetit AroOAT cTHXH, ITeceHKH. ECAN COCAMHUTD MPaBHAa C HUIPOH - ACTH 3AITOMHSAT
AyHILIE.

BECEABYAK: MsI BMecTe ¢ AOYKON MBIAI PYKH U ITCAH:
3APaBCTBYH, CBETAAA BOAA,

Cwmotit 6oae3un Oe3 caeaa!

A mOTOM OHA CaMa COYMHUAA AAABIIIE:

EcAn TBI MaABIII yIEHBIN -

Ile#t BoAMYIKY KHIIIEHOM.

MATIPA: Takue CTHXH HECAOKHBIC, TAKHC U MOTY COYMHHTEL CBOUM AeTAM. BoT, mamprvep:
ITpo saopoBrIe TpUBBITKI

Mzt mpocAyITIaAn ceivac.

Aoporoit Aaprep-aral

Uro 6 mbr Aeaann 6e3 Bacr!

(OBILINI CMEX)

BECEABYAK:
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MaiipaxkaH AOMOH BepHETCH,
Haseaer Tam uncrory

M 6oae3nu Bce OT cTpaxa
Brrcrpo morn ymecyr!
(OBIINIT CMEX)

310POBOE IIMTAHUE
(My3bIKaJIbHBIN AKIEHT)

HA3WPA: Aobpoe yrpo, Aaprep-ara.
AAPI'EP-AT'A: Aobpoe yrpo, Hasupa. [Ipoxoan, caauce.

HA3MPA: Mmue ckasaAH, YTO CECTOAHAIIHHUI BAIl IIPHEM OYACT IIOCBAIICH MOAOABIM POAUTEASM, Y
KOTOPBIX IIEPBHI peOEHOK 1 HEAOCTATOYHO OIIBITA.

AAPI'EP-AT'A: Aa, Hasupa, mepBble MeCAIBI M TOABI JKH3HH - BAaKHEHIIEe BpeMs AAfS peOeHKa.

Dopmupyercs ero oprannam. 3aKAAABBAIOTCA OCHOBEI €I'0 3A0POBbS HA BCIO JKU3HE.
HA3MPA: I 060:xaro cBOEro MaABIIIIa, HO 9yBCTBYIO CeOfl TAKOH PaCTEPAHHOI, OECIIOMOIIHOIA.

AAPI'EP-ATI'A: Bce Oyaer xopomro. TH IpaBHABHO IIPOBEAZ OAHUH BKHBIH IIEPHOA - IIEPHOA
OepeMeHHOCTH, y TeOA POAHMACH UYACCHBIH MAABIII, TEIICPh HACTYIIHA BTOPOH BAXKHEIH IICPHOA -

IIPaBUABHOE KOPMACHHE pebeHKA

HA3MPA: S Tak AIOOAIO CBOETO MaABIIIA, €My yiKe CKOpo 2 mecdAua, Aaprep-ara. Ho ¢ HuM croabko
xaomor!

AAPI'EP-AI'A: Kazaxu roBopAT: CHEr pacTeT XAOIBAMH, 4 PEOCHOK - XAOIIOTAMH.

HA3WPA: i npuroroBrnaa n 3ammcasa Bce BOIIPOCHL. DOABIIIE BCEro MeHS BOAHYET, CKOABKO MHE CII[e
KOPMHTB IPYABIO Maabima? Sl Bce Bpems mpuBsisaHa k AOMy U K pebOerky! Moxker OBITB, yiKe MOXKHO
ITOKYIIATh ACTCKOE IINTAHUE B MATra3HHE?

AAPI'EP-ATI'A: Hu B koem cayuae! V T1ebsi Aooctatouno Moaoxkall Ao Irecty Mecsies Bce, YTO HYKHO
pebCeHKY, eCTh B IPYAHOM MOAOKE, HE AABAll €My HHYEIO: HUKAKOM BOABI, COKOB, 9Uasl, HUKAKOH CABL, KPOME
IPYAHOTO MOAOKA

HA3MPA: CrHauara MHE Ka3aAOCh, YTO § MEHA MAAO IPYAHOIO MOAOKA, HO A BOCIIOAB30BAAACH BAIIIHM
COBCTOM - HE IIEPECTABATh KOPMHTB IPYABIO AHEM H HOUBIO, AAKE CCAM MAAO MOAOKA, I MOAOKA § MCHSA
CTaAO OOABIIIE.

AAPI'EP-AT'A: D1o 3ameduarespno! UYem waime m AOABIIE MaTh KOPMUT IPYABIO, TeM OOABIIE y Hee
IIPHOBIBACT MOAOKA, TEM 3A0pOBee e peOEHOK BHIpacTeT. MaTepHHCKOE MOAOKO - HMACAABHOC ITHTAHIE
AASL MAABIIIIA AO IIIECTH MECALIEB U AYHIIE, €CAU 5TO OYAET €AMHCTBEHHOH mmIneil aad Hero. He cromr
IIPEKPAIIATh KOPMACHHUE IPYABIO AO ABYX ACT.

HA3UMPA: Heyxean emMy He HyMKHBI COKH, YAl MAN XOTH OBl KAIIAYEHAA BOANYIKA?

AAPI'EP-AT'A: Hasupa, MuaAas: TO, 9TO €CTh B COKAX HAHM BOAE - 9TO €CTh M B MATEPHHCKOM MOAOKE.
TBOIl pebEHOK €Ile TAaK MaA, TAK XPYIIOK, Y4TO AIOOOE APYTO€ IIUTHE MOMKET €My ITOBPEAUTh. [ToAywas
TOABKO MATEPHHCKOE MOAOKO, PEOCHOK HE TOABKO IIOAYYAET BCE, YTO €My HYKHO AAS POCTA, HO U
saruineH ot uHdgekuil. M B kapy, 1 B XOAOA IPYAHOE MOAOKO BCETAA TEIIAOE, CBEKEE M CTEPUABHOE -

9TO Ay4dIiasg €Aa M ITUTHC AAA TBOCI'O MaAbBIIIIA.
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HA3MPA: A mocae 1miecTs MECAIIEB MOXKHO 9TO-HUOYAD AaBaTh PeOCHKY?

AAPI'EP-AT'A: Tlocae mrectu MecsieB pebeHKA yKe MOMKHO IPHKAPMAUBATD, HO HACAABHO OYACT, €CAH
IIpU 3TOM MaTh BHA4YaA€ OYACT AaBaTh €My IPYAb, a IIOTOM yKe IIpUKOpM. M He mpekpariate KOpMHTH
IPYABIO AO ABYX ACT.

HA3WPA: Ho 310 Tak AOATO - AO ABYX Aer!

AAPI'EP-AT'A: Yo x, cefigac, 9ToOBI yOCAUTH TEOA, AaBall CIIPOCHM OAHOTO MOAOAOrO mmamy, [laBaa.
Ero Toke BOAHYET BOIIPOC IIOCTEIIEHHOTO IPUKOPMA PeOCHKA, U BAIIIN IPOOACMEI COBITAAATOT.

ITABEA: 3maere, Haszupa, mMos xeHA XOTEAQ OTHATH HAIIICTO MAABIIIIA OT TPYAH B YCTHIPE MECAIA, CTAAA
AaBATb PA3HBIE HCKYCCTBEHHBIE CMECH,U Y HETO HAYAACA IIOHOC 1 AHUATES.

HA3WPA: Amnares?

ITABEA: V mero nossuaace ceirb Ha Autie. [To coBery Aaprep-ara Mos »eHa OTKa3aAaCh OT BCEX CMeCer
U CHOBA CTaAa KOPMUTh PeOEHKA TOABKO IPYABIO, M BCE IIPOIIAO. PaHBIIIE ABYX A€T MBI PEIIHAU €IO OT
IPYAH HE OTHHMAaTh. Beap 9TO Bceraa roToBas M CTepHAbHAA cAad. [locae Imrectr MecAIEB MBI AOAYKHEIL
PasHOOOPA3HTDb €ro €AY, HO BCE XOTHUM CACAATH IO COBETY CEMEITHOTO BpadJa.

AAPI'EP-AT'A: Barremy pebGeHKy Telrephb HYKHA IIHINA, KOTOPAs COAEPKUAT MHOIO OEAKOB M BUTAMUHOB.
BBoAMTE IIOCTEIIEHHO ITO OAHOMY HOBOMY IIPOAYKTY B OAHO KOPMAEHHE, YTOOBI IIPOCACAUTE PEAKIINIO

OpraHu3Ma, He OYACT AH AAACPIUU
ITABEA: A kak pasAn9aTh IIPOAYKTHL, B KOTOPBIX €CTh OEAKH U BUTAMHHBL?

AAPI'EP-ATI'A: PeOeHKy HOAESHBI KAIIIH M3 PA3HBIX KPYII, IIOTOMY 9TO OHH AAFOT €My SHEPTHIO. OpyKTer
U OBOINM TAKXAKE HYKHBI €My AAA oHeprum. Msco, psiba, Kypuiia, CEIp, KHCAOMOAOYHEIC ITPOAYKTHI
HEOOXOAUMEI PEOCHKY AAfA POCTA, TAK KAK COACPIKAT MHOIO OCAKA. 3aITOMHHUTE, YTO B KAMKABIA ITPHEM
Iy pebEHOK AOAKEH IIOAYYATh XOTA OBl IO OAHOMY IIPOAYKTY K AAA POCTa H AASl SHEPIHM.
IMpaBuABHOE HIHTAHHE ITO3BOANT H30EKATH CAMOIO PACIPOCTPAHCHHOTO 3aboAeBaHmsA - aHemun. K
COKAACHHIO, B HAIIIEM PETHOHE MHOTHE ACTH CTPAAAFOT AHEMHUEH.

HA3MPA: Aremus - 3T0 MaAOKpOBHE?

AAPI'EP-AT'A: MoxXHO CKa3aTh M TaK, HO HAa CAMOM AEAE 3TO HEAOCTATOK I'€MOTAOOHHA B KPOBH.
I'emoraoOuH OdYeHb Ba)KEH, TAK KAK PACIIPOCTPAHACT KHCAOPOA IO Bcemy opranusmy. OAHOH u3
OCHOBHBIX IIPHYMH 3200ACBAHUA aHEMHEH SBAACTCA HEIIPABHABHOE OAHOOOpasHoe murTaHue. ToOsI
IIPEAOTBPATUTD 9Ty OOAE3Hb, HEOOXOAUMO, IIPEKAE BCETO, KOPMHUTH IPYABIO M BOBPEMS BKAIOYATH B

PALIMOH IIPOAYKTBI, DOraThIe )KEAE30M, HO IIOCAE IIIECTH MECALIEB.
HA3MPA: Toraa ckaxure, IOKAAVHCTA, B KAKUX IPOAYKTAX €CTh XKEAE30?

AAPI'EP-AT'A: B wmsce, peiOe, mmeuenu, Kypuiie, 0OOOBBIX M OBOIIAX C TEMHO 3€ACHBIMH AHCTbAMH. 11
ele OAHO BaXXHOE 3aMedanue: B KasaxcraHe OYeHb 9acTO IIBIOT 4aii, HE 3HAS TOTO, YTO YAl 3ATPYAHACT
YCBOCHIE KeAe3a B oprarusMe. [109ToMy 9all CAGAyeT IIUTh HE PAHBILE, YeM YePE3 ABA YACA ITOCAC CAbll

W BooOI11€, Yail He CACAYET AABATH ACTAM.
HA3HMPA: CKOABKO BCAKHX CAOXKHOCTEH!

AAPI'EP-ATI'A: UToObI BEIPACTHTH 3AOPOBOrO peOEHKA AyYIE BBIYIHTH 3TH CAOKHOCTH - B KAKHX
IIPOAYKTAX KAKHME BHTAMHHBL, U KAKHE IIPOAYKTBI HYKHBI AAf POCTA, 4 KAKHE AAS 9HEPIUH, YEM YIUTH

HA3BAHUA ACKAPCTB, KOTAA PEOCHOK 3a00ACET.

HA3MPA: Aa, Bbl mpaBel. A ¢ 9eM MOXKHO COBMEIIATH IIPOAYKTEI, YTOOBI #eAe3a OOABIIIE IIOIAAO B

OPraHH3M MOETO peOeHKa?
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AAPI'EP-AT'A: Tor ymuuia, Hazupa xan. Bor Buramus C moMoraer sKeAe3y yCBOUTBCHL.
HA3HMPA: A B yem ectb Butamun C?

AAPI'EP-AT'A: Buramuu C ects B Kamycre, IIOMHAOPAX, DOATAPCKOM IIEPIIE, 3CACHH, ATOAAX M (PPYKTAX.
Bce 9T0 TOHEMHOIY MOKHO AaBaTh MAABIIIY, HO TOABKO ITOCAC ITIECTH MECSIIEB, M HE IIPCKPAINATh IIPH
5TOM KOPMACHHE MATEPUHCKHM MOAOKOM.

HA3HMPA: Ckaxwure, moxaayiicra, Aaprep-ara, 9ToOBl y3HATB, €CTh AH y PEOCHKA AHEMHSA, HYKHO
00paTUThCH B OOABHHILY U CAATD AHAANS3?

AAPI'EP-AT'A: V anemun ecTs OYEHB ABHBIC IPU3HAKM, IO KOTOPBIM MOKHO OIIPEACAHUTD 3Ty OOAC3HB,
AaKe He cAaBas aHaAmu3. Ecan y pebGeHka OACAHBIN IBET AAAOILICK, TYO, MOYEK YIIEH, I €CAX OH OBICTPO

YCTAET - TO MOYKHO IIPEAIIOAOMKHTE, 9TO ¥ HETO AHEMES B OOPATUTHCH K CEMEHHOMY Bpady
HA3UPA: A gem ormacHa aHEeMUs?

AAPI'EP-AT'A: Auemus BEA€T K OTCTaBAHUIO peOeHKA B (PU3MYECKOM H IICHXHYECKOM pa3BuUTHH. AerTH,
OOABHBIC AHEMUCH, ITO3KE APYTHX HAYHHAIOT XOAHUTH M TOBOPHTH. Y HUX IAoxafd mamAte. VIm TpyAHO
VYIHUTBCA B IIIKOAEC.

HA3UMPA: I caeraro Bce, utoOpr y Moero peberka He Obiao amemuu! [Iposepwre, Aeprep-Ara, s Bce
IIPAaBHABHO 3aIIOMHHAA: AO IIECTH MECAIEB KOPMHTB PeOEHKA TOABKO TIPyAbro. Koraa maawrmry
HCHOAHHTCH IIECTb MECALEB, f OYAY AODABAATH IIPOAYKTBI OOraTble OCAKAMH M BHTAMHHAMH, HO
ITOCTEIICHHO, IIOCAC KOPMACHHS IPYABIO H IO OAHOMY HOBOMY IIPOAYKIY B OAHO KOPMACHHE, ITOOBI
IIPOCACAUTD PEAKITHIO OPraAHU3MA, HE OYACT AH aAACPIHH. B KaKABIH IpreM IuIm peOeHOK IMOCAE TOAQ
AOAKEH TIOAYYATH XOTA OBI IO OAHOMY IIPOAYKTY AAfl POCTA M OAHOMY AAfA 3HEpruu. AAf pocTa — MACO,
Kypuma, peiOa, celp, kedHup, a AAfL SHEPrHH - Karmn, PpPykrel u opornn. I arober Mol pebeHOK He
3ab0AeA aHEMHEH, i OYAy AaBaTb €My MSCO, II€YEHb, KypuIly, 6000BbIe. byay momunTts npo Butamus C,
KOTOPBIN COACP/KHTCA B KAIYCTE, TOMHAOPAX, DOATAPCKOM IIEpIIE, 3EACHH, ATOAAX U (DPYKTAX

AAPI'EP-AT'A: Moaoaer, Hasupal V 1eb1 Bce moayamres!

KHIIEYHBIE THOEKITUA
(3BVK TEAE®OHHOI'O 3BOHKA). BCTPEBOKEHHBII TOAOC MAWIPBIL: Aano! Aaro!

AAPI'EP-AT'A: fI caymraro.

MAMPA: Aaprep-ara! D1o BeI?

AAPI'EP-AT'A: Dto 1.

MAWPA: 3apascrsyiire, Aaprep-aral

AAPI'EP-AT'A: 3apascrsyii, Maiipal Urto cayauaocs? V Tebs TaKOH BCTPEBOKEHHBIH rOAOC!

MAIPA: Ox, Aaprep-ara! Oii, Aaprep-aral V mens rtaxaa npobaemal fI permaa Bam IO3BOHHTS,
CIIPOCHTH COBETA.

AAPI'EP-AT'A: IlpaBuabHO, 910 103BOHHAA. TaK 9TO %€ y 1€ 32 mpobAemar

MAWPA: (ITPUUNTAET) Ox, Aaprep-aral V MOEro MAAIIEro, CaMOTO MAAIIETO, KOTOPOMY CKOPO
TOAUK, JKIAKHH, BOASHUCTBIM M YaCTBIH CTYA.

AAPI'EP-AT'A: Ilpexae Bcero - ycrokoiics, Maiipa xas. MHe ficHO, 9410 y ApMaHYHKa AHApes.

MATWIPA: Amapes? DTo Tak Bpaun Ha3HBAIOT ITOHOC?
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AAPI'EP-AT'A: Yto X, MOKHO CKa3aTh U TaK.
MAMPA: Tak 9TO MHE AEAATH?

AAPI'EP-AT'A: YrobGsl He TepATh BpemeHH, ceddac A Tebe OOBACHIO mO TeAedOHy, 4 BEICPOM
00A3aTEABHO 3aMAY M IIOCMOTPIO, KAKOE COCTOSHIE Y APMAHYNIKA.

MATPA: Oit, 6oabioe cracubo!

AAPI'EP-AT'A: I'naBHOe HpaBHAO HIpH AHapee - AABATh PEOCHKY KAK MOMKHO OOABIIIE IIHTH, YTOOBI
n30exKaTh IOTEPU BOABL M coaell. Hapo mpoaoAxars KOPMHTB €ro, 9roOBl IIOMOYb COXPAHUTb
[TNTATEABHBIE BEIECTBA U BeC peOeHKA.

MATWPA: ITuts? A 2 AYMaAQ - He OYACT IINTh U €CTh - HEYCMY OYACT U BEIXOAUTB!

AAPI'EP-AT'A: Dto Goasbrmmas ommbka. MHOTHE POAUTEAH, K COXKAACHHIO, AOIYCKAIOT €€, KOTA2 Y
pebeHKa HAYIHACTCA AUAPEst, HAH, IIPOLIE TOBOPSL, IIOHOC. I TOMME, TEI AOAKHA IIOAHOCTBIO BOCCTAHOBHUTH
TO, 9TO pebeHok moTepsasl TH AOAKHA KOPMHTH €TO YAIEC M AOABIICE, I B AODABACHHE IIOCAEC KAXKAOTO
JKHAKOTO CTYA4 TBI AOAXKHA AABaThb €My BOAHO-COACBOH PACTBOP PETrHAOPHA, KOTOPBIA IPOAACTCA B
arrTeKe.

MATIPA: Do me uacro, Aaprep-ara?

AAPI'EP-AT'A: Her, me wacro! OrmamBaHue mIpu IIOHOCE - 3TO BaKHEWIas 9acTe AedeHus! Baxwo,
9TOOBI y pebeHKa He HACTYHHAO 0OOe3BoxuBanne! PeOEeHOK ¢ KHUAKOCTBIO TepsAeT HEOOXOAUMEIE
OpraHusmy sAemMeHTsl. Hampumep, coan Hatpus, KaAus.

ITosTOoMy TEI AOAMKHA YBEAUYHTH UHCAO KOPMACHHIH! AOIOAHHTEABHO K IPYAHOMY KOPMACHHIO THI
AOAKHA AABATH PETUAPOH, KOTOPBIH BOCIIOAHHT IIOTEPIO KUAKOCTH 1 COAN. TOABKO IIOMHH, ITO PACTBOP
PErIAPOHA AOAMKEH OBITH CBEKHM. HeApssl AepiKaTh ero AOABIIIE ABAAIIATH deTeipex uacos. Ha maxere ¢
PErHAPOHOM, €CTh IIOAPOOHAs MHCTPYKLHA O TOM, KaK €ro pacTBOpATh, M KaK IIOUTh pPeOCHKA.
Ob6s3aTeapHO IpoUTH cel

MAWMPA: fI mOMHIO: OAMH IIAKET Ha AHTP YUCTOH IIPOKUIIAYEHHON U OCTYKEHHOU BOABL

AAPI'EP-AT'A: Aa, oAMH IakeT Ha ANTpP YHCTOH IIPOKHIIAYEHHON N OCTYXKEHHOH BOABL I Hu B koem
CAy4ae HE IIOUTh PEIHAPOHOM U3 OYTBIAOYKH C COCKOH, a4 TOABKO W3 YAIIKH, HAH AOKEUKOH,

HEOOABIITMMA IIOpUHUAMH B 9aCTO.

MAMPA: Koraa y meHs 3a00AeA crapIiui, XacaHYIHK, IIPO 3TOT PETHAPOH MBI H HE CABIIAAH. M Mos
MaMa ACAAAQ, KAK BEL 9TO CKA3AAH «ACUCOHOE OTIIAMBAHIC) PHCOBEIM OTBAPOM.

AAPI'EP-ATI'A: Pucosslil o1Bap - 9T0 CTApUHHOE TPAAULIMOHHOE U OYEHBb ACHCTBEHHOE CPEACTBO IIpU
Amapee.

MAWPA: TTpu roxoce?
AAPI'EP-AT'A: [Toroc u Amapes - 3T0 OAHO 1 TOX)e, Maiipa.

MAWPA: Amapesi, KOHEUHO, 3ByunT TIPHAHYHEE. S| MOMHIO, KOTAA fi CaMa OBIAA MAACHBKASA, U Y MEH:
GoAaea KUBOT, U A4 O€3 KOHIIA, H3BUHUTE, OEraAa B TyaAeT, MaMa MHE TOE OTOBHAA PUCOBBII oTBap. OH
OBIA TAKOH BKYCHBIH, COACHEHbKUI. Koraa f Bapraa ero ACTAM, TaKOH BKYCHBIH, KAK Y MaMBl, y MEHA HH
pasy He OAyJIHACA!

AAPI'EP-AT'A: Puc Hapo BapuTh He MEHBIIE Yaca HA MEAACHHOM OTHE, IIOCOAHTH IIO BKYCY, ITOTOM
CAHTB OTBAP M CACIKA OXAQAUTD IIEPEA TEM, KAK AABATD MAABIIILY.
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MAUMPA: fI Bce caeraro, kak Bel ckasaau, Aaprep-ara. Ho xak cAeAars, 9TOOBI OOABIIIE HHKTO H3 MOHX
ACTEH He DOAECA 3TOI Amapeci?

AAPI'EP-AT'A: TI'AaBHas DnpHYMHA AMAPEM M APYIHMX KHIICYHBIX 3a00ACBAHHH CPEAH AcTeld -

HCCO6AIOACHI/IC TUTHMEHUYECKUX HABBIKOB!

MAWMPA: Aa yx, Aydirre AHIIHAN pa3 IOMBITE PeOCHKY PYKH, Y€M TaK My9IaTbCs, KAK MBI ¢ APMAHIHKOM

certvac!

AAPI'EP-AT'A: I ouenp paa cabimars ot cAoBa. VI mMarepm, M OTIly HAAO IIOHATH, YTO 3AHHUMATHCH
IpOUAAKTHKOH 3A0POBbS peOCHKA TOPA3AO Aerde U IIPHATHEE, YeM XAOIIOTATD, CTPAAATh U IICPCKUBATE
Bo3Ae yike 3aboaesrmero. [losToMy s OdYeHB 9ACTO IIOBTOPAIO OAHY 3AMCYATCABHYIO Ka3aXCKYIO
ITOTOBOPKY: «ACYHCH AO DOAe3HM». TO eCTh, )KUBH TaK, 4TOOBI HE 3a00AETE.

MATIPA: Xoporiras roropopxal

AAPI'EP-AT'A: 3naunr, AAs HOPOMHUAAKTHKH AHMAPEH KaKAAA MaTh AOAKHA KOPMHTb pebeHKaA
HCKAIOYUTEABHO IPYABIO IIEPBBIE IIECTH MECAIEB U IIPOAOAKATE KOPMHUTB €IO IPYABIO AO ABYXAETHETO
BO3pacTa.

MAVIPA (ITOAXBATBIBAET): AoaxHa KOpMHTE pebEHKA TOABKO CBEKEIIPUTOTOBACHHOH IIHIIEH H

HOUTH YMCTON KUIIAYEHON ITUTHEBOI BOAOI!
AAPI'EP-AT'A: McrtoAb30BaTh AASL KODMACHHSA YHUCTHIC YAIIKK U AOKKHA BMECTO OYTBIAOYEK!

MAIPA: Bce yaeHs ceMbu AOAJKHBI MBITh PYKH IIEPCA HPUTOTOBACHUCM H IIPUEMOM ITHIIM M ITOCAC
ITIOCEHICHUSA TYyaACTA.

AAPI'EP-AI'A 3akamsiBate HAM CAHBATD B TYAACT HCIPAKHEHUA MAACHBKUX ACTEH.
MAWPA: MHoOrme c4uTaroT, 9YT0 KAKAIIIKY, H3BUHITE MCHSA, TPYAHBIX ACTCH ITOYTH YHCTHIC.

AAPI'EP-AT'A: Do Goabloe 3a0AyAcHHE! B MOAOKe ObIcTpee, YeM B APYTHX IIPOAYKTAX, 3aBOAATCH
OakTepHuH, a UCIPAKHEHUA IPYAHBIX ACTEH - OT MOAO4HOro nuranusal Bor u cama moaymaii: Moryr An
OBITH “ITOYTH YHCTBIMH  HCIPOKHEHHA IPyAHBIX Acrciil Hapo ke Takoe HpHAyMATh - «ITOYTH YHCTBIC
ncnpaxaenua»! Tebe camoli HEOOXOAMMO MBITh PYKH KAKABIH pPa3 IIOCAE TOIO, KaK ITOAMOCIIIB
Apmardnka. He Aepixu ero B IpA3HBIX IITAHUIIIKAX, [TOYAIIE MECHAN U CTHPAH €r0 OACKAY U DeAbe.

MATIPA: Koneuro, Aaprep-ara...

Orpomuoe Bam crmacu6o! Cefigac f IOKOPMAIO ApPMaHYHKA TPYABIO, AAM IIOTOM €My PETHAPOH HAN
pucossiit otBap. M ogens GyAy Bac xaath, Aaprep-aral

AAPI'EP-AT'A: fI npuay, Kak TOABKO 3aKOHYYy IpueMm. T AeAail Bce, 9TO A TeOe CKa3aA M BHUMATEABHO
HAOATOAQH 32 APMAHIHKOM. 3AITOMHE CACAYIOIIHE IIPU3HAKI: PEOCHOK HE MOKET IIUTh HAH COCATH IPYAD
HAH 7Ke, HAODOPOT, y HErO BBIPAKCHHAA KaKAA. PeOEHOK BAABIH HAM HAOOOPOT OECIIOKOMHBIM,
IIOBTOPHAA YaCTas PBOTA, IIOBBIIICHHAS TEMIIEPATypa - TPHALATH CEMb H IIATb IPAAYCOB H BEILIIE.

IIpumecs kposu B kase. EcAn ecTb XOTh OAMH H3 9THX IPH3HAKOB - HYKHO HEMEAACHHO OOPAIIATHCH K
Bpauy!

MAUMPA: Her, Aaprep-ara, 3TUX CHMIITOMOB y APMaHYIHKA HET, IIPOCTO BOT y2Ke HECKOABKO YaCOB § HETO
KUAKHH 9aCTBIH, BOAAHHCTBIN CTyA, HO f 3aIIOMHHAQ BCE IIPU3HAKH, KOTOPHIC BB HA3BAAM, K OYAY OYCHB
BHHMATEAbHA!

AAPI'EP-AT'A: S mpuay ckopo, TBI IIPOAOAKAH OTIHAUBATD 110 IPABHAAM, KOTOPEIE THI CEIYAC YCABIIIIAAZ,
1 MBI 00A3aTEABHO OCTAHOBUM OOAE3HB, M TBOH ApMaHYHK OYACT 3A0POB!
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KAHWIEJIb, MIPOCTY A, TEMIIEPATYPA
(TOPOACKOM IIVM, TVAKW MAIITH, KPUKH “MOAOKO” 1 T A,)

T'OAOCA: Aaprep-aral Aaprep-ara npurmea!

AAPI'EP-AT'A: 3apascrsyiite, Mmou aoporme! Kak Barm aeaa, kak 3a0posbe! AoOpoe yrpo, BasenTnHa
ITerposmal

BAAEHTWHA: Aaprep-ara, mamr Beceapuak ceroansi coscem HeBeceAbld. Cel¥ac ero HHKTO

BeceabuakoMm He HazoBer
AAPI'EP-AT'A: Uro cayamaoce?
BAAEHTHHA: V Hero o0e AOUKH 3200AEAH.

AAPI'EP-AT'A: Tloaotiau 6amxe, Aooporoii Beceapuax. PacckaspBaii, 9410 cAyanaoch ¢ KaHHOYKON n

AHMHOYKOI.
BECEABYAK (I'PYCTHO): MHue kakeTcs, y HIX CHABHAS IIPOCTYAA.
AAPI'EP-AT'A: (BCTPEBOKEHHO) Yo y TBOMX AcBOUEK?

BECEADBYAK: Kamreap u temueparypa. M HacMopk yiacHsiii! beAHBIE A€BOYKH, i HM BMECTO IIAATKOB

YK€ ITOAOTEHIIA BBIAAA - HOCBL BbITI/IpaTb.

AAPI'EP-AI'A: Ouenp BakHO OOparuTh BHHMaHUE Ha AblxaHHe pebeHka. EcAm ApixaHmHE y A€BOYEK
Jarre, 9eM TBOE, B ABA HAH B TPH Pa3a - 3HAYUT, CHUTYALIMA OlIACHAsA. Y YallleHHOE, 3ATPYAHCHHOE ABIXAHUE
- IEePBBIA IIPU3HAK TOTO, YTO IIPOCTYAA IEPEXOANUT B ITHEBMOHHUIO, TO €CTh,. B BOCIIAACHHE ACTKHX, TOTAQ
HAAO HE TEPATh BPEMA U CPOYHO BEI3BATH BPada, IIOTOMY YTO TOABKO BPad MOKET IIPABHABHO HA3HAYNTH
Aederre. [ToAroTeHIIEM He HAAO BBITHPATD UM HOCBI, AVYIIE MATKHE OAHOPA30Bble OyMayKHbBIE CaAdETKH,
KOTOPBEIE HAaAO Cpa3y BBIKHHYTH, IIOTOMY YTO B HHX OCTArOTCA MHKPOObL. HocOBEIE ITAaTKH cAeayeT
crupath 9acto. HacMOpK u IIPOCTYAy HyKHO BBIACYHTB KAK MOXKHO OBICTpee, 9TOOBI HE AATh MM IIepeiTH
B BocmaacHue Aerkux! He xouy Teba myrats, HO B MHpPE KaKABIH TOA YMHUPAa€T ABa C IIOAOBHHOM
MHAAHOHA AETEH OT BOCIAACHHA AerKHX. HyKHO AaBaTh A€BOYKAM IIOYALIE TEIAOE ITHUTHE, KAK MOKHO
Goabrre. AeBOYKH AOAKHBL OBITH B TEIIAC, HO HE HAAO HX IEPEKyTBBAaTh. Ellle IpovHImaiite HOC,
cMArdaiite DOAH B OPAE M KAIIEAb IIPH IIOMOIIU OE30IIACHEBIX CPEACTB, TAKHX KAK TEIIAOE MOAOKO,

KHIIAYEHAS HAH MHHEPAABHAS BOAA U TOXKE 00A3ATEABHO TEIIABIE.
BAAEHTHMHA: A xaxk c ammrerntoM y TBOHX A04Yek? OHH OTKa3BIBAIOTCA OT CABI?

AAPI'EP-AT'A: Baaemrnna IletpoBHa 3apasa mpaBuAbHBIA Bompoc. [lpy mHeBMOHME MHOTHE ACTH
TEPAFOT AIIIICTHT.

BECEADBYAK: Ammretnt y HUX HOPMAABHBIH, HO OHH BCE BPEMs XOTAT IIHTb.

AAPI'EP-AT'A: A yxe ckazaa, 970 HM OOS3aTEABHO HAAO A2BATh OOMABHOC TEIIAOE IUThe. OUEHb BAKHO
KaK MOKHO OBICTPEE BBIACUUTH IIPOCTYAY, OCOOEHHO Y MAACHBKUX ACTEH, HE AATb €M IEPEHTH B OITACHYIO

CTAAMIO, B BOCITAACHIIC ACTKEHX.
BECEABYAK: A xoraa HaAO HEMEAAEHHO OOPAIATHCA K BpAdy?

AAPI'EP-AT'A: Ecau pebeHOK HE MOMKET IIHTB, 2 TPYAHBIE ACTH HE MOLYT COCATh IPYAb, €CAH PEOCHOK
BSIABIIT HAM HA0060POT OECIIOKORHBIH, He CHIDKACTCS IIOBBIIIICHHAS TEMIICPATYPa, TPHALIATh CEMb H IIATH I
BBILLIE, § PEOCHKA 3ATPYAHCHHOE ABIXAHNE MAM YYALIECHHOE — IIPU IIOSBACHUH XOTSA OBl OAHOIO M3 3THX
IIPH3HAKOB HaAO HEMEAACHHO OOpAIIaThes K Bpady. [109TOMY, KAK TOABKO 51 OTBEYY HA APYIHC BAIIX

BOHPOCI)I - 00A32TEABHO CaM HOCMOTPIO TBOHX AOUYCK, Hpocz\yma}o X ACTKHEC, HA3HAYTY ACYCHUC.
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BECEABYAK: 9T0 mpocro 3aoposo! Cracubo Bam, Aaprep-aral

BAAEHTHWHA: Mecsan Hazsas y MOeH AOYKH IHPOCTyAa mepemiaa B mHeBMOHHIO. Cefiyac oOHa
BBI3AOPOBEAA, HO AO CHX IIOp errle cAabeHpkas. Sl craparocs ee moboasime kopmuth. Aaro eil HpyKTEL,
OBOIIIH, MACO.

AAPI'EP-AT'A: Ber Bce Aeraere mpasuabHO, Basentnra [lerpoBHa. TOABKO KaAb, 9TO VIIYCTHAH TOT
MOMEHT, KOTA €II[e€ MOXKHO OBIAO IIEPEXBATHTH IIPOCTYAY.

BAAEHTHMHA: S Toraa He 3HaAa, 9TO HYXKHO OOpPATHTh BHHMAHHE HA 3aTPYAHEHHOE YYAILICHHOE
AbIxaHpe. 3HaeTe, KaK 9aCTO AYMAIOT MATEPH: IIOCOIIAUBUT PeOCHOK - U IIporAet!

AAPI'EP-AT'A: Aa, poAuTEAN He BCErAA CEPBE3HO OTHOCATCH K IIPOCTYAAM, a 9TO DOABIIIas omuoka. Beap
Ka)KAAsf IIPOCTyAQ, AHIHA 1 HACMOPK OCTaBAAIOT CACA B OpraHusme pebeHka. M Aydiiree us AedeHuii - 31o
rpodusarkTuKa. «/AeqHch A0 OOAE3HI», - TOBOPUT MyApas Ka3axCKasd IIOrOBOpka. MHOIHe pOAUTEAH IIPH
IIPOCTYAE AAFOT ACTAM AHTHOMOTHKH O3 HA3HAYCHHA Bpada. DTOTO HEAB3A ACAATH HH B KOEM CAydael

AHTHOHOTHKH HE yOUBAIOT BUPYCHL. TOABKO BpPAad MOXKET PEILIUTD, HY/KHB AU AHTHOUOTHUKH AAfA ACUCHHA.
BECEABYAK: {I 310 06s3aT€ABHO 3aII0MHIO!
BAAEHTWHA: Boasroe Bam crracu6o, Aaprep-aral

BECEABYAK: Ber kak Bceraa, HaM OY€Hb [IOMOTAH.

NMMYHU3ALIUA
I'OAOCA: 3apascrsyiite, Aaprep-aral

BECEADBYAK: V Bac ceroans Takoil cepbesHslil BuA, Aaprep-ara. HaBepHoe, BBl XOTHTE HAM COOOIINTH
BAXXHYIO MCAULIMHCKYIO HH(POPMALIUIO.

AAPI'EP-AT'A: Aa, ceroaHs s X094y IIOrOBOPUTH C BAMH OO OYCHBb Ba)KHON BEIIH. BBl 3HACTE, 9TO A 9aCTO
HAIIOMHHAIO BaM 3aMEYATEABHYIO Ka3aXCKYIO IIOTOBOPKY: «ACUHCH AO OOAEC3HE», TO €CTh, IOOECIIOKOHCA O
HIpOoOUAAKTHKE, II03200THCA O 3A0POBbE CBOEIO PEOEHKA TOIAZ, KOTAA OH €Iile 3A0pOB. M camMbIM AydIinm
CIocoOOM 5TOH 3a0O0THI ABASETCA HMMYHH3ALUA, TO €CThb IIOAHBIH KypC IPHBHUBOK OT Pa3ANYHBIX
boaesueri. K coianeHmro, B MEHpE BCe €Ile CYIIECTBYIOT OUCHB TAKEABIC 3a00ACBAHIA: TYOEPKYAE3, KOPb,
AU TEPHS, KOKAIOII, CTOADHSAK, TeIIATUT B, aIMAeMEYECKUIl IAPOTHT, TO €CTh CBUHKA, 1 IIOAHOMHUEAUT.
Bce st GoAesHm ommacHBI TEM, YTO AECYMUTHh UX OYEHb THKEAO, 4 MHOIAA M HEBO3MOKHO. Ho mx MOxHO

IIPEAYIPEAHTD, ECAX CBOEBPEMEHHO CAEAATH ITPHUBUBKH

BAAEHTHMHA: 3mauur, ecAu peOCHKY HE CAEAATh IPUBUBKA OT ITHX OOAE3HEH, TO AETH MOIVT,
CTPALIIHO CKA3aTh, YMEPETH?

AAPI'EP-AT'A: Aa, BBl AOAKHBI 3TO 3HATb, H OTHOCHTBCA K IIPUBHBKAM OYCHb CEPbE3HO. Bpaum u
y9eHBlE, KOTOpbIE H300PEAM BAKIIMHBI U METOA IPHBHUBOK, OKA43aAH OIPOMHYIO YCAYIY BCEMY
YEAOBEUECTBY H 3AOPOBBIO AcTel. [Ipmpoaa kak OBl ITOIIAA HABCTPEYy YEAOBEKY, AAAAd €MY IIIAHC
IIPEAYIIPEAUTD OTU THKEACHIIIHE, B OOABIIIMHCTBE CAYYAEB, CMEPTEABHBIE OOAE3HH. AEAO B TOM, UTO STH
0OAE3HH He ITOBTOPAIOTCA ABAKABL § OAHOIO UeAOBeKa. ECAH KTO-TO 3a00A€A KOPBIO U BBIACUHACH - TO
AQKE, ECAH OH OYAET XKHUTBh CTO AET - BTOPOH pa3 KOPBIO He 3a00A€ET. DTOT IIPHUHIIUII IIOAOKEH B OCHOBY
IIPUBUBOK.

BECEADBYAK: 3a0poBo! D1o mpupoaAa Hac IpocTo 3armnTHAal

AAPI'EP-ATI'A: Aa. V1 cMBICA IIPHBHBOK COCTOHT B TOM, YTO PEOCHOK KaK OBI ViKE IIEPeOOAECET 3TUMU
Goae3HAMHU, B OOABIIIE OHH €MY He CTPAIIHbL. [105TOMY MBI 1 HasbBaeM IIPUBUBKHM HMMyHH3arne... OHu

AAFOT AOHO/\HHT@/\beIfI HMMYHHTCT, TO €CTh, 3aIITUTY OPTaHU3MA.
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BECEADBYAK: S mownsaa! IToAayaus mpuBuBKy oT OOAE3HEH, HAIIE TEAO KaK OBl AYMAET, IYTO OHO YiKE
GoAEAO 9TOH OOAC3HBIO B ACTKOHM (DOPME H YK€ HHKOTAA HE 3a00AEET 3TOH DOAE3HBIO II0 HACTOSIIEMY.

MAUWPA: fI 3Hato, 910 CTOAGHAK HEBO3MOMKHO BBIACUUTH. DTO CMEPTEAbHAs DOAE3HB. A BeAb 3a00ACTH
ero peOeHKy Aerko. AOCTATOMHO IOPE3ATh KOKY AIOOOH IPA3HOM OCTPOH BEIBIO: CTEKAAIIKON Ha YAHIIE,

KEAE3KOM, IIPOBOAOKOM.

AAPI'EP-ATI'A: Bor modemy OYeHb BaKHO CACAATH IIPUBHBKY IIPOTHB CTOAOHMKA, TOIAZ OpPIaHH3M

BEIPAOOTACT IMMYHUTET IIPOTUB CTOAOHSAKA.

MAMPA: A HeAB3s ACAQTH 9TH IIPHUBHUBKH, KOIAA MAABIII OYACT UyTh IIOCTApIIE, ACT B IIATh, HAIIPHMED,

OH TOTA2 OYAET DOACE CO3HATECABHBIH 1 MCHBIIIC ITAAKATE?

AAPI'EP-AI'A: Haumzate AeAaTh INPHUBHBKHM HAAO C CAMOIO POMKACHHA PeOCHKA, AAABIIE HYKHO
CODAFOAATh KAACHAAPD IPUBUBOK. Bce OCHOBHBIC IPUBUBKU K ABYM I'OAAM AOAXKHBI OBITH CACAAHEI, ECAH

HET IPOTHUBOIIOKA3AHMM, HHAYE THl PHCKYEIb 3AOPOBbEM PeOEHKA.

BECEABYAK: Koneuno, puckyems! D10 Ke He IIPOCTO HACMOPK KaKOH-HHOYAB! OT moamommeAmnTa
pebenok Moiker crath mHBaAMAOM! OT rematmra paspymraerca medcHb! OT AHQTEPHH MAABIIT MOMKET
3aA0xHYThCA! Kak TBI MOKEIIb Ad7Ke TOBOPHTD O TOM, ITOOBI OTAOKUTH IIPUBUBKU?!

BAAEHTHHA: OcaAoxuenus mocae 3a00A€BAHUA KOPBIO - TOXKE YKaCHBIE. BeAb MBI BHAMM TOABKO
BHEIIIHIOIO CBIIb HA AHIIE PeOCHKA, 4 TOYHO TaKas K€ U BHYTPH - HA ACTKHX, Ha rmo4kax! Tax uro, Maiipa,

AY4YIIIC HE OTKAQABIBATD HpI/IBI/IBKI/I.

MAUWPA: Dri GOAe3HH MEHS YKACHO IYraroT. Sl ITOHAAA, 9TO TOABKO IIOCAE IIPHBHBOK y MOHX AETEH
ITOSBUTHCHA IMMYHHTET Ha 5TH OOAC3HI.

BECEADBYAK: Aa Aydrrre 60sTBCA, 9€M AyMaTh, 9TO COHAET, a IIOTOM 32 TOAOBY XBaTaThcsi! OOpaTnch K
CBOEMY CEMEHHOMY BpPady H CIIPOCH KAACHAAPH IIPUBHBOK AAfl CBOETO PEOCHKA.

XAAMMA-AJKE: A mo-moemy, cTpax 3a ACTEH - 5TO HOPMAABHOE IyBCTBO MATCPH.

MAMPA: Hy Bot, temepp Ooaee HAHM MeHee fACHO. Aaprep-ara, OAMH BBl MO)KETE€ BCE HOPMAABHO
oObsicauts! Boarbroe crracu6o!

BECEABYAK: A y mMenst cruxu rotossi!
[TpuBHUBKH CITACAOT TAK MHOTO ACTEH,

He mapo Gostbes - HX AcAail cKOpeii!
Vcrmeers UX CACAATH, ITOKA HET ABYX ACT -
Msberuer peGeHOK TBOH ThICATY OCAl

COBET HOAE3HBII- ACUYUCH AO OOAE3HH!
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E. Sample Schedule for Airing Radio Plays

Available in Russian
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E. Pa6oumii rpacpmk TpaHCASIUMKM pagmuo-nbec

ITaals TpaHCAAIIAM IIATHA PAAMO-IILEC HA 0a3apax ropoaa u
(mdppsr 1-5 - HOMEpa IIbeC IO TOPAAKY)

lmbeca - "3a0poBbie puBBIYKH"

2 mpeca- "3a0poBoe muraHue"

3 mpeca - "Kurmeunsie uadexnnn”

4 mpeca - "Kareas, mpocryaa, Temmeparypa”

5 mpeca - "VImmynunzanus”

OGpasen

HeAeAH

qyacer

ITIOHEA

BTOPHHK

cpesa

geTBEpr

IareHna

cybbora

BOCKpecC

20-26/11

12:00

13:00

14:00

15:00

16:00

27/11-3/12

12:00

13:00

14:00

15:00

16:00

10/4/2012

12:00

13:00

14:00

15:00

16:00

11-17/12

12:00

13:00

14:00

15:00

16:00

18-24/12

12:00

13:00

14:00

15:00

Q| N~ U] O N =] U & DN | O & | —| U] & QDN U & O DN —

Q| N = U] O N | U & DN | U1 & O —| U] & O DN U & L DN —

| N = U] QO N | O K DN =] O & Q| | U] & QDN O] & O DN —

Q| N~ U] O N | U & DN | O & | —| U] & QDN U] &| L DN —

16:00

EN RSN I ST (RO ) RGN B (SR I O | S B \O) I B O | (SN BROVY BC B | I S SOV I \O) RO, | I S BRGNS B

Al QN =] QN = BN G A= O BN O AN~

~

A QN =] QN = BN G A = O AN O AN~

S

~

S

25-31/12

12:00

1.2

—_
\S]

—
[\

—_
\S]

13:00

34

©
~

»
~

©
~

14:00

5.1

v
N

v
N

W
N

15:00

2.3

N
W

N
w

N
W

16:00

4.5

A
»n

A
n

A
»n

7/1/2001

12:00

3.4

>
~

e
~

e
~

13:00

5.1

v
N

v
N

W
RN

14:00

2.3

N
W

N
w

N
W

15:00

4.5

A
»n

A
O

A
n

16:00

1.2

—_
[\

—
[\

—
\S]

8-14/01

12:00

5.1

w
—

w
—_

V1
—_—

13:00

2.3

N
w

N
w

o
w

14:00

4.5

h
»n

A
»n

h
»n

15:00

1.2

—_
[\

—_
[\

—_
[\

16:00

2.3

N
W

N
w

2.3

How to Conduct a “Keeping Children Healthy” Health Promotion Campaign

67




1.

2
3
4.
5
6

F. Scripts for Videos

ARI in childten — five minutes

Diarrhea in children — five minutes

Antibiotics — 30 seconds

Feeding/hydrating children with Diarthea — 30 seconds
Danger signs of ARI — two, one 20 seconds one 30 seconds

Breastfeeding -30 seconds

Available in Russian
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F. CueHapuu Buaeo-(puIbMOB U POJINKOB

1. 5 MUHYTHbIA ®UNbM HA TEMY: «OCTPbIE PECMTUPATOPHbIE
3ABOJIEBAHUSA»

Ilepconaxmu:
MAPAT
MAPHHA

X CbIH, DPHIK
AAMAI'YAD
I[TAHAT'VAD

(BCE MMEHA YVCAOBHUBI)

YACTB I
MHTEPBEP. KOMHATA. AEHD.

3A KOMIIBIOTEPOM CHUAUT ITAPEHL, OH WIPAET M KVPUT OAHOBPEMEHHO.
BXOAUT AEBVIIIKA C PEBEHKOM HA PYKAX.

AEBVIIKA: (PASAPA’KEHHO) Ter ot HaKypHA, B KBAPTHPE ABIIIATH HEYeM!
MAPAT: (PE3KO) Orcrans ot mens! (HE OTPBIBASICH OT KOMITBIOTEPA)

AEBVIIKA: (B CEPALIAX) D10 HeBbrHOCHMO, Mapart! ThI IEABIMH AHAMU CHAHMIIB 32 KOMIIBIOTEPOM!

TBI XOTh IOMHHUIIIB, YTO Y TEOA eCTh CeMbsA?!

MAPAT: (HE OTPBIBAACH OT KOMIIBIOTEPA, VCMEXAMACDH) Hamu orHOmeHust Tb
maseBaes cembeir? (SATATVIBAETCA) A aymaro, Ter orrubaeribes!

AEBVIIKA: (CKBO3b CAE3DBI) Ter pas, Ham AydIIe paccTaTbcs!

MAPAT: (PE3KO BBIKAIOYAET KOMITIBFOTEP M PE3KO BCTAET) Coraacen! Byap Mos BOAS -

A yieA Opr curo muHyTy! Cobepr pebGeHKa, MBI IIOMAEM ITOryAsem!
AEBVIIIKA: DpuKy HEAB3S Ha YAHILY, OH, ITIOXOXKE, IPOCTHIA. VA OAmH, ecAn xOdUers!

MAPAT: (BABUPASA PEBEHKA) He Aeaait us mero xarormkal Ha yAure Termao u cBexuil BO3AYX eMy

He rtomerraer!
DKCTEPBEP. AAAES ITAPKA. AABOYKA.

MAPAT CUAUT HA AABOYKE, UMUTAET KVPHAA UM KVPUT. PAAOM KOAACKA C
MAABIIIOM. [TIOAXOAUT ITAHAT'VAD.

IMAHATI'VADB: (YABIBASACDE) AobGperit Aetb, Mapar!
MAPAT: (6VPKHVB, HEITPBETANBO) AoGpsiit...

MMAHATVADB: (VABIBASCH, CKAOHSAETCS HAA KOASICKOW) S Gor ma TBOEM MecTe He Kypuaa,
Mapar, paaom pebeHOK!
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MAPAT: (XMVPO) Ilycrs npussikaer! MyXuk - Kak-HHKaK!

IMAHAT'VAB: MEHAETCS B AULIE) INocayrmait, Mapar, Barir Dpuk, KaxeTcs, OOACH.
CABIIITHO, KAK UMXHVA MAABIII

MAPAT: Epynaal HemHO«KKO IOYHXAET, HEMHOKKO ITOKAIIIASIET H IIPOHACT!

ITAHAT'VADB: (ITPUAOKHNB PYKY KO ABY PEBEHKA) Aa Beap y Hero temmeparypa, Mapat! 1
ABIIIIIT OH Yepe3 POTHK, IIOTOMY YTO HOC 3aAokeH. [loxoike, y Hero ocrpas pecrmparopHas HH(EKIHs,

Mapar.
MAPAT: Hy u gro?

ITAHATVADB: 'OPAYO) A to, 9T0 BaM HEMEAACHHO HY)KHO HATH AOMOI! Barmremy pebenky yrpokaer
OITACHOCTD, BEAb § MAAACHIIEB ITPOCTYAd MOMKET OBICTPO HEPEHTH B BOCIAACHME ACTKuX! A OT HEro oH

MozkeT TTorubHYTH!!!

MAPAT: (HEAOBOABHO) Heaapom Ter OAH3Kas ITIOAPYTa MOEI JKEHBI, 1 OHA AFOOHT ACAATDH M3 MYXH

cAoHa!
YACTBb II
MNHTEPBEP. KOMHATA. HOYb.

AAMATI'VADB: (VBUPASA ®OHEHAOCKOII) Caasa bory, maesmonnn y Dpuka Her. Y Hero ocrpas
pecriupaTopHas HH(EKIIUA.

MAPAT: (PASAPA’KEHHO) Tak s u 3maal [Tanukyers mo masefimemy moBoAy. TOABKO 3pst AOKTOpa

HOOECIIOKOUAHN, B KOHIIE KOHIIOB, AAAH OBl AaHTUOMOTUKOB!

AAMATI'VADB: (KATEI'OPUYHO) Hu B koem cayvae He AaBaiite aHTHOHOTHKH, OHH HE IIOMOLYT IIPH

BUPYCHOM nHeKmu!
MAPHMHA: A xak Ham ObITh cefiuac?

AAMAI'VAD: I'naBHOE, obecrieubTe XOPOILINI yX0A 32 pebeHKOM. [Ipoaoaraiite rpyAHOE KOPMACHHE
9arme U AOAbIe. AaBafiTe TeImAOe MUThE, IMOYAIIE IIPOBETPHBANTE ITOMEIIICHIE M HU B KOEGM CAyYae HE
Kypure!

MAPHHA C VKOPOM CMOTPUT HA MAPATA. MAPAT C HEOXOTOW KMBAET
AAMATI'VAD: Caeaure 3a Tem, 9TOOBI OH ABIIIIAA HOCOM, IIPOYHINANTE €My HOCOBBIE XOABL
MAPHHA: Xoporto, AOKTOP, s cAeAaro Bce, kak BoI ckasaan. (CKAOHAETCA HAA PEBEHKOM)

AAMATVADB: (OLIEHMB CUTYALMIO 1 3AMETHB KOH®AMKT, BCTAET 1 I[TIOAXOAUT K
MAPATY) Mue, kaxercs, BBl HEAOCTATOYHO CEPbE3HO OTHOCHTECHh K cuTyannn. Cefgac HEOOXOAMMO
BHIIMATCABHO CACAWUTH 32 ABIXaHHeM Dpuka. [ToMHETE, 9TO 3aTPYAHEHHOE, VJAINICHHOE ABIXAHHE ITPH

oOIIIelt BAAOCTH peOEHKA - IIEPBHIH IIPH3HAK ITHCBMOHHM. B 9TOM cAyIae HEMEAACHHO BHI3BIBaiTe MeHs!
MAPAT: (BHE3AITHO MCITYTI'ABLIVICD) 3Ha4ut, Bce Tak OIIACHO, AOKTOP?

AAMAI'YADB: Aa, Mapar, HTHEBMOHUA BCACACTBHE PECIIUPATOPHON HH(MEKINNT UMEET BBICOKHH YPOBEHB
cmeprHOCTH!

MAPAT: (B CEPALIAX) Ecau ¢ HEM 9TO-HHOYAB CAYYHTCA - HUKOTAQ cebe He mpoiry! DTo s BO BceM

BuHOBAT!
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AOKTOP VXOAUWT. MAPAT, ITPOBOAMB EE, BO3BPAIIIAETCA. MAPVMHA CHUAUT V
I[MOCTEAM MAABIIIIA, OHA PACCTPOEHA. K HEI [TOAXOAWUT MAPAT, CAAUTCS TIEPEA
HEIM HA KOPTOUKU, BEPET EE PYKU B CBOW.

MAPAT: (BMUHOBATO) Mapus,. npoctu meHs. ToABKO cefigac, KOrAa HAIll CBIH B OIIACHOCTH, fl IIOHSA,
Kak BbI Aoporu mMHe! U kak st Bac Arobaro! [Ipocri mens, Mapusa, 3a Bce IIPOCTH... 5 AFODARO TeOs!

MAPHHA: (CKBO3b CAE3DbI) A Toxe Tebst ATOOATO...
YACTD 111
OKCTEPBEP. AAAESA TTAPKA. AABOUYKA. AEHD.

HA AABOUYKE, ITOA COAHIIEM, CUAAT MAPAT 11 MAPUHA. MAPAT OAHOI PYKOI1
OBHMMAET MAPHHY, APVIOI1 MEPHO KAYAET KOASJCKY. MAPUHA CHAWT,
[TOAOKUB 'OAOBY HA TTAEYO MV KYV. TTOAXOAUT IMTAHAT'YADB

I[MAHATI'VAD: (VABIBASICD) Ipusert!

PEBATA: (YABIBASACDE) 3aoposol

IMAHAT'VAB: BAI'ASAHVYB B KOAACKY) Hy kak Dpbka? [TompaBuacs?

MAPAT: (YABIBASICD) Aa, oH yxe okpel mocae OOAE3HH.

I[TAHAT'VAD: (VABIBASICD) A Brky, 1 y Bac Bce HAaAaAHAOCH, pedsTa?

MAPHHA: (ITPV2KVIMASACD K MV7KYVY) Aa, 6aaropaps CBIHY MBI IIOHAAH, KAK HYKHBL APYT APYIY.

MAPAT: (LHEAVET JKEHY) U kak mbr arooum Apyr apyral (M3BUHAACD) A o1, [Tanaryas, npocru

MCHS 32 IIPOIIABIH pas!

[TAHAT'VAB: MAXHVB PVKOI;I) AaaHO, 91O OBIAO, TO OBIAO - ITpomAo! Haaerocs, Ber yacHEAN cebe,
KaK OITACHA IIPOCTYAA AAfL peOCHKA?

MAPHHA: O, aal B caeayrommuii pa3 mer Oyaem Ooaece OANTEABHBI M IIPUMEM BCE MEPBI
ITPEAOCTOPOKHOCTH!

ITAHATI'VAD: (YABIBAACDH) Ho s Haaerocs, caeayrormero pasa He Oyaer! M Dppka Oyaer 3A0pOBBIM
orareipenm! Beero xoporrero, pebaral (XOUET VIATH)

MAPAT: [Tanaryas! [TAHAI'VAD OBOPAUYMBAETCS) A st Beab kyputs 6pocual

2. 5 MUHYTHbIW ®WUJIbM HA TEMY: «AWUAPES»

«BceMupHBI TOTOID
YACTB 1
PASAAETCSA 3BOHOK B ABEPb. MATDH BEKIT OTKPBIBATD.
MATDB: May, AokTop HAY!

(HA TTOPOI'E CTOSIT COCEAU - MYKUMHA U JKEHILIMHA CPEAHMX AET C PEBEHKOM
HA PYKAX.)

COCEAKA: Yto 510 BB HAaM BCeMUPHBII 1ToTON yeTpouAn? C IIOTOAKA B BAHHOM BOAQ PYYIbeM OeKuT!
y Y
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MATD: He xpuunre, moxaayiicral V mens pebenok 3aboaea! fI m Tak He 3Haro, 9to MHE AcAaTh
(VXOAUT B KOMHATY. COCEA IMMEPEIASABIBAETCS C JKEHON)

COCEA: ITomoub Har0, oaHAKO. [To-coceackm.

COCEAKA: [Tomoru, KOHEHIHO, TOABKO IOOBICTPEH, 4 TO Y HAC IIOTOAOK PYXHET.

KOMHATA. MATDb BBIHUMAET M3 KPOBATKM W BPOCAET IPA3HBIE TIEAEHKHM
BO3MOXHO, B TA3VK, TAE VXE AEXAT IPA3HBIE TITEAEHKHM; BEPET UYMCTDIE;
CKAOHSAETCS HAA KPOBATKOI. 3ATASIABIBAET COCEA.

COCEA: Pa3BoAHOIT KAIOY €CTh?

MATD: B kA2aAOBKe, BO3BMUTE CAMHU.

COCEA: A 9T0 ¢ MaABIIIIOM TO?

MATD: V Hero paccrpoiicTBo KeayAka. Bee Bpems :KHAKHIT CTYA.

COCEA: ITonoc sHauuT. A BB HE KOPMHUTE €r0 HUYEM - BOT H IPOHAET ObICTpee. A TO s BIIKY y BAaC TyT
BCEMHpPHEIN IoTom: M KpaH Tteder, u ¢ mamaHa xaemer. (CMEETCS. PASAAETCA 3BOHOK B
ABEPD)

MATDB: D10 AOKTOpP, OTKPOIITE, ITOKAAYHACTA.
(COCEA VXOAUT, BXOAUT AOKTOP)
[MEPEBMBKA
YACTB I1
(PEBEHOK B KPOBATKE, MATB 11 BPAY PAAOM)
AOKTOP: V Bamrero peberxa auapes.
MATD: Boxe moiil S Hukoraa He cAblrasa o Takoi 6oae3Hu!
AOKTOP: Auapes - ato onacHoe cocroanue arfl pederxa. Ho aedenne ero ouens mpocroe.
GBATAAABIBAET COCEA C PASBBOAHBIM KAFOUYOM B PVKE)

COCEA: Bor u s roBopro - Bce IpocTo, He KopMH MAaAcHIA. Hedgem emy Toraa Oyaer 310, s H3BHHAIOCH,
KAKATD.

AOKTOP: Barr coBer abcoArOTHO HETpaBUABHBIA. [Ipn moHOCE peOEHOK TEPAET OIrPOMHOE KOAHYECTBO
KHUAKOCTH, a4 BMecre ¢ Hed xmsHeHHo Baxuble coan. (HEAOBEPUMBO TI1OKAB TMAEYAMIU,
COCEA CKPBIBAETCS)

MATD: Uro mMHe Terepb AeAaTh, AOKTOP?

AOKTOP: Camoe BaxxHOE, YTO HYKHO ceivac BamreMy AAHKY - 3T0 obuAbHOe nuthe. Ero opranusm
00e3BOKEH.

MATD: S xopmaso ero rpyabro! Heyxean storo He aoocratogso? Yem erme ero mours?

AOKTOP: D10 o4eHb XOpOIIO, YTO BB KOpMUTE peOeHKa IpyAbio. HO KpoMe 5TOro BEI AOAKHEL AATh €MY
pactBop peruapora. (AOCTAET M3 CYMKU ITAKETHK PEIMIAPOHA). B mamre#f kAuH#Ke ecTbh
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IIOPOIIIOK AAfl IIPUTOTOBACHHA PACTBOPA AASl OTHAMBAHHA OOABHBIX ACTCH, M TAKOH ITOPOILIOK IIPOAAETCA
Bo Bcex amrekax. (HAUMHAET TTOKA3BIBATD ITPOLIECC) Ilonre pebeHka 9THM pacTBOPOM IIOCAE

Ka)KAOTO JKHAKOTIO CTyAa depe3 1-2 MHHYTBI YalfHONH AOKKOIT 1oka oH He BbImbeT 50-100 MA KHAKOCTH.
(OITATD HHOABAAETCA COCEA,)

COCEA: Bce! Kpaupr s mounnnal Boaa Goaerre mHe Teder. (CMOTPUT HA CTOA) A 9ro sro BoI
Acaaere?

AOKTOP: { mokaserBaro, Kak Hy»KHO Kak PasBOAUTD PETHAPOH.
COCEA: PernApoH, peruApoH, 9To 9TO CIIe 34 PErHAPOH!?
AOKTOP: D10 04eHb HOAE3HBIN PACTBOP, 3AECH €CTh COAU HATPHSA, KAAHUA, TAFOKO34.

COCEA: Aa epynaa Bce 310! 3a4eM KOPMUTh U IIOHTH MAZACHIIA, KOTAA M3 HETO M TaK IIEABIH IIOTOII

BBITEKAET?

AOKTOP: IMocayrraiite, AaBaiiTe KaKABIA 3alIMETCH CBOUM AeAOM! BOT BBI ITOYMHMAM KpaH B BAaHHON?
Boaa He Teuer 6oaprre?

COCEA: Her.

AOKTOP: Bor u aaiite HaAM CIIOKOIHO CACAATH TO K€ CAMOE C 9THM PEOCHKOM, €CAH BaM Tak OyAer
roHATHee! BCFO :KUAKOCTD, KOTOPYEO MAABIII ITOTEPSAA, OH AOAKEH BOCIIOAHHTH MATEPHHCKIM MOAOKO H
PacTBOPOM PErHAPOHA.

COCEA: Bce aokrop, Bee. S ucues!

(AOKTOP [TOBOPAUMBAETCS K MATEPH, KOTOPASI COBUPAETCSA KOPMUTE PEBEHKA
I'PYABIO)

AOKTOP: ITomxaayiicra, He caymaiite amaeraHTckux coseros! Kopmure pebGerxa GoAbllle 1 AOABIIIE
4geM 00br9HO. KoHEUHO, AAf 9TOrO TOTpEbyeTCs TepIeHNE.

YACTD. 111
AECTHULIA.

(MATDBb B XOPOILLEM HACTPOEHNM, KPACUBO OAETA, CITYCKAETCA C AECTHHMILIBIL.
HABCTPEWY B XAAATE, IHAEITAHIIAX ITTOAHMMAETCSA COCEAKA.)

COCEAKA: Cayrraii Tebe TOraa Bpaduxa BhIACIHAL peOEHKA, KOTAA IIOHOC OBIA, H KPAHBI TEKAU?
MATD (VABIBASCD): Becemupaerii mororm?

COCEAKA: Hy!

MATD: Mot AAUK Terepb COBEPIIECHHO 3A0POB!

COCEAKA: A y moero [lersku monoc. [leaerku cruparts He ycresaem. Kak Aeduts-10? AHTHOHOTHKOB
YTO AW AQTB?

MATD: ArtubHOoTHEN IpH AMapee aOCOAFOTHO OECITOAE3HBI. Y MEHS OCTAACH IIOPOIIOK PErHAPOHA, 5
BaM ero ceiuac mpunecy. Hu B koem caywae me aaBaiite pebenky Hudgero caaakoro. M erre, Bam HyKHO

KOpMI/ITb C¢ro prAb}O Hamnic 1u 60AI)I_HC, YEM BCETAQ.

COCEAKA: A 510 HE OBpeAnT?
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MATDB: Hao6opor. [lorumaere, kak Ot 910 00bACHNTD. .. YeaoBek Ha 70%, KazKeTCA, COCTOUT U3 BOABL, H
KOTAA OH €€ AHIIIAETCH, HYKHO ODA3aTEABHO €€ BOCIIOAHATH, MHAYEC HACTYIHT OOE3BOKMBAHUE, BOT Kak

LIBETOK Oe3 BOABL. Beab oH xe 3acerxaer. O, 1 TaK OECTOAKOBO OOBICHAIO!
COCEAKA: Her, coceaxa, s Bce nousiaa. Crracubo tebe.

MATDB (KPMYMT BCAEA): A eme BcrioMHIAQ, YTO MHOITIE OIACHBIC OOAE3HU HAYHHAIOTCA C AHAPEH,

TO €CThb, C IIOHOCA, 1 OYCHDb BA’KHO KaK ObI HCpCXBaTI/ITI), OCTaHOBHTDH 3TO COCTOSIHUE!

3. 30 CEKYHOHbI!A POJINK HA TEMY: «<BECKOHTPOJIbHOE
NMPUMEHEHUE AHTUBUOTUKOB>

HEAD: OGpsicHITD, 9TO AaBaTh PEOCHKY aHTHOHMOTHKH O€3 HA3HAYCHHUS BPAda — BPEAHO AASl SAOPOBBAL.

B KAAPE: Ilaauymiuii peGeHOK, pAAOM HU3My4YEHHAA MaTh, KOTOpas HE 3HAET, YTO ACAATH, KAK IIOMOYb
cBoeMy MaAbimy (OHA B ordafgHum). Haxowmerr, skeHrmumaa Oeper KOPODOYKYy € APKOH HAAIHCHIO
CAHTUBNOTUKW», B HepermureapHOCTH IIepebupaer ackapcrsa. Kaap samupaer, 3ByYHT TPEBOKHBIHI

aKKOpA, Kopo6oq1<a C AHTHOMOTUKAMU HCPC‘ICPKHB&IOTCH KpaCHBIMU AMTHHAMI (KpCCT Ha erCT).

I'OAOC 3A KAAPOM: (COITPOBOJKAAET KAPTHMHKY) Ocranosurecs! AaBats peGeHKy

AHTHOHOTHKN Oe3 Ha3HAYCHHA Bpada OIacHO!

CXEMA: Tpu KapTHHKH, KOTOpPBIE H300PAKAIOT IIOCAHHOK «DOAE3HM» W «aHTHOHMOTHKa» (00pas,
H300paKAFOIINNT OOAE3HD, ATAKYET KAIICyAd, KOTOpas M300paxaeT aHTHOMOTHK). Ha mepBoil kapTuHKe
AHTHOHMOTHK HAHOCHT OINYTUMBIA yPOH OOAC3HH, OHA 3aMETHO yMEHBbINAcTCA B pasmepax. Ha Tperseit
KapTHUHKE 00pa3 OOAC3HU BEIACP/KHBACT 1 OTPAXKACT ATAKY AHTUOMOTHKA, IPHODPETAs IIPEKHIC PA3MEPHL.

I'OAOC 3A KAAPOM: (COITPOBOKAAET KAPTHMHKY) Mukpo0sl, KOTOpbIE BEI3EIBAIOT OOAC3HB,
IIPUBBIKAIOT K AHTHOMOTHKAM. /AEKapCTBO CTAHOBUTCH OE€3ACHCTBEHHBIM B TEX CAy4YasX, KOTAA 3TO

AEHCTBUTEABHO HEOOXOAUMO!
B KAAPE: Crom-kaap ¢ mmepedepKHyTONH aITeIKOMN.

T'OAOC 3A KAAPOM: (COHPOBOH(AAPOU_H/H;I KAPTHMHKY) He aaBaiite AersiM aHTHOHOTHKE

6e3 HasHAYCHUA Bpadal
APYI'OI1 KAAP. B LIEHTPE KAAPA TTIOABAAETCA HAAITHCH: Pactum 3AOPOBBIX AeTeii!

BHN3Y UETBIPE AOT'OTUITA.

4. 30 CEKYHAHbIA POJINK HA TEMY: «PEXXUM MUTAHUA U NPUEM
XUAKOCTU NPU ANAPEE>»

HHEAD: O6bacHuT, 9TO peOCHOK C AHMapeed AOAMKEH IINTATHCH, KAK OOBIMHO, a TaK K IOTPEOAATH

DOOABITIOE KOAMYIECTBO KHUAKOCTH.

B KAAPE: Marts, koTOpas IBITAETCA IIOKOPMUTD CBOECTO PEOEHKA — IIOAHOCHT €My AOMKKY C IIEABMCHEM B
OyAbOHE (Ha CTOAE MUCKA C ABIMAIIIIMUCH IIEABMEHAMH), HO PEOCHOK OTBOpaduBaecTca. MaTp IIpekparaer
KOPMHTB, OEpET TapeAKy, OTBOpadnBaercs. I 3aech, Ha ee IMOBOPOTE — CTOI-KAAP, 3BYYHT TPEBOMKHBIN
CHUTHAA.

T'OAOC 3A KAAPOM: Ilpu Anapee — KHUAKOM, BOASHUCTOM CTIyA€, Y peOEHKA CHIDKEH AIIETHT, H OH

MOKET OTKA3aTbCA OT ITHIITH.
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CXEMA: I'pacdugeckoe msobpakeHue peberra (2-3 roaa), OT KOTOPOro (BHH3) HCXOAHUT CTPEAKA C
00O3HAYEHIEM (IIHTATEABHBIE BEIIECTBA» H WKHAKOCTB». [10 Mepe HACBIILEHHUS CTPEAKH, YKAa3bIBAFOIIEH

HAa IIOTEPIO BAKHBIX BEIIIECTB B OPraHU3ME, H300paKeHne peOEeHKA TYCKHEET U IIOYTH PACTBOPAETCA.

T'OAOC 3A KAAPOM (COITPOBOKAAET CXEMY): Ilpu amapee OpraHumsM Tepser MHOIO
’KIAKOCTH H ITINTATEABHBIX BEIIECTB, KOTOPBIE HEOOXOAUMEL AAf peberkal ['oaoaarme 1 HeaoCTaTOUHOE
KOAHYECTBO KHAKOCTH OCAADASIOT OPTaHm3M pebeHka u MOryT mpusect k... cmeprulll (TPEBOKHBIN
KAMEPTOH)

CXEMA: Csepxy (cO0ky) oT rpaduaeckoro u3zodpaxeHus peOeHKa HOABAAIOTCA HAPUCOBAHHAS TAPEAKA C
ABIMAITICHCA CAOH, AOXKKA H CTAKAH C BOAOH. OT HHX HCXOAAT CTPEAKA C HAAINCBIO «IIHTATCABHBIC
BEIIIECTBA M MKUAKOCTD», KOTOPEIE «BTEKAIOT» B pebenka. MzoOpakenue pebenka cHOBa HADMPAET CHAY U

IOBECT.

B KAAPE: Ta »xe kapTHHKAa, 9TO B HAYaAC POAHKA — MATb IIBITACTCA IIOKOPMHUTb pPeOCHKA, OH
OTKA3bIBACTCHA, HO MAaTh AACKOBO M HACTOHYMBO YIOBApHBAacT €ro moects. HakoHer, peGeHOK HadHHACT

HpI/IHI/IMﬁTb ITHIITY.

T'OAOC 3A KAAPOM (COITPOBOKAAET CXEMY): PeGerky ¢ Amapeeil HYKHO AaBaTbh OOABIIIE

JKIAKOCTH, X KOPMHTbB, A@KE €CAH § HETO HET aIeTural
CAEAVIOIINN KAAP. B LIEHTPE IMOABAAETCA HAAITVCD: Pacrum 3AOPOBBIX ACTEH!

BHU3Y UETBIPE AOI'OTUITA

5. 30 CEKYHAHDbI POJINK HA TEMY: «OMNMACHbIE CAMMNTOMbI, NMPU
KOTOPbIX CNNIEAYET HEMEAJIEHHO OBPATUTBCA K BPAYY»

LHEADB: O6bAcHUTS, KAKHE CIMITTOMBI TPEOYIOT OCOOCHHOTO BHUMAHUA U HEMECAACHHOIO BMCIIATCABCTBA

Bpava.

B KAAPE: Dddexr nHTepBIO, HAPE3KM: JKCHIMIHA OTBCIACT HA BOIIPOC, KOTOPBIH 3By4NT 32 KaApom: «B

KAKIX CAy9afxX HY/KHO HEMEAACHHO II0KA32Th peOCHKa Bpauyr”

KEHITIMHA: Karreas ¢ sarpyaseHHsiM mAH 9acThiM Abrxauuem (B VI'AV KAAPA TTOABAAETCA
TPAOGUYECKAST UMAAIOCTPALIMA  VKA3AHHOTO CHUMITTOMA — KAIDASIOIIUN
PEBEHOK, EI'O VYAIIEHHOE ABIXAHWE). Amapes c¢ xposero (B VI'AY KAAPA
[TOABAAETCA KAPTHMHKA — MAABDBIII HA TOPHLIKE, ITAAYET). Beicokas Ttemmeparypa —
TPHALIATH BOCEMb € TTOAOBHHOM rpaaycoB u Boire. (B VI'AY KAAPA TTOABAAETCA KAPTMHKA -
TPAAVCHUK, TTIOKA3BIBAIOIINM OYEHDB BBICOKVIO TEMITEPATYPY, KOTOPAS
PACTET HA TI'AA3AX). Cocrosaume pebGenka yxyaraercs (B YI'AYV KAAPA KAPTHMHKA -
TPEBOKHO MUTI'AFOIIEE M30OBPA’KEHIME PEGEHKA).

IF'OAOC 3A KAAPOM: Bcee Bepro! Ho ects erte 0AnH O4Y€Hb Cepbe3HBIN IPU3HAK!

B KAAPE: Marp mbrraetcs IOKOPMHTB peOeHKa Ipyabro, HO oH He pearupyer (B VI'AY KAAPA
CXEMATHUYECKOE M30BPAKEHUE DTOWN KE CUTYALINN).

I'OAOC 3A KAAPOM: Ecan Barr peGeHOK He MOKET COCATH TPYAb. ..

B KAAPE: Matp HOAHOCHT KO PTy MaABIIlIA CTAKaH C BOAOH, HO TOT He MoxeT muTh. (B VI'AY KAAPA
CXEMATHUYECKOE M30BPAKEHUE DTONM JKE CUTYALIMU, [TAIOC V PEBEHKA N30
PTA BBITEKAET BOAA — [TOTOMY UTO TOT HE MOJKXET ITUTD).

T'OAOC: ... 1 He MOXKET IIUTD - ITO OUYEHDb OHACHO!
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CXEMA: B mentpe Bpad, K HEMy HAYT CTPEAKA OT BCEX IHECTH IPAPUYECKHX PHCYHKOB, KOTOPHIE
HAAFOCTPUPYIOT OIACHBIE CUMIITOMEI (T€, YTO BCIIBIXUBAAH B yIAY KaApa). CHMIITOMBI «HE MOXET COCATh
IPYAB» H «HE IIbET HAH IIBET IIAOXO» PACIIOAOKEHHI B IieHTpe 1 poTorpacpum u3 BuAco kaApos. Ha Beex
CXEMAX ACTU UMEIOT OOAC3HEHHBIH, H3HYPEHHBIA BUA (OCYHYBILIHECH AHIIA, 3AIIABIIIHE IAA32).

I'OAOC: HemearerHO 0OpatuTecs K Bpady!

CAEAVIOIINN KAAP. B LHEHTPE [MOABAAETCSA HAAITVCD: Pacrum 3AOPOBHIX AeTer!

6. 20 CEKYHAHbIW POJZINK HA TEMY: «OMNMACHbIE CAMMNTOMbI, NMPU
KOTOPbIX CNNEAYET HEMEAJIEHHO OBPATUTBCA K BPAYY»

T'OAOC: V Barero pebeHka IOHOC € KPOBBIO? DTO IMPU3HAK OIIACHON KUIIEYHON NH(EKITHH!

B KAAPE: peberok Ha ropiuke, KyAa I1apaeT KOPUYHEBAA MACCA C KPACHBIMU IIPOKHAKAME, AAACE HAC3A

Ha KaA C KPOBBIO. PeOeHOK Ha rAa3ax OACKHET U KaK OBl CheKHBACTCA.

I'OAOC: HemeaaerHo obparutecs k Bpady! He Tepsifite Bpems, HaduuHaNTe ITIOUTH PeOCHKA IIOCTOAHHO H

MAACHBKHMU TAOTKAMH, YTOOBI OH HE TIOIU0 OT OOE3BOKUBAHHUA.
B KAAPE B yray mosiBasteTcsi KpaCHbIH KPeCT, 3ByK CHPEHBI CKOPOI IIOMOIIIH.

Ko pry durypku pebenka mampasagerca crpeaka ¢ Haanmcbio: BOAA, PACTBOP PEI'MAPOHA,
I'PYAHOE MOAOKO. ®urypka caerka oOpeTaeT LBeT U IIPEKHIOIO (DOPMy.

I'OAOC: IlomHuTE: HEBHIMATEABHOCTD POAUTEACH MOKET IIPUBECTH K rubeAn pebenkal
B KAAPE: ®urypka peberka, KOTOpas TO IPOIAAALT, TO IIOABAACTCA (MHIACT).
HAAITHICB: ITOHOC C KPOBBIO — OTO OITACHO! HEMEAAEHHO OBPATUTECH K BPAUV!

7. 20 CEKYHAHbIW POIUK HA TEMY: «OMACHbIE CUMIMTOMbI, NPU
KOTOPbIX CNEAYET HEMEAJIEHHO OBPATUTBCSA K BPAYY»

TOAOC: Ilpocryaa — a10 omacHO! V MaABIIIICH IIPOCTYAA YACTO IIEPEXOANT B BOCIIAACHHE ACTKIX.
B KAAPE: Karasroruii pebeHOK Ha PyKax MaTepH.

I'OAOC: Poawmrean, sHumanme! Ecaum peOeHOK ABIIMT wallle, 9eM OOBYHO M y HErO IIPH BAOXE

BTATUBACTCA HMKXHAA 9aCTb I’pyAI/I — €ro KU3Hb B OIIacHOCTH! HCMCAACHHO O6paTI/ITCCb K Bpaqyl

B KAAPE mnosBasirores ABa pucyHKa ¢ Abirmarum peoerkom. Caesa — moa Haamucsro <kHOPMAABHOE
ADBIXAHWE» - HOpMaAbHO Aprmamuii pederok. Cropasa — «OITTACHBIE CUMITTOMDI» — peGerok
ABIIIIAT 94CTO, y HEro 3alaparoT MexpeOepusie mpocrpancta.  Pucynok ¢ «OITACHBIMM
CUMITTOMAMM» 3ammoansteT Bech kKaAp. CTpeAOUKa YKa3BIBACT HA 3aIIAAAHHE IPYAMHBL

I'OAOC: ITomHUTE, HEBHIMATEABHOCTD POAUTEACH MOMKET IIPUBECTH K rubeAn pebeHkal

HAAITNCB: YACTOE 1 3ATPYAHEHHOE ABIXAHUE ITPU TTPOCTYVAE — 5TO OITACHO!
HEMEAAEHHO OBPATUTECDH K BPAUYV!

8. 20 CEKYHAHbIW POJZINK HA TEMY: «OMACHbIE CUMMTOMbI, NPU
KOTOPbIX CNEAYET HEMEAJIEHHO OBPATUTBCSA K BPAYY>»

I'OAOC V pebenka mpocryaa nau noxHoc? Baumanme! Ecaun OOAPHON MaABIII He MOXKET COCATH IPYAbB

AW HE MOKET IIHTh — 3HAYUT, HAYAAUCh HAPYIIEHUA B TOAOBHOM Mo3re! Ero u3np B ormacHocTH!
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B KAAPE xaap pasaeaeH Ha ABe ITOAOBHHEL CAeBa — IPYAHHYOK, C 3alaBIIMMU TIAA3HULAMH, HE
pearnpyer Ha IPyAb, KOTOPYIO eMy AaeT MaTbh. CrrpaBa — peOEHOK mOCTapIlie, KOTOPHI HE MOKET BBIIIUTH
BOAY U3 CTaKaHa, IIPOTAHYTOro pykor marepn. Haesa Ha roaoBy pebenka, IIPOABAACTCA MO3T, B KOTOPOM
ITOCTEIIEHHO Pa3MBIBAFOTCA H3BUANHBI, HAW MO3T IIOCTEIICHHO YEpPHEET.

I'OAOC: HemearerHo obparurecs k Bpauyl Aopora kaxaas MuHyTa!
B KAAPE: B yray mossasiercs KpacHBIH KPECT, 3BYK CHPEHBI CKOPOH ITOMOIIIH.
I'OAOC: ITomHITE, HEBHIMATEABHOCTD POARTEACH MOMKET IIPUBECTH K rHOeAn peGeHKal

HAAITMCH: ECAV1 BOABHOM PEBEHOK HE MOJKET TTUTb MAM COCATDB I'PYAD - DTO
CMEPTEABHO OITACHO!

9. 30 CEKYHAHbIW POJZINK HA TEMY: «FPYAHOE BCKAPMJIUBAHME»

OBIIMNI TTAAH. BECHA. BOKPVT LIBETBI, 3EAEHDB, AETHUIIIKU. [TOPXAIOT BABOUKU. B
KAAPE ABE JKEHIIMHBI HA AABOYKE. OAHA JKEHIIMHA - BEPEMEHHA (HA 7-8
MECALE), BTOPAA — C MAAAEHIIEM HA PVKAX (OKOAO 3-X MECALIEB). HAA HUMU
[MOABAAKOTCA HAAITMCH: «MUPA — OITBITHAA MAMA» 11 «PO3A - ZKAET PEBEHKA»

MIPA: S cBOXO MaABIIIKY KOPMAIO TOABKO IPYABIO, YTOOBI OHA BEIPOCAA 3AOPOBEHBKOI.
PO3A: Urto, A2ske BOAUYKY HE AACIIb?
B KAAPE MUPA C PEBEHKOM:

MHWPA: Hu B xoem caygael Hum BOAy, HuM wuall, HHKAKOrO IIPHKOpPMa IIEPBBIC IIECTb MecALes!

MaTepHHCKOE MOAOKO — HACAABHOE ITHTAHIE, BCEIAA CBEXKEE, TEIIAOE U IIOAEC3HOE.
B KAAPE PO3A.
PO3A: Heyxean pebeHKY AOCTATOYHO OAHOTO MOAOKA?

B KAAPE OBE KEHIIIMHBI, BOKPVI [TOPXAET BABOYKA, CAALUTCA HA TTAEHO MUPHI,
ITOTOM HA I'PVAD, ITOTOM HA TOAOBY MAAAEHILIA.

MUPA: Koueuno! 910 m eaa, u muree (PEBEHOK KPAXTUT, 1 MUPA CPA3Y AAET EMVY
I'PVAb, HAE3A HA MAAAEHIIA, COCYHIEI'O I'PYAbB) A eme rpyAHOE MOAOKO VKPEIAAET

nMMyHHTET pedeHKal
B KAAPE PO3A:

PO3A (moraaxusas xuBOTHK): SI cBOEro Tome OYAy KOPMHUTH AO INECTH MECALIEB TOABKO IPYAHBIM

MOAOKOM — IIyCTb BpraCTﬁT 3AOpOBI>IM 1 CHACTAUBBIM. ..

OBIIMHN TTAAH. UMAUAAMYECKAST KAPTUHKA. MUPA TIPOAOAKAET KOPMUTD, PO3A
MEUTATEABHO TIPUCAVIIMBAETCSA K BHYTPEHHEN JKM3HU CBOET'O JKUBOTHKA,
BABOUYKH ITOPXAHOT.

AO3VYHI: BCE ECTb B MOAOKE! KOPMU TOABKO I'PYABIO AO 6-TH11 MECALIEB!

10. 30 CEKYHAHbIW POJZINK HA TEMY: «IPYAHOE BCKAPMJIUBAHME»

30AOTAA OCEHb. M3PEAKA TTAAAIOT AUMCTDBA, HO EIIE TEITAO. B KAAPE TA KE
AABOYKA, TE JKE JKEHIIMHBI YEPE3 TPU MECALIA. V MUPBI HOBOPOKAEHHBII
PEBEHOK (1 MECALI), V PO3bl PEBEHKY VKE AEBATH MECALIEB.
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[MOABAAKOTCA HAAITMCU: «MUPA — OIIBITHAA MAMA», «PO3A — HE OUEHD OITbITHAA
MAMA». HAE3A C OBLLETI'O ITAAHA HA ABVX KEHILIMH:

PO3A: MHe kaxeTcs, 9TO Y MEHS MAAO MOAOKA!

MMUWPA: He BoAHyIicH, TBOIH OpPraHH3M — OY€Hb MYAPBIA. YeM OOABIIIE MOAOKA MAABIIII BBICACBIBAET — TEM

Goablire BEIpabaThIBacTCs!

EE MAADBIIIIKA TIBITAETCS TIOMMATBH T[TAAAIOIIMN AVCTUK. KPVIIHBIN TIAAH
PEBEHKA. B KAAPE OITATH ABE JKEHIIVHBI, V PO3bI V)KE PACCTEIHVTA KO®PTOYKA.

MUWPA: Bo-nepBsix, HAAO IPABHABHO IIPHKAAABIBATE peOeHKa K rpyan. Cmotpul

NMAAKOCTPALIMA  [TPABUABHOI'O  TIOAOKEHMA  T1IPMM KOPMAEHUM: MHWPA
PABBOPAUYMBAET PEBEHKA PO3bI I[TAPAAAEABHO K EE I'PYAM, HAE3A HA PO3V C
PEBEEHKOM.

MIPA: Tax emy yaobuee. CAeAr, ITOOBI OH 3aXBATHIBAA HE TOABKO COCOK, HO M HIKHIOIO YACTh APEOABL.

KPVITHBIN TTAAH PEBEHKA, COCVIIIETO T'PYAb. BUAHO, YTO HIKHASA T'VBA V
PEBEHKA 3ABEPHVTA HAPVKVY, 1 OH 3AXBATBIBAET HE TOABKO COCOK, HO U
OPEOA BOKPVI' COCKA, IMPUYEM CBEPXY APEOA BUMAEH, A CHM3V TTOAHOCTBIO
3AXBAYEH, [TOTOMY I'PYAb HE HABAAMBAETCA HA HOC PEBEHKA, 1 OH MOJXET
ADBIIITATD.

B KAAPE ABOE — PO3A M EE PEBEHOK, KOTOPBEIN ITPOAOAKAET AKTUBHO COCATD,
I[MTPABUABHO 3AXBATHVB COCOK.

PO3A: Vry...

B KAAPE ABE JKEHIIMHBIL. AOYKA MUPBI TOXE 3AXOTEAA MATEPMHCKOI'O
MOAOKA, ITOCMOTPEB HA PEBEHKA PO3bl. OHA TPEBOBATEABHO TTUIIWT, 11 MUPA
HEMEAAEHHO IMTPUKAAABIBAET EE K I'PYAN, [TPOAOAKAA TOBOPUTD:

MUMPA: Bo-BTOpbIX, KODMHTD HAAO TAK 9ACTO U AOATO, CKOABKO PEOCHOK XOYET, I AHEM, I HOYbIO. Toraa
U MOAOKA y TebA OyAeT AOCTaTOYHO!

B KAAPE PO3A C PEBEHKOM. PO3A TIEPEBOAUT B3I'AJA OT CBOEI'O PEBEHKA HA
MUPYV:

PO3A: A B TpeTbux?

B KAAPE MUPA, TOKE KOPMALIIAA CBOKO AOYb, VABIBAETCA:

MMUWPA: Tsos yBeperrocts! [Toseps, y TeOs Bce moayunrcs!

PO3A TOXE VABIBAETCSA 11 KUBAET.

OBHIMI ITAAH. OBE JKEHIIMHBI MMPHO KOPMSAT I'PYABIO CBOUX AETEIN.

AO3VHI: KOPMU YAILE, BEPb — 11 V TEBA BCE ITOAVUUTCA!
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G. Sample Letter of Support
A letter of support from a ZdravPlus specialist to directors/producers desctibing the KCH campaign and
asking for radio or television airtime. Examples of a letter to the television station EuropePlus in

Kazakhstan.

Available in Russian.

How to Conduct a “Keeping Children Healthy” Health Promotion Campaign

79



G. MucbMo noaaepkn

Oopa3zen
AAMaTh, I'erepanpHOMY AEpEKTOPY
22 asrycra 2000 roaa TOO «Esporra maroc Kasaxcram»
Kocrpuxknny A.A.

VYBakaemsrii AHApent AaexceeBmu!

Bricoko omenupas asropmrer Bamero xamasa, oOparmaemca k Bam ¢ mpocsboii caesars Bce
BO3MOKHOE AAfl TIONYAAPHU3AIMH B IIMHPOKOH ayAUTOPHH OCHOBHBIX HAEGH TOCYAAPCTBEHHOU
IIPOTPaMMEI «3AOPOBbE HAPOADY.

KakAprit roA B pasBHUBAIOIIMXCA CTPAHAX YMHPAIOT OKOAO 12 MHAANOHOB ACTCH, HE AOKHB AO
IATHACTHErO BospacTa. Hamboaee YaCTBIME NpHYMHAME HMHBAAMAHOCTH M CMEPTHOCTH ACTEH

ABASIFOTCS HECIACTHBIC CAYyIaH, ITHCBMOHMAI, AI/IapCH, KOpb, MﬂA}IpI/ISI AN Hapy[HCHI/IC IITAHUA.

Ipoekr 3apasllaroc/FOCANA cosmectno ¢ HanmonaapusiM mentpom mpobaem (popMupoBanus
3A0POBOrO 00pa3a KH3HH H HAITHOHAABHOM IIPOIPAMMOIl HHTETPUPOBAHHOIO BEACHHA OOAE3HEH
ACTCKOTO BO3PACTA IIPHCTYIHAH K IIOATOTOBKC HMH(OPMAIIHOHHON Kammauuy «PacTuM 3A0pOBBIX

AETENN.

Msr npocum Bac okasarte coactictBue B mpoussoactse 10-15-muHyTHEIX pasuo mbec i 30-CEKyHAHBIX
paAHo-poAHKOB Ha Oase paanocrannnn «Espoma maroc Kasaxcram» i BBIACAUTD 9(pUPHOE BPeMs AAL
IIPOKATA COITMAABHEIX POAHKOB B ropoaax Cemmrrasatmack, Ycrs-Kamenoropck, Kaparamaa u
Keskasran. B cBA3su ¢ TeMm, 4TO AaHHAA IIPOrPaMMa HE IIPECACAYET KOMMEPYECKHX H PEKAAMHEBIX

LIEACH, IIPOCUM IIPEAOCTABUTH 3(DUP HA ABTOTHBIX YCAOBHUAX.

Mur yBﬁpCHI)I, YTO TEMATHKA 3THX pOAI/IKOB HC OCTaBHT CAyIHaTCACI;‘I paBHOAyH_IHbIMI/I H IIOMOKET

Ka3aXCTAHCKHUM CEMbAM UMETh 3AOPOBBIX 1 CIACTAHUBBIX ACTEH.

C yBakeHHEM U HAACKAOHM HA AAABHEIIIIIEE COTPYAHHYCCTBO,

I'peiic  Xaduep, AHPEKTOp IPOIPaMM [0  OOIUECTBCHHOMY  3APABOOXPAHCHUIO  IIPOEKTA
3apaslIaroc/FOCAVA

Dana Habokosa, cnenmasuct o mapkerunry npoekra 3apaslIaroc/FOCANA
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H. Sample Advertisement for KCH Campaign Activities
For radio and television.

Available in Russian

How to Conduct a “Keeping Children Healthy” Health Promotion Campaign

81



H. O6bsBneHue ans rasert U TeneBnaeHns

) Oopa3zen
BAIITE 3AOPOBBE TTAFOC 3AOPOBBE BAITIMX AETEU

B marmem FOpOAC IIPOXOAUT I/IH(pOpMaL[I/IOHHaH KaMITaHUA

«PacTtiM 3A0POBBIX ACTEL».

Poanreanm aormrkoapankos 3apasllatoc COBETVET obpartatbest K CeMEHHBIM BpadaM, IIPOIICALIIM

CIIELINAABHYIO IIOATOTOBKY. BBl y3Haete, kak ybepeub aeteil OT DOAE3HEH.

3apasllaroc [TIPEAAATI'AET Bam Gporuropsl, maakatel B AUCTOBKH. CACAUTE 32 MATEPHAAAMI MECTHBIX
raser U TeACBU3MOHHBIX KAHAAOB.

3apasllaroc [TIOMOI'AET BoctuTeIBaTh y BAILIUX ACTEH 3AOPOBBIC IIPUBBIYKH.

PACTUM 3AOPOBBIX AETEN

BMECTE CO 3APABITAFOC 1 CEMEMHBIMI BPAUAMU!
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I. Information for Journalists
Key messages that should be highlighted are explained in order to educate and inform journalists.

Available in Russian.
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I. WHdopmaumsa ana >xypHanamcTos

1. TnaBHble VIHC')OpMaLIMOHHbIe 3aAa4un, KoTopbie Heo6xo0Q4MMO OCBEeTUTDL B
ra3eTHbIX CTaTbAX.

Aunapes

Yo maxoe duapes - }KUAKUNA, BOATHICTBIH, YaCTBIH CTYA.

Kax nepedaenmca ouapes — mpn HeCOOAIOACHNY THIHEHBI (MBITBE PYK M IIPOAYKTOB ), U€PE3 3arPA3HCHHBIC

u 3apa)KCHHI)IC IIPOAYKTBI 1 BOAY.

Kax npedynpeoums ouapern? KopMHUTE TPYABIO; AAT KOPMACHHA ACTEH ITOAB30OBATHCHA YUCTON JAIITKOH H
AOXKKOH BMECTO OYTBIAOYKH; MBITh PYKU IIEPEA E€AONH M IIPUTOTOBACHHEM IIHINH, IIOCAE ITOCEIICHHA
TYAA€TA; MBITh OBOIIK U (DPYKTHI IIEPEA €AOH; YIOTPEOASATH CBEKEIIPUTOTOBACHHYIO IIHIIY, YHCTYEO
BOAY; YHHYTOXKATH IIEPEHOCYMUKOB OOAE3HH (MyXH, TapakaHbl M T.A.); IIPABHABHO VHHYTOXKATDH

HUCIIPAKHEHUA MAACHBKIX ACTEH (CAUTD B TYaA€T MAM 3aKAIIATh).

Petenox ¢ ouapeedi moncem ymepems. Ilprauna — obGesBoxkuBaHHe (IOTEPA BOABL U COAeH). Boamo-
COACBOH pACTBOP IIOMOTACT IIPEAYIIPCAUTH OOC3BOKUBAHHCE IIPH AHApee HAHM pPBOTE, a4 HE

OCTaHaBAHUBACT ITIOHOC.

Kax nowme pebenxa ¢ duapeedi? Iloompsrs (3anHTEpECOBATH, IHOOYKAATD) PeOCHKA ITUTH OOABIIIE, YEM

O6I>I"IHO AHEM 1 HOYBIO, MAABIMU HOpL[I/IHMI/I.

Yem  noums? I'pyaAHOE MOAOKO, €CAM HAa TIPYAHOM BCKAPMAHBAHHN; BOAHO-COAEBOH PacTBOP,
KUIITICHAS BOAQ, PHCOBBII OTBAP, KICAOMOAOYHBIEC IIPOAYKTEL (KepHp, HOIypT).

Kax wopmum peberxa ¢ ouapeed? IIpoAOAKATD KOPMUTE 94CTO, HO MAABIMU ITOPIIUAMM, IIPUBBITHON AAS

pebenka mpOTepTO IHITEH.

AOIIOAHHTEABHOE KOPMACHIE PEOEHKA B TCUYCHHE ABYX HCACAD IIOCAC BBISAOPOBACHHUSA, YITOOBI

BOCIIOAHUTD HOTCpI/I IINTATCABHBIX BCINECTB 1 BHCPFI/II/I.

TIpu ranruwuuu xomsa ber 00100 us caedyromux npusraxos y peberxa ¢ ouapeell 1ado remedaento o6pawuyamscs 6 Med
_yupescoenue:

- p€6€HOK HC MOXKCT IIUTb HUAH COCATHb prAb, IIAOXO IIbET HAH, HaO60pOT, y HETO BI:Ipa)KCHHQ_H

KAKAD,
- cocrosiHue peOeHKA YXYAILIACTCA, OH BAABIH HAH HAODOPOT OECITOKOMHEI,
- noseimeHHas Temueparypa (37.5 u Beire),

- TIOBTOpHasA PBOTa,

- KpOBb B CTYAE.

Kax yxaxuBats 32 peOEHKOM C AUapeeil AO IIPUXOAA Bpada:

- He aaBaiite peOEHKY HUKAKHX AEKAPCTB, KPOME BOAHO-COAEBOIO PACTBOPA, KYIIAEHHOIO B aIITEKE.
B GoabrmHCTBE CAyUacB He TpeOyeTcA HUKAKHX ACKAPCTB.

- IIpoaoaxkaiiTe TPyAHOE KOPMAEHHE YaITIe U AOABIIIE, AHEM H HOYBIO.

- AﬂBafITC p€6CHKy IIUTH KHAKOCTH 9aCTO 1 HeOOABIIIIMHA HOpHI/IHMI/I U AHEM, 1 HOYBIO.
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- M30erafite HAIUTKOB C M30BITKOM caxapa, HapuMmep, (OPYKTOBBIE COKH - OHH MOIYT YXVAIIHTb
COCTOSIHUE peOEHKA C AHAPECH.

- Ilpoaonaxaiite kopMuTh pebeHKa, ITOKA OH OOACH.

OcTpble pecnupaTtopHbie nHdekumumn (OPN)

* Yo maxoe OPH - 310 ocTpas pecuupaTopHas HHMEKITUA ABIXATCABHEIX ITyTCH, 4 TAKKE HOCA, YIIICH U

ropaa. OPM BBI3BIBAIOTCA OAKTEPHAME HAH BUPYCAMH.
*  KarmmeAp A IPOCTyAQ MOIYT IIEPEHTH B BOCIIAACHHE ACTKHX, ECAH HE A€UUTh PeOCHKA IIPABUABHO.

*  Koeda nemedaenno nado obpamanmven 6 meduyunckoe yupescoenue? Bcam y pebeHka eCTb XOTA ObI OAMH U3
CACAYFOIIMX [IPU3HAKOB:

- peOEHOK IIAOXO IBET UAU HE MOKET IIHTh/ COCATh IPYAb HAU, HA0OOPOT, BEIPAKCHHAS JKAIKAR;
- cocrosiHue peOeHKA YXYALIACTCSA OH BAABIH HAH HAOOOPOT OECIIOKOMHBIH;
- IIOBBIITIEHHAA Temrepartypa 37.5 TpaAycoB 1 BBIIIIE I HE CHILKAETCH;
- 3aTPYAHCHHOC ABIXaHHE;
- Y4YaIlleHHOE ABIXaHHE.
*  Kax yxaxwusars 3a pederkom ¢ OPH Ao mpuxoaa Bpaga?
- AaBarp peDEHKY IINTh KAK MOKHO OOABIIIE,
- Yaime u AOABIIIC IIPUKAAABIBATE PEOCHKA K TPYAH AHEM H HOYBIO

- Cwmsargare OOAb B TOpPAC M ODACTYATH KAIIEAB OC30OITACHBIMI CPEACTBAMU (TEIIABIC KHIIAYCHAS

BOAQ, MHHEPAABHAS BOAA HAU MOAOKO)
- Acpatp peOCHKA B TCIIAC, HO HE KyTaTh CIO
- Ilpounrmars HOC pebenka.

UMMyHM3auuna

*  VOeAHTb POAHTEACH CBOEBPEMEHHO ACAATDH CBOUM AETAM BCE HEOOXOAUMBIC IIPHBUBKH
*  PoAureAn AOAKHEI 3HATD, OT Kakux 0oesiedl npususxu saujumarm oened:

- TyOepkyAes

- remarur

- maportuT (CBUHKA)

- KOKAIOIII

- andrepus

- CTOADHSAK

- IIOAMOMUECAHT.

*  Uepes xaxue unmepsanst 11ado desams npususku demam? Ilpm pomaenmm, B 2 mecarna, 4, 6, OAWH TOA H
ITOATOPA TOAQ.
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lpyaHoe BckapMmnuBaHue. NMutanne n aHemus

Vbeants poAuTeAei, 9T0 A0 O MECALIEB AyUIIas eAd AAA PeOCHKA — zpyoroe Moa0ko: AO 6 MecsAIeB
HAAO KOPMHTBb peOEHKA TOABKO I'PYABIO.

AormoannreapHOE TIHTHE (BOAA, COKK U T.A.) AO O Mec. pebeHKy #e HyxHo. Bce HeoOXOoAMMBIE peOEeHKY

BCIIECTBA €CTHh B IPYAHOM MOAOKE.

Aame €CAM IINTAHHUEC MaTCpH HE AOCTATOYHO IIOAHOIICHHOE, B IPYAHOM MOAOKE BCE pPaBHO

COAEPIKUTCA BCE, YTO HEOOXOAUMO AAS HOPMAABHOIO Pa3sBHTUA peOeHKa AO 6 MECALEB.
I'pyaHOE MOAOKO 3amuTHT peOEHKA OT HH(EKIHH 1 aAACPTHH (AHATE32).

Ao awecnu mecayes 6ce, umo 1yscro peberky, ecms 6 epyoHOM MOAOKe, He dasatime eMy Huuezo: 600bi, COKOS, Uas, €0bl,
KpoMe epy0Hoz0 Mos10Ka.

Uem darre 1 AOABIIE MaTh KOPMUT IPYABIO, TeM OOABIIE y Hee IIPHOBIBAET MOAOKA, TEM 3A0pOBEE
BEIPACTET €€ PeOeHOK. MaTepHHCKOE MOAOKO - HAGAABHOE ITMTAHHUE AASl MAABIIIA AO IIIECTH MECALICB
M AyYIIlE, €CAH 9TO OYAET CAMHCTBEHHOH mnmimeii aaf Hero. He cromr mpekpalnats KOpMAEHHE

IPYABIO AO ABYX A€T.

s Kapy, © B XOAOA I'PYAHOC MOAOKO BCErAa TEHIAOE, CBEKEC M CTEPHUABHOC - 3TO AyYINas cAa U
IIUTBE AAA MAABIIIIA.

Tlocne wecmu mecayes pedeHKa yie MOKHO IIPUKAPMAHBATH, HO HMACAABHO OYACT, ECAU IIPH 3TOM MATh
BHAYAAE OYACT AABATH EMY IPYAB, 4 IIOTOM YiKE IIPHKOPM.

Hpuﬂz;zm npuKopma - OAUH HOBBINA TIPOAYKT 32 OAMH pPa3 ¢ UHTEPBAAOM B 3 aua. Ilocse z00a pe6eHKy
IIOA€3HBI KAIIA W3 PAa3sHBIX KPYII, IIOTOMY YTO OHH AAFOT €My SHepruro. PpyKTEl K OBOIIH TAKKe
HYKHBI €My AAfl SHEPTUM. Mico, pr6a, KypHIla, CbIP, KHCAOMOAOYHBIC IPOAYKTBI HEOOXOAUMBI
peGeHKy AASL POCTa, TaK KaK COAEpPIKaT MHOIO OeAka. 3aIIOMHHUTE, YTO B KAKABIHA IpUEM AT
p€6€HOK AOAKEH ITOAYYATH XOTH OBI IO OAHOMY IIPOAYKTY H AAfl POCTa U AAA sHepruu. IIpaBuabpHOE
[MATAHUE TTO3BOAUT M30EKATh CAMOIO PACIIPOCTPAHEHHOIO 3a00A€eBanms - anemun. K cokareHuro, B
HAIIIEM PETMOHE MHOTHE ACTH CTPAAAIOT AHEMUEH.

Arermus - 5TO HEAOCTATOK FeMOrAODMHA B KPOBHU. ['eMOrAOOHH OUEHD BaXKEH, TAK KAK PACIIPOCTPAHACT
KHCAOPOA II0 BceMy opraumsmy. OAHOH M3 OCHOBHBIX IPHYHMH 3a00A€BAHHA AHEMUCH ABAACTCA
HEIIPABUABHOE OAHOOOpasHOE IuTaHue. YTOOB IPEAOTBPATHTD 3Ty OOAE3HB, HECOOXOAHMO, IIPEIKAC
BCErO, KOPMUTh IPYABIO M BOBPEMf BKAIOYATb B PAIIHOH IIPOAYKTEI, OOTATBIC MKEAE30M, HO IIOCAE
IIIECTH MECALICB.

B waxux npodyxmax ecme sceneso? B msce, poiOe, IledeHH, Kypuile, OOOOBEIX H OBOIIAX C TEMHO
3eA€HBIMU AUCThAMU. I eIme oAHO BaxHOE 3amedanue: B Ka3axcTaHe OYeHb 9aCTO IIBIOT Yall, He 3Had
TOTO, YTO 4Yall 3aTPYAHAET YCBOCHHUE KeAe3a B OpraHmsme. [103ToMy 9aill CAEAyeT IIUTH HE PaHBIIIE
geM gepes ABa daca mmocae eAbl! 1 BooOiiie, 4ail He CACAYET AABATD J¢rzaM.

TTpodyxme, 6 komopeix codepacumen beaox: AN, MACO, KypULA, PHIOA.

C dYeM MOXKHO COBMEINATH IIPOAYKTBI, YTOOBI B OPraHH3M peOEHKAa IIOIAAO OOABIIE KEAE3ar
ITpoayxkrer 6orareie Buramnaom C IIOMOTraroT Aydire ycBOuTheA xKeaesy: Buramun C ectp B AUMOHE,
KaIrycre, IOMHAOPAX, DOATAPCKOM IIEpIie, 3eACHM, ATOAAX U (DPYKTAX.
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300poBble NPUBbIYKK

AeTI/I MOIYT pacTH, #e bos1es. Ho ACTH CAHMIIIKOM MaABl M HEC IIOHHMAIOT, YTO MM IIOAE€3HO, A4 YTO
BpPCAHO. 3a 3AOpPOBBE ACTEH IIOAHOCTBIO OTBEYAIOT pPOoAUTEAN 1 TC B3POCABIC, KOTOPBIC IIOMOTAOT UX

BOCIIUTBIBATD.

Pacmume oemeti - 310 HE TOABKO HX KOpMUTDh U OACBaTbI Nx HAaAO BOCIIUTBIBATH, 4 9TO 3HAYUT

TIPUBUBATE UM 300p0ssre npuserdxul BHYIIIATH FIM, 9TO XOPOIIIO M ITO TTAOXO AAA UX 3A0POBbi!

Muorne 60AC3HH Y ACTEH MOXKHO 71pedor26parniuzis O9EHb IPOCTON TIPUBBIYKOH - MBITh PYKH C MBIAOM

AO H ITOCAE CABIL, TIOCAC TYAACTA H UIPHL HA YAHIIC.
Baskmetirman mpuBeraka AAS 3SAOPOBBSA peOCHKA - IIHTH TOABKO Kuna4eryio 600yl OcoOEHHO AeTOM!

Baskro caeAnTs, 9TOOE 720c)da TOKE BCEIAa OBIAA YNCTOMN, BOOOIIE BCE, UTO CBA3AHO C /pU0/mM08.1eHIEM
sz TpeOyeT COOAIOACHHA BAOPOBBIX IIPHUBBIYEK. He CTOHT AepKaTh IIPUTOTOBACHHYFO ITHIIY
OTKPBITOH - 0COOEHHO AeTOM. ECAM OCTABHTD KACTPIOABKY C €AOH, C CYIIOM HAH KaIllell OTKPBITOMH, TO
TyAQ4 ACTKO MOTYT IIPOHHKHYTh MyXI, MyPaBbH, OCBI, TAPAKAHBL 1 AIOOBIC APYTHE HACEKOMBIC, KOTOPHIE
ABASIFOTCS IIEPEHOCUYMKAMHU OOAe3HeH. MACO HyKHO KaK CACAYET IIPOBAPUTH, 2 MOAOKO BCKHIIATHTD.
HeaApss mute  wekunsuernoe mosoko. DTO OYEHb OIACHO. B MOAOKE OYEHb OBICTPO 3aBOAATCH

BCEBO3MOKHBIC 6aKT€pI/II/I.

Erre oueHp BaKHO He ACHUTBHCSA BEIOPACHIBATE 0oMauiHili Mycop # 0x0061 OT IIPUTOTOBACHUS ITHIIIH,
OCTaTKM €ABl. Bce 9TO O4eHb OBICTPO HAYHET THUTh M OTPABAATH BCE OKpyKarornee. Ber moxere
BBIYHCTUTH AO OAECKA KBAPTHPY, ITOCYAY, ACCATH Pa3 IOMBITh PYKH ACTAM, HO €CAH BEAPO Y BAC IIOAHO
Mycopa, a B KyXHE IO ABA AHf BAASIOTCA OCTATKH CAEI - BBl He M30aBUTECH OT OOAC3HETBOPHBIX
MHKPOOOB.

OdeHb BAKHO IPABUABHO VHUUMONCANb UCHpasler s MAACHBKIX ACTEH, KOTOPhIe OYeHb OIacHEL. Uepes
HUX Iepepaercs uH(MexknusA. VcrnpaxHeHHSs MAaACHBKHX ACTEH HAAO CAHBATH B TYAACT HAHU
3aKAIBIBATD, IIOCAC YETrO HEOOXOAHMO TIIHATEABHO MBITh CBOM PYKHA H PyKH peOenka. Kaxaad Math
BCErAa AOAYKHA OBITh HACTOPOKe. Bceraa HyKHO IIOMHHTH O TOM, YTO PEOEHOK HE 3HAET TOIO, UTO

3HACTE BBI, 1 €EMY HYKHO IIOBTOPSATH BCC IIPAaBHUAA O 3AOPOBBIX ITPHUBBIYIKAX.

Haummas ¢ moAyropa AeT HaAO IPUYYATh MAABIIIA Yucume 3Y0s: HE MEHBIIE ABYX Pa3 B ACHb, HO
AYHIIIE TIOCAE Ka:KAOTO IIPHEMA ITHITH. TOrAa K TpeM roAaM 3TO BOWACT ¥ HETO B IIPUBBIYKY.
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J. Sample Press Release for Launch of Campaign
Example from Zhezkazgan.

Available in Russian.
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J. NMpecc-penu3 (Ha4yano KaMnNaHuM)

YnpasaeHue 3ApaBOOXpaHEHU 28 aBrycra 2001 r.
Accommarus cemeiiHbIX Bpaueit 2Keskasrana r. ZKeskasram,
3apasllaroc/FOCAUIA ya. Hexpacosa, 43,

AKTOBBIH 3aA

ITPECC-PEAIM3

Ceroans HaunHaeTc HHPOPMALIMOHHO-00Pa30BaATEABHAA KaMITaHHA «PacTuM 3A0pOBBIX AeTei», KOTOpas
Oyaer mpoxoanTs B 7Keskasrane u CariraeBe oA A03yHIoM «kIx 3A0poBbe — B Harmmx pykaxh.

IlpoBeacHme KammaHwmE OYACT ABAATBCA PEAAHBAIHMEH OAHOTO U3 KOMIIOHCHTOB  CTPATCTHH
HMHTEIPUPOBAHHOIO BeAcHHsA OoaesHell aerckoro Bospacrta (BBAB), paspaborannoii Bcemuproit
Opranmsanueii 3apapooxpanenns (BO3). Opranmsaropamur akInn ABASIOTCA aKMMATHI T. 7Keskasrana u
CarnaeBa, TOPOACKHE VIIPaBACHHUA 3APABOOXPAHEHHA, ACCONMAIUA CEMEHHBIX Bpaded M IIPOEKT
3apasllaroc, punancupyemsiit Arenrcrsom CLIA mo memxayrapoaromy passururo (FOCAUA).

Kamiramusa OyAeT AAHTBCA ABa MECAIlA M BKAIOYHT B ceOA HMH(OPMHPOBAHHIE H KOHCYABTHPOBAHHE
HACEAEHHA II0 BOIPOCAM 3AOPOBOIO IIHMTAHHUA ACTEH, IIPABHABHOMY VXOAY 32 PEOCHKOM, OOABHBIM
AMApeeH M OCTPBIMHU PECIINPATOPHBIMUA MH(EKIHAME, IMMYHHU3AIIIH U T.A.

Cemetinere BpaueOube amOyAatopun (CBA) m Apyrme ydapexaAcHHA IEPBUYHON MEANKO-CAHHTAPHOM
momorru (IIMCIT) obecredeHsr kpacodHBIME HH(DOPMALIMOHHBIMH MATEPHAAAMHE, ITOATOTOBACHHBIMH
3apasllaroc. MeaunnHckre pabOTHHKH OYAYT ITOCEINATH CEMBH, B KOTOPBIX €CThb ACTH AO IIATH AET,
Pa3AaBaTh MATEPHAABI M IIPOBOAHTH KOHCYABTAIIMH II0 IPO(MHAAKTHKE H PACIHO3HABAHUIO ACTCKHX
3a00ACBAHUI.

B mepmoa mnpopeaeHmA KammaHumm OYAYT 3aACHCTBOBAHBI BCE CPEACTBA MACCOBOM HMHQOpPMALIHM:
OIIyOAHUKOBAHBI CTATBU; IIPOUACT TPAHCAALNA BUACO(PUABMOB U PAAHO-IIBEC.

OAHOII 13 OCOOEHHOCTEH aKIu{ CTAaHET IIPOBEACHHE KOHKypca MeAcectep. [loGeanteanm OyAyT
IIPEMUPOBAHEL  IIOE3AKOH Ha  oOOyuarommii cemuHap  (HOAOPB, AAMATBI), KOTOPHIL  OyAeT
durancuposarscs 3apaslIaroc. CBA-mmoGeAnTeAN ITOAYYAT IICHHBIC ITPU3HL:

AKHMATEI, TOPOACKHE VIIPABACHHSA 3APABOOXPAHEHUSA, IPOEKT 3ApaBlIAIOC HAACIOTCA HAa IIOAACPIKKY
CMUM B ocBelieHNH OCHOBHBIX TeM HH(MOPMAIIMOHHON KAMIIAHUH.

ITo Bcem Borpoca obparnareca k CarumbaeBoii CeriimaT

Tea: (3102) 76 39 86
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K. Sample Press Release for the Completion of the Campaign
Example from Karaganda.

Available in Russian.
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K. MNMpecc-penn3 (OKOHYaHUE KaMMNaHuM)

Vmpasaenue sapaBooxpanennsa KaparaHAnHCKON Vupasaenune 3sapaBooxpanenus Kaparanauackort
obaactu obAactu
T'opoackoe yripasaeHmE 3APABOOXPAHEHHA r. Kaparasaa, ya. 40 aer Kazaxcrana, 2, akTOBBII

3aA, BTIOPOM 9Tk
Lerrp dpopMupoBaHms 3A0pOBOro 006pasa KU3HU

3apasllaroc/FOCAUA

24 ampeas 2001 r.

ITPECC-PEAI3

CCFOAHH COCTOAAOCH IIOABCACHHE HTOIOB I/IHCpOpMaLII/IOHHO—O6paBOBaTCAbHOfI kammaauu  «Pacrtum

3AOPOBBIX ACTCE, IPOXOAUBIICH B I. Kaparamae moa arosyrrom «VIx 3a0poBbe — B Hamx pykax!y.

IIpoBeAeHME KaMITAHHH ABAAAOCH PEAAM3AIIHEH OAHOIO U3 KOMIIOHEHTOB CTPATEIMU HHTEIPUPOBAHHOIO
BeaeHusa OoaesHell aerckoro Bospacta (VIBBAB), paspaGorannoii Beemupnoii Opranusanneit
sapaBooxparenns (BO3) u mpearoxenmo# Aas BHeapenusa B Kasaxcrame. Kammanwmsa aamaace ABa
MeCSIa U BKAIOYaAd B ceOf NH(OPMUPOBAHIE U KOHCYABTHPOBAHIE HACEACHHUSA IO BOIIPOCAM 3AOPOBOIO
IINTAHUA ACTEH, IPABHABHOMY YXOAY 32 PEOCHKOM, OOABHBIM AHMAPEEH M OCTPHIMU PECIHPATOPHBIMH
nadekmuAMH 1 T.A.  OpraHmsaropamMu  aknuy OBIAM  ODAACTHOE M  TOPOACKOE  VIIPABACHMSA
3apaBooxpanenns, Llerrp 3aopoBoro o6pasa xusuu u npoekt 3apaslIaroc/FOCAVIA,

Cemetinere BpaueOnbie amOyratopun (CBA) m Apyrme yapekACHHSA MHEPBUYHON MEANKO-CAHHTAPHOM
momorm  ([IMCIT)  Geram obecriedeHbl  KpacOYHBIME — HH(OPMAILIMOHHBIMH — MATEPHAAAMI,
roarotosaeHHBIME 3apaslIaroc. MeanninHckre pabOTHHKA ITOCEIIAAH CEMBH, B KOTOPBIX €CThb ACTH AO
IATH ACT, PA3AABAAM MATCPHAABI M IIPOBOAHAM KOHCYABTAIINH IIO IIPO(PUAAKTHKE M PACIIO3HABAHEIIO
ACTCKIX 3200AeBaHUI. B meproA IpoBeACHMS KaMITAHIM OBIAM 3aACHCTBOBAHEI BCE CPEACTBA MACCOBOK

I/IHqDOpMaLII/II/II HY6AI/IKOB’(1AI/ICB CTaTbH, TpaHCAI/IpOBaAI/ICI) BHA@O(bHAbeI u paAI/IO—HI)CCI)I.

OAHOIT 13 0CODEHHOCTEN AKIIUK CTAAO IIPOBEACHHE KOHKYPCA MEACECTED, B KOTOPOM IIPUHAAO YIACTHE
22 genoBeka. [TobeaurTeAAMH KOHKypCa CTAAM CEMEIHBIE BpadcOHBIC aMOyAaTopuu «Bura — 16», Ne 19
«3p0posbey u «Bura-19». Tpu meannumHckue cectpel, crasiue mobeaureaamu — Kaiipbekosa I K.,
Bayumackas B. SI. u Kysumenxko M. FO. BeHrpaAn moespkr Ha OOYYaroImmii CEMHHAP AAS CEMCHHBIX
meacectep (14-19 mas c.r. B AAMatsr), KOTOpBIH OyaeT puHarcuposarsesa 3apasllaroc. CBA-moGeaurean
OAYYIHAH OT 3ApaBlIAIOC IleHHBIE IIPHU3EL TEAEBH30PHI, BHACO-IIACHEPEI M MArHUTO(OHBI ¢ HaOOPOM

KaCCeT IIO aKTyaAbHBIM HpO6ACMaM 3ApaBOOXpaHCHI/I${.

OpI‘aHHBaTOpI)I KaMITaHUH 6AaFOAapHT oDAaCTHBIE T I‘OpOACKI/IC CpeACTBa MAaCCOBOM HH(pOpMaHHH 3a

HOAACP)KKY B OCBCIIICHUM OCHOBHBIX TEM I/IHq)OpMaHI/IOHHOI;II KaMITAaHHWH.

ITo Bcem Borrpocam obpararscs k Bomenkosoit Tamape Aratoasesre, Tea./daxc: (3212) 411418
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L. Sample Outline of Nurses Competition

Objectives
Rules/Terms
4 Components

Educational lectures

Distribution of Print Materials

Information Booths

Development of Caretaker Groups

Available in Russian
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L. KoHKypcC mepacectep

O06pasen
KOHKYPC MEAMITMHCKHUX CECTEP CBA

Ilear KOHKypCa: CO3AATH CTUMYABI AAfl Bcero mepcoHara CBA, B 9acTHOCTH, MEAHIIMHCKHX CECTEP AAfl AKTHBHOIO
y9ACTHA B KAMIIAHUH. MEAUIIMHCKHE CECTPBI ITOAYYAT OAAABL B COOTBETCTBHH C TEM, KAK OHHU CIIPABATCA C KAXKABIM U3
geThIpex 3aAaHmui. Byayr ormeuensr Te CBA, rae 3a Bpemsa kamMmaHum OyAET IIPOBEACHA ITPOCBETUTEABCKAS PabOTa.

Tpu MEAUITTHCKHEC CECTPHI, HaOpaBIIIHe HanOOABIIIEE KOAHYECTBO 0aAAOB, IIOAYYAT
B aomoanmenme x artomy, CBA, B korTopsix paboraror

ITOOEAHUBIIIFIC MEAUIIMHCKIE CECTPBI, IOAYIAT

HPaBI/IAa KOHKYypCa. KOHKpr 6yACT COCTOATHh M3 HECKOABKHX KOMIIOHCHTOB C AaKIICHTOM Ha O6Y"ICHI/IC u

IIPOCBCINEHUE HACCACHHA ITO BOIIPOCAM COXPAHCHUA U YKPCIIACHUS 3A0OPOBBA ACTEH C Anapeeﬁ.

1. Aexunn B CBA, AeTCKEX caAax, y9eOHBIX 3aBEACHHAX, IIPEAIPUATHAX U T.A. (TEMBL: AHapest, 3AOPOBbIE

IIPUBBIYKH, IPABUABHOE IIUTAHHE, IPYAHOE BCKAPMAHBAHIE, AHEMHS).
2. Pacmpocrpanenne uadopmarunn (OpOIIIOpa, AUCTOBKH, ITAAKAT).
3. VudopManOHHEIE CTEHABI-YTOAKI.
4. CospaHue IpyIIr MaTepeil, POAUTEACH 1/ UAH IPYIIIT ACAYILICK 1 GaOyIIek.

Urobbr mOOEAUTD, KaKAAA MEAHIIMHCKas cecTpa AOAKHA IOAyunTh Oasrsl 1o BCEM YETBIPEM
KOMITOHEHTAM:

O6pa3soBaTesibHble JIeKLUu:

Meannunckas cecrpa BMecte ¢ Bpagom CBA, moarorosaernsiv 1o VIBBAB, asoaxHE! iposectu B cBoeit CBA
U APYIHUX VYPEHKACHUAX OOPA3OBATEABHYIO ACKIIHIO Ha AIOOYIO H3 BBIIICYKA3aHHBIX TeM. B KOHIIE KaKAON
Aekmmu-Oeceapr  mpeacrtaBureab CBA  paspact  caymmarteasm  Amcr  Oymarm, Ha  KOTOPOM  KaXKABIH
IIPUCYTCTBYIOIIMI HAITMIIIET CBOEC HMA M HOMEp TeAeDOHA MAM aspec. DTO HEOOXOANMO AAfl IIPOBECACHUA
BBIOOPOYHOTrO KOHTPOAA. CIIHCKH AOAKHBI CAABATBCA KIOPU AAfL IIOACUETA Oaar0B. Kpome Toro, Heo6xoAnMO
OyAET IIPEACTABHTH KOHCIIEKT ACKIIMM C TEM, YTOOBI IIPOBEPUTH TeMy Aekuuu. 3a Kamable 20 cAyImarTeseit
IIEPBOTO dTamma U 32 KaKAble 30 CAYIIATEACH BTOPOTrO 9TAlla MEAMUIIMHCKAA cecTpa moAyant 3 Oaaaa. Hyxuo

HOOH_IPHTI) HpOBCACHI/IC ACKL{HI:I B HAYaAC KOHKYpPCa, 2 HC B KOHIIC.

CBA  AOAKHBI IIPEAOCTABUTH CIIHCOK B JKIOPH KOHKypca K YHCAY KaKAOro Mecsma. M3
IIPEAOCTABACHHEBIX CITHCKOB BEIDOPOYHO OVAYT B3ATHI HMEHA M TeAC(OHBI MAU aAPECA, IO KOTOPHIM OyAET
IIPOBEPEHO IIOCCINEHHE ACKIHUN CAYIIATEAAMH, WX MHEHHE O KadeCTBE IIOAYIEHHOH wuHH(OpMannu wu
LIEAECOOOPA3HOCTH TAKOIO THIIA CBA3H C HaceAcHHeM. HcAam mpu mpoBepke BBIACHHTICH, YTO CAYIIATEAH
IIPOCAYIIIAAH ACKIIMIO, TO OAAABI OYAYT HA9YHCACHBI COOTBETCTBYIOIINM OOpasom. Hcam xora Obl oAmH
VKA3aHHBIH CAYIIATEAb HE IIPOCAYIIAA ACKIHIO, BECh CIIHCOK OYAET aHHYAHpOBaH. MeaHImHCKas cectpa B

XOA€ KOHKYpPCa MOKET IHOAYIUTh HECOTPAHUICHHOC KOAMIECTBO OaAAOB.

PacnpocTpaHeHue neyaTHOW NpoayKuun

Kaxaas CBA Aoa)HA pasAaTh II€YaTHBIE MATEPHAABI IO CBOECH TEPPUTOPHHU B COOTBETCTBUHU C
KOAMYECTBOM ITPHKPEIIACHHOTO HaCEACHHUA. AMCTOBKH M IIAAKAT AOAMKHBI PACKACHBATHCA ITEPEA
BXOAOM Ha ACCTHHYHBIE ITAOIIAAKH HAU OKOAO IOYTOBBIX AIITMKOB KHABIX AOMOB, a OPOIIIIOpa -

pasAaBaTbCA IIEACBOU AYAUTOPHH C Pa3bACHCHUCM COACPIKAHHUAA.
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AA}I BbI60pO‘IHOI:I HpOBCpKI/I CBA HpCAOCTaBI/IT CIIMCOK aApCCOB, II0 KOTOprM ObIAT paCHpOCTpaHCHbI
AMCTOBKH M KOAHMYCCTBO PACIHPOCTPAHCHHBIX AHMCTOBOK. Crmmckn IIOAAROTCA K u

(cpokm). Aasee, KOHTPOAEPH IIPOU3BEAYT BEIOOpOUHYIO IpoBepky 10 AecrHMYHBIX mAOIMAaAOK u 10
kBapTup/AOMOB. JKureAell CIpOCsT, HOAYIUAU AM OHH IICYATHBIC MATCPHAABL MEAULIMHCKASA CECTPA IIOAYIHT
0,25 Ganaos 3a kaxpaoe m3 10 mposepeHHOE OQOPMAECHHE ACCTHUYHON IIAOIIAAKM M KaKAyio u3 10
IIPOBEPEHHBIX KBAPTUP, KUTEAN KOTOPOM O3HAKOMUAHUCH C AUCTOBKAMH. BCErO MEAMIIHHCKIE CECTPBI CMOTYT
ITIOAYYHTH 11O 5 TOAHBIX OAAAOB B T€4eHHE KOHKypca. MOHHTOPHHT GYAET IIPOBOAUTECA

MUHdopMaLMOHHbIE CTeHAbI, YIOJIKN

MeAUITHHCKHE CECTPBI  AOAKHBI ITOATOTOBHTH HH(POPMAIIMOHHBII CTEHA-JTOAOK, IIO MEHBIIECH Mepe, B OAHOM
yapexacaun BHe CBA u B camoit CBA, rae mocrossHHO OyAyr HAXOANTBCH IIEYATHBIC MATEPUAABI KAMITAHFIML
MudOpMAIIOHHEIT CTEHA-YTOAOK AOAXKEH COACPaTh MH(MOPMANUIO O TON MeAmmuHCKon cectpe/ CBA, xortopas ero
ITIOATOTOBHAA, BKAOUAs aapec u TeaedoH. [Tpumepamu yuapemaeruii, Haxoasmuxca e CBA, MOryT ObITh ACTCKHE CaAB,
BY3bI, 3aBOADI, MATa3HHBI, 0a3aPbl U T.A., 1 OHH MOTYT HAXOAUTBCA BHE TeppUTOpHH, IpHKpernscHHOn K CBA.

MCAI/IHI/IHCKI/IC C€CTpI>I AOAKHBI HPCAOCTQ.BI/ITI) )KIOpI/I CIIMCKM TaKHX yqpe)KACHI/II;‘I K u

I'pynma mo MOHHTOPHHIY OyACT BHIOOPOYHO IIOCEIIATH 3TH MECTA AAfl IIPOBCPKH IIPABHABHOCTH
MEAHULIMHCKOH HH(OPMALINK U 3CTETUIHOCTH OPOPMAEHHUS CTEHAOB-JTOAKOB. 34 IIPABUABHYIO MEAHIIHCKYEO
HHAOPMAITHIO MEACECTPA IIOAYIUT 2 0aAAd 33 KAKABIH CO3AAHHBIN CTEHA-YTOAOK. B IIeAOM, 32 Ka)KABIH 3TaIr
MOHHTOPHHIA MOKET OBITh IIOAYIeHO 50 0aAAOB.

Co3aaHue rpynn MaTepei, poautenei u/wam rpynn geaywek m 6abywiexk

B Hacrosmiee BpemMsa MHOTHE MEAULIMHCKIE CECTPBI He IpoIau ooOyduerus o VIBBAB. ITostomy Mmeanrusckasn
CecTpa BMECTE€ C BPadoM, IIPOIIEAIIHM OOyYEHHE, AOAKHA OPIaHH30BATH MECTO BCTPEYM IPYIII AAA
obcymaenns sBompocos VIBBAB. Kamaas meacecrpa moayumt 2 6aAAa 32 OPraHH3AIMIO KAKAOH HOBOM
rpymirer 1 2 0aAAa 32 KAXKAYIO IIPOBEACHHYIO BCTPEUY C TPYIIIAME HA TEMEI, ykazaHHble B 11.1. Berpewn acoaxHDL
OYAyT IIPOXOAHTH, IO MCHBIICH Mepe, pas 3a IIEPHOA IIPOBEACHHUA KOHKYPCa H, KPOME TOTO,
Ka)KAaf BCTPEYa C MEACECTPOM AACT eif 2 6aAAa.

MeAnnuHCKas cecTpa AOAMKHA OYAET COCTaBUTH IPaPUK IIPEAAArAEMBIX BCTPEY H OIIPEACAUTH TEMBI AAf
obcyxacHuA. ['pacdprk 1 TeMBl HEOOXOAMMO IIEPEAATH JKIOPH AO HAYAAA COOPAHUA TPYIII, 4 B XOAC BCTPCIH
HEODXOAHMO AATH CAVIIATEAAM AHMCT OYMArH, HA KOTOPOM KAKABIM ITPHCYTCTBYIOIIHE HAIIHIIET CBOC HMs M
HOMEp TeAeDOHA HAU aAPeC. DTO HEOOXOAHMO AAfl IIPOBEACHHA BBIOOPOYHOIO KOHTPOAS, KAK U B CAyYae C
IIPOBCACHHEM ACKINH. DTH CIIICKIA AOAJKHEL OYAYT IIPEAOCTABAATBCS XKIOPH (KaK 9acTo).

KoukypcHbIii IepHOA:
Kropu:

7Kropu IpOBOAUT MOHHTOPHUHI PE3YABTATOB KOHKypca. B Hadase KOHKypca OOA3aHHOCTH OYAYT Pa3AECACHBI
MEKAY YACHAMU 7KEOPH 110 COIAACOBAHMIO. Berpedn xropu OyAyT IPOBOAUTHCH (kaK 4gacTo).

KoaAndectBo HaOpaHHBIX OaAAOB OYAET OTKPBITO AEMOHCTPHPOBATBHCHA C TEM, YTOOBI II0 OKOHYAHUHI
KAKAOTO STaITa MEAUITHHCKUE CECTPEI MOTAU BHAETH, KAKOE€ MECTO OHH 3aHHUMAFOT B KOHKypPCE.
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M. Sample KVN (humorous) Competition

Competition between caretaker groups

1. Description of the five stages of the competition
2. Recommendations for organizations

3. Description of health topics for skits

4. Difficult situations that could arise

5. Character Descriptions

6. Questions and Answers for 25 quiz questions
Task for jury

Available in Russian
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M. NpoBenenne KBH
OGpasen

ITPOEKT ITPOBEAEHU A KBH B PAMKAX KAMITAHUU

«PACTUM 3AOPOBBIX AETEN»

IIposeaerne KBH — 910 muHpOKOMACIITAOHBIH IPOEKT IIO PACIPOCTPAHEHHUIO CPEAHM HACEACHHA
HEOOXOAHMBIX 3HAHHI II0 3AOPOBBIO ACTEH A0 5 Aer. Aaf TOro, 9TOOBI AKTHBHCTBI AKITHH ACTKO
BOCIIPUHAAH CTPYKIYPY W OTAIbl IIPOABIGKCHHS aKITHH, IIPOCKT M3AOKEH B TOYHOH XPOHOAOTHYIECKOM

IIOCACAOBATCABPHOCTH, IIO KOTOpOfI 6yACT Pa3BOPAYIHUBATHCA BCA KOMIIAHUSA «Pactum 3AOPOBBIX ACTCfI».

DTAII [TEPBBIN
PacripeaeacHne o0s3aHHOCTEN

B xadecTBe PYKOBOAHTEACH B AKIIMM YYACTBYIOT: 3aMECTHTCAD AKMMA TOPOAA, ACCOIMAITHA CEMEHHEIX
Bpavel, Acconmarus meaunuHckux cecrep, meHTp 302K, COC. M3 HuEX BBOHpaeTCH PYKOBOAAIIASL
rpynma (PI') B cocrase 8-9 werosek.

Ha IIEPBBIX O6LL[I/IX CO6paHI/IHX pyKOBOAHTeACfI, IIPEKAE BCETO, OIIPECACAACTCA IHUCAO COPEBHYIOIIUXCS

KOMaHA. KOMaHAI:»I ABASIOTCS TAABHBIMU YIACTHHUKAMUI COpCBHOBaHI/IH H COCTOAT M3 HACCACHHUA ropoAa.

UKCAO KOMAHA OIIPEACAICTCH B KAIKAOM FOPOAE B 3aBUCHMOCTH OT MECTHBIX YCAOBHUIL: YHCAQ HMCFOLIIUXCS
B ropoae CBA, reorpadudgeckoro pacnoromernus CBA u T.A.

[TocAe ompeaeAeHHsA YNCAA COPEBHYIONIIXCA KOMAHA, BRIOMPAETCA OTBETCTBEHHBIN 32 KAKAYIO KOMAHAY
— crapmmii Bpau CBA.

Ha stux mepBoix coOpanmax crapmue Bpadn. CBA moAyuarorT OOIIMI ITAAH aKIHM, COCTOSIIAN H3
CACAYIOIIHX IIYHKTOB!

1. TPabora KAKAOTO OTBETCTBEHHOIO CO CBOEHU KOMAHAOM: pasaaga B CBOEM pafIOHC BCEM CCMBbAM, TAC

€CTh ACTH AO 5 A€T, IIEYATHOTO MaTepraAa IIo Teme «PacTiM 3A0pOBBIX ACTEH.
2. lTloaroroska k BUkTOpuHE «PacTHM 3A0POBBIX ACTEI.
3. Komnxypc maaxaTos.
4. TIoAroTOBKa CIICHOK Ha OIPEACACHHYIO MEAUIIMHCKYIO TEMY ITO 3AOPOBBIO ACTEH AO IIATH ACT
5. Pabora 110 IpUBAEYEHHUIO 3pUTEACH.

OrBercrBeHHEIE OYAYT BeCTH pabOTy B CBOEM PaHOHE, U K OIPEACACHHOMY CPOKY B OIIPEACACHHOM MECTE
OYAET IPOUCXOAUTD IIEPBBII Typ AKIIHH B KAYKAOM PafiOHE OTAEABHO, HO IIOYTH OAHOBPEMEHHO IIO BCEMY
ropoay. CAeAyeT MMETh B BHAY, YTO B KaXKAOM paiioHe OyAECT CBO€ COOCTBEHHOE >KIOPH, KOTOPOC
IIPOCMATPUBACT BCIO IIPOIPAMMY, IIOATOTOBACHHYIO crapiruM Bpadsom CBA. JKropm cocrour wus
mnpeacrasurescii CBA; mecrmo#t aamuuucrpanuu, 302K, JKropu omenmBaer 1o AecATHOAAABHOH
CHCTEME BCIO IIPOTPAMMY: BBIXOA KOMAHABI, OTBETHI HA BHKTOPHHY, CIIEHKH, pabOTy IO OOECIIEYEHHUIO
3puTeAMr. 3aTeM TH CBEACHHS, T.€. OIICHKA MECTHOIO KIOPH, IIOCTYIAIOT B INTA0 PYKOBOASIIEH IPYIIIIBI
(PI). B 3aBHCHMOCTH OT OLICHKH MECTHOTO JKIOPH, IITa0 BBIOMpAET KOMAaHABI AAfl BTOPOIO Typa, T.C.,

Cl)I/IHaAI)HOFO COpCBHOBZ{HI/IH AKITH.

CAeAyeT IIOMHHTB, Y9TO HepBbIﬁ Typ Kamrmaaun «Pactum 3AOPOBBIX A€T€I>‘I>>, HpOXOAHLU,HfI II0 BCEMY
FOpOAy B paSHI)IX MECTax l"OpOAB. IIOYTH OAHOBpCMCHHO, ABAACTCA TEM BaXXHBIM 3TaIIOM, KOTAa

IIPOrpaMMOIl PaCIIPOCTPAHEHUA HEOOXOAUMBIX 3HAHHH II0 3AOPOBBIO ACTEH OXBAYE€H IPAKTHYECKU BECH
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FOpOA. DTO MOMKET CTATh OYEHDb BAKHBIM FOpOACKI/IM MepOHpI/IHTI/ICM IIO ITIOBBIILICHUIO ypOBHH 3HAHHUKI y

POAHTEAEH, OCOOEHHO ¥ MOAOABIX, M MOMKET CIIOCOOCTBOBATDH YAVUILIEHUIO 3A0POBbA ACTEH.

Heobxoaumo, wrobsr craprmmme Bpaun CBA, kak OTBETCTBEHHBIE AHIIA 32 IIPOBEACHHE KAMIIAHUL,
OOBACHUAM CBOHM KOMAHAAM, 9YTO ACAO HE TOABKO B JKCAAHHH IIOOCABI U BEIXOAA B (pHHAA

COPEBHOBAHUA, HO CaM IIEPBHIN TYP aKITHH, IIPOXOAAIITHI ITO TOPOAY, OYEHD BayKCH.

OTAII BTOPOH
Komanasr paboraror

ITocae moAydeHus oOImiero maaHa akmuu «PacTum 3AOpPOBBIX AETEI» OTBETCTBEHHBIC AHIA HAYHHAIOT
paborats B cBoeMm patione. Kaxapni craprrmii Bpad. CBA mabupaer komMaHAY u3 5 9eAOBek. DTO MOTYT
ObITh 3HAKOMEIE, 9aCTO OoOparnaroruecst B CBA oOIureAbHBIE HAIMEHTH, HAH AKTUBUCTH U3 HACCACHUS.
[1pu s1OoM ecTp 0OA3ATEABHOE YCAOBHE - B CEMBE YACHA KOMAHABI AOAKEH OBITH PeOCHOK AO IIATH ACT:

CBIH, BHYK, IAEMAHHHK U Aaxe OOAee AAABHUIT POACTBEHHUK, HO AO 5 A€T.

3aTeM KaKABIH OTBETCTBEHHBIN 'OTOBUT H Pa3sAacT B CBOEM pPaHOHE BCEM CEMBAM, TA€ €CTh ACTH AO 5
AT, IIEYaTHBIH MaTepuaA: OPOIIIOPB H AUCTOBKH 110 TeMe «PacTiM 3A0pOBBIX ACTEI.

Habpas xomaHAy, KaXKABIH OTBETCTBEHHBIN ITPOBOAUT COOpaHME CO CBOEH IPYIION, IA€ IIOAPOOHO
paspabaTeiBacTCA KAKABIH IIyHKT IIAaHA. BbIOMparoTcs 2 KAIOYEBBIX YEAOBEKA, OAMH H3 HOX -
MEAHUIIMHCKHE paOOTHUK, APYTOH — aKTHBHCT M3 HACEACHUSA (JACTBIH ITAI[HEHT, AKTHBHBINA IICHCHOHEP H
T.A.)-

Ha s1oM cobpanmm Aaercs AOMaIllHEe 3aAaHHE, U OODBACHAIOTCA YCAOBHA KOHKYpCa: HEOOXOAHMOCTb
ITOATOTOBKH CIICHKH, €€ 3aAA9N M OCOOEHHOCTH; IIOATOTOBKA BEIXOAA KOMAHA, OCHOBHBIC I[CAH AKITHI,
KAFOYEBBIE COOOIIECHUA, T.€., TO, YTO MBI XOTHUM IIOAYYHTb IIOCAC KAMIIAHNN, KAKHC 3HAHHSA HACCACHHE
AOAKHO YCBOUTb.

Komanasr y3maror, uro HeckoAbkO CBA u KOMaHA TakKe IOTOBSIT AOMAIIIHEE 3aAAHHE U CLEHKY C
OIIPEACACHHBIMH MeAuIuHCKuMH 3a3padamu. CBA u KA, pabGoras ¢ rpymmoi, moadepKuBaroT
COPEBHOBATEABHBIII MOMEHT, B KOTOPOM BaKHBI HE CTOABKO AKTEPCKHE AAHHBIC AASl IIPOUTPBHIBAHUA
CIICHKH, CKOABKO BHATHOE AOHECEHHE A0 HaceAeHUA NHPOPMANINH, HEOOXOAUMOM AAA POAUTEAEH.

KA u CBA mpoBOAAT ITIOATOTOBHTEABHYIO paboTy coBmecTHO ¢ PI' o obecrredeHnro Mecta IIpOBEACHUS
MEPOTIPHATHSA H ITO IIPHBACICHIIO 3PUTCACH.

Ka){maﬂ KOMaHA2 3apaHe€e 3HA€T, KaKOBa T€éMa CIE€HKU, 1 TOTOBUT €€ 3apaHee. Texkcr CIIEHKHU 3apaHee
IIPCACTABASACTCA U YTBEPIKAACTCA T'AABHBIM IICAATPOM TOPOAAQ.

CBA u MecTHBIE JKIOPH IIPOBOAAT OTOOPOYHBIE TYPHI, T.€., CMOTPAT IIOATOTOBACHHYIO IIPOIPAMMY BCEX

KOMAHA: BEIXOA, BUKTOPUHY, CLIEHKH, KOHKYPC IAQKaTOB. AydIline KOMAaHABI BEIXOAAT B (DHHAA.

DTAIT TPETUN
IToAroToBka B pMHAABHOMY AHIO COPEBHOBAHHI

Bee )KIOpI/I, KOTOPI)IC HpOCMOTpCAI/I HpOFpaMMbI B KaKAOM paﬁOHC, IIOAAKOT CBCACHUA B mrrad PF,
KOTOpOC ABAACTCA TAKKE HCHTpaAbHI:IM )K}OPI/I ITo stum OIICHKAM BI>I6I/IpaIOTC$I KOMAaHABI, KOTOPBIC 6yAyT
Y49aCTBOBATD B 3aKAFOYHUTCABHBIX Cl)I/IHaAbeIX COPCBHOBAHUSX.

3areM HACT HMHTCHCHBHAA IIOAIOTOBKA K (bHHAABHEIM copeBHOBaHHAM. Crapimume Bpauu CBA u PI,.
IIPOBOAAT IIEPETOBOPHL C AKUMATOM IIO IIOBOAY YAOOHOTO IIOMEINEHHUA B IIEHTPE FOPOAQ, CO CPEACTBAMHE
MaccoBoii mHoOpMamuu — paano, TV, raserel — 0O OIOBEIICHUN O AHE, MECTE, a4 TAKKE LIEAAX
IIPOBOAUMOI AKITUM.
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OTBeTCTBEHHBIE AHIIA IIPOBOAAT PabOTy IO IPUBACYCHHUIO 3puTeAci u3 HaceaeHmdA. Kamaas xomaHAa
AOAKHA oOccmednth 25 deAoBek 3pumreaci. 3a Kamable 10 AOIMOAHHTEABHBIX 3PHTCACH KOMAHAC
AODaBASETCA ITOADAAAA.

AAf KaKAOTO YAEHA KIOPH 3apaHEe AOAKHBI OBITH 3aTOTOBACHBI OOABIIIHE KAPTOYKH C IU@PaMH IO
IATHOAAABHON CHCTEME, 4 TAKKE OMAETHI C BOIIPOCAMHU U OTBETAMU AAA XKIOPH M BEAYIIIETO U OHMAETHI
¢ Bompocamu 6e3 OTBETOB AAfL COPEBHYFOINMXCA KOMaHA (BCero 46 OHAETOB). 3arOTaBAMBAIOTCS TEMBL
AASL IIAAKATOB.

DTAII YETBEPTBI
Perrarormmii AeHb

Hacrymaer aens duHaAbHEIX cOpeBHOBaHUN Ha TeMy «Pactim 3a0poBbIx Aeteii». Ha criene nenTpasbHOE

)KI-OpI/I "3 HpCACTaBHTCACﬁ aAMI/IHI/ICTpaLII/H/I ropoAa, praBACHI/IH SApaBOOXpaHCHI/IH U T.A.

Komamasr 1 CBA B HOAHOH TOTOBHOCTH. 3PHTCAH — KHUTEAH TOpPOAA. l'AaBa »Kiopu cooOrmaer o
MEPOIPUATHH B KPATKOW M IIPOCTON (popMe, TOBOPHT, UTO 3puTeAn —T0 boasrmoe JKropu, o uto mx
#AyT KBH 1 korIIepTHEIE HOMEpA.

3aTeM cAeAyeT BBIXOA KOMAHA, KOTOPHBII HE ABAACTCA MMIIPOBHU3AIIMCH, 4 TINATEABHO TOTOBHACH KAKAOM
rpymmoii CBA. Beixoa KoMaHA Bceraa ocraercs oAHEM u3 Apkux MomeHTOB B KBH, rae kamaas komanaa
MOKET OAECHYTH CBOEH BBIAYMKOIH M OCTPOYMHEM.

B BEIXOAE M IIPEACTABACHHM KOMAHA MOIYT YY4aCTBOBATH ACTH U B3POCABIEC, N300PAKAIOIIIE MOAOABIX
OTILIOB, OEPEMEHHBIX >KEHIINH, XAOIOTAHBEIX Oabyrek. MAaAeHIIEB MOTIyT H300paraTb OOABIIIHE
KAPTOHHBEIC KYKABl C HAKACCHHBIMH HA KAPTOH HYCIYHUKAMH HAW KPYMKECBAMU PO3OBEIX HAH TOAYOBIX
mnseroB. Koro-to (mo ¢ romMopom, 6e3 ApaMATHYECKOrO aKIIEHTA) MOIYT HECTH HA HOCHAKAX H T.A.
Paboraukos CBA MOXHO OTAHYNTH IO OEABIM XaAaaTaM. MOIyT OBITH MCIOAB3OBAHBI TPAHCIAPAHTHI C
HAATIACAMU, BOSAYIIHBIC IIAPHL, KOABIOCABKH, KOAfACKH, IIOIPEMYIIKH, TOPIIKA U T.A. Bee aTH aTpuOyTH
MOTYT OBITh HCITOAB3OBAHBI H IIPU PabOTE KOMAHA B IOAY(PHHAAE.

Beaymum  dumaspmex copesHOBanmit mMoxer Obrth aktep m3 30K mam crapmmit Bpas CBA. Own
OOBABAACT, UTO IKIOPU AOAIKHO OIIPEACAHUTH IIODEAHUTEACH B BEIXOAC KOMAHA, I €My HEOOXOAMMA ITOMOIIH

3pI/I’FCACI>‘I. Oun OIIpanIuBacT HECCKOABKHX YCAOBCK U3 SPH’FCACfI. AaACC HACT OIICHKA BBIXOAQ KOMaHA.

3areM BEAYIIHE OODBABAACT, UTO HAYMHACTCA OYUEHDb BAXKHAA YACTb AKIUH, IA€ MOMKHO OIIPEACAHTD,
HACKOABKO MBI MOKEM CYHTATh cebs xoporrumu poanteaamu. OObABAAETCH KOHKYPC — BHKTOPHHA Ha
TEMY 3AOPOBbS ACTEM.

Dra JacTh PUHAABHOIO COPEBHOBAHUA IIPEACTABAACT CODOM YCTHBIE OTBETHI Ha ITHCbMEHHBIE BOIIPOCHL
Bompocsr, KOTOpBIE €CTh y YACHOB JKIOPH, AOAKHBEL COOTBETCTBOBATDH TeMe KamaHnu. OHU AOAXKHBI OBITh
YETKUMH W HE IIPEAITOAATATb AABTEPHATHBHBIC OTBETBL, TAK KAK IAMATH OOBIYHOIO 3PHUTEASl MOMKET

Sa(pHKCHpOBaTb HMCEHHO HeraBI/IAbeIe OTBETHBI.

Bo Bpemsi BUKTOPHHEI Ha CTOAE A€KAT OHAETHL ¢ Bompocamu (6e3 o1BeToB). Kanuranel kKamAOH# KOMaHABL
IIOAXOAAT K OEPyT IO 3 OHMAETA KAKABIH. 32TEM KAITHTAHBI IIOAXOAAT K CBOMM KOMAHAAM U HAYHMHAIOT
TOTOBHTBLCA K OTBETAM HA BOIIPOCHL.

IToka oHE TOTOBATCH, BEAYIIHI OOpAIaeTCs K 3PUTEASIM C BOIPOCOM OO HX IOTOBHOCTH OTBETHTH HA
BOIIPOCH. U ¢ ocrasirumucs 15-18 Bompocamm obpartaercss k 3pureasm. Ecam oTBersl mpaBnabHBIC —
BEAyIIHUI BBIACHACT, Kakol orBercTBeHHBI CBA mpuraacua ero, Ao0aBaser moAGaAAd €O KOMAHAE H
BpydaeT HEOOABIIION IIPHU3.

K ITOMY BPCMCHI/I KOMAaHABI IT'OTOBBI OTBCYATH, M KAXKAAA KOMAaHAA ITOAYYA€T OIICHKY )KIOPI/I 3a CBOHU
OTBCTHI.
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AAf  mpuBAeYeHHA BHUMAHHUA 3pUTEACH UM IPUBBIKAHUA K IIOCACAVIOIIEH HIpe B  CIEHKE
«9K3AMEHYIOIIHECH MOIYT OCTAThCA B KOCTIOMAX, B KOTOPBIX OHH OBIAH BO BpeMsA BBIXOAQ KOMAHABL
Hanpumep, «<MOAOAOH OTEI» MOKET OpaTh OHMAET C BOIPOCOM, AEPKA HA PYKAX KAPTOHHOIO «MAAACHIIA,
«OabYIIIKA) OCTAETCA B CEAOM ITAPUKE HAU C TAAOYKOM U T.A,

7Kropu OIEeHMBACT KAKABIH IIYHKT IIPOTPAMMEIL: OAAABL 32 BBIXOA KOMAHA, OAAABI 32 OTBETH Ha BUKTOPUHY,

CBOM GaAA 32 KOHKYPC ITAAKATOB U CBOM DAAA 32 CIICHKY.
Ha criere A0AXKeH HAXOAUTBCA TIAAKAT MAR AOCKA, HA KOTOPOM 3aITHCBIBACTCA CUET KAKAOH KOMAHABL.
Tperuii IyHKT COPEBHOBAHUIA - IIAAKAT HA 3aAAHHYIO TEMY.

Kropu aaer Temy maaxara. [Toka KOMAHABL PHCYIOT, HAET KOHILIEPTHBIH HOMEP. DTO MOKET OBITh TaHEI]

HAU IICCCHKA ACTCﬁ, HAH IIECHA O CEMbBE, O AFOOBH K MaTCpI/I H T.A.
3artem KOMaHABI BBIHOCAT CBOH ITAAKATEHI, ACMOHCTpI/IpyI-OT UX 1 IIOAYYIarOT CBOH OAAABI.

Beaymuit AooAxeH 006432TEABHO OOBABAATE HOMEP KOMAHABL M KOAHYECTBO ee 04KOB. JKropu cooliraer o
IIPABUABHOCTH OTBETA W ODA3ATEABHO IIOBTOPAET IIPABUABHBIA OTBeT. HCAM 3pureAm M KOMaHAA
OOAEABIIIIKOB PEATHPYIOT AKTHBHO, MOMKHO IIOIPOCHTH HX IIOBTOPHUTH IIPABHABHBIH OTBET XOPOM,

HCBAXXHO, 9TO XOp MOKET OBITh HCCTpOﬁHbIM.

Hu B xoem cAydae HEAB3A IOBTOPATH IPOMKO HEIIPABHABHBIN OTBeT. [Ipm HempaBuApHOM OTBETE
BEAYIIIHH BHOCHT B CBOM 3aMCUYAHHA TaK HA3BIBACMBIN «PEITAMYHEIN APAMATH3M», Hanrpumep, «borock, aro
3TO OYEHB OIACHO, «YMOAAIO BaC, HE HAAO 3TO ACAATD C BAIIINM PEOEHKOM» H. T. DTO TaKKe IIOMOKET He
CACAATH 3Ty BAKHEHIIAA YACTh KOHKypPCA CKYYHOH. AAfl HOAYCPKUBAHUSA BAKHOCTH ITPABHABHOCTH
OTBETOB H AAf 3aHHMATEAPHOCTH BHKTOPHH MOIYT OBITh IIPUBACYCHBI H300pPa3HTEABHEIC CPEACTBA,
HapuMep, OOABIIasd KAPTOHHAA «Iyda», KOTOPYIO BEAYIIHH I10 3HAKY JKIOPH IOAHHMAET HaA

«9K3AMCHYIOIIMMCS» IIPHU HCIIPABUABHOM OTBETE.

ITocae mpoBeAeHHE BUKTOPHUH BEAYIIHUI 324N THIBACT OYKU KaKAOH KOMAHABL, IIO3APABAACT IIODCAUTEAS U
IIPOCHT 3PUTEACH cif moanAoAnpoBath. [lobeanTeas MOKeT MO3APaBUTH U peOeHOK AeT maTu: «Cracuoo,

Yy Bac s BbIPACTy 3AOPOBBIM» 1 UCIIOAHHUTD TAHEH MAW IICCCHKY CIICMUAABHO AAA 9TOU KOMaHABI.

Beayrmuit: «A Temeps camoe mrTepecHoe! AaBaiite mofiaem B roctu! AaBaiiTe 3arASHEM B AOM, TAC €CThb
maseubkue Actu! Toapko TuxoHBKO, He rymuTe! Hac He AoaxHBI 3ameruTs! MTak, MbI IIOFAEM B rOCTH K
komaHAe Ne 11y

Hacrymaer MOMEHT, KOTAa KasKAad KOMAHAQ, YJIACTBYIOIIAA B (DMHAABHOM COPEBHOBAHHM, BBIIOAHACT
BTOpPOE AOMAIIIHEE 3aAAHME - PasbIIPLIBAHUE CIICHKH CEMEHHOI KU3HH IIO0 OAHOM M3 TEM KaMIIAHFIH.
ITOoCKOABKY CLIEHKH ABAAFOTCA YACTBIO KOHKypPCA, HX IHINET KaxAafd KOMaHAZ coBMmectHO co CBA.
ITpoaoasxkureapHOCTD crieHKH - 5 -10 muayT. Kaxaan crieHka mocBAIIeHa OTACABHOHN MEAUIIIHCKOI TeMe.
CrieHKI AOAMKHBI OBITH IIPOCTBIMU U C IEPBBIX K€ PEIIAMK BBOAUTE B KypcC Ipobaemsl. Ob6sa3aTeAbHO

AOAKHBI IIPOCACKUBATHECA POACTBCHHBIEC OT HOIIICHUA, HAIIPUMED,
- AO‘I@HbKa, Aafl MHC MAABIIIIKY, 2 CaMa OTAOXHH. Ecan pC6€HOK 3aXO4CT ITHUTD, I AaM €My BOABI.

- Her, mama, Hu B xoem caygae. Moel AeBOYKE TOABKO deThipe MecAna. Aa u B 6 MecAleB oHa OyAer

TOABPKO Ha MATEPHUHCKOM MOAOKE. Dro n €A, U ITUTHEC.

[Ipesxae Bcero, aBTOPHL CIICHOK BEIOMPAIOT ACHCTBYIOIIHX AHWII, TO €CTh IICPCOHAKEH. /\yHIe BCEro He
Goaee matn. ObA3aTeABHBIE IIEPCOHAKH - MaTb, oTell, pebeHok 4-5 aer. HeobsazaTeAbHO, 94TOOB POAB
pebenka urpas pebEHOK — 9TO MOKET OBITH M B3POCABIH, HA KOTOPOIO MOMHO HAACTb YEITYHK U T.A.

BcromorareapHslie iepcoHaku: 6abyIIIKa, IIOAPYIa, COCEA, COCEAKA, MCAUIIMHCKASA CECTPA, HAHA.
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ITocae BbIOOpa mepcoHAKEH pacrpeaeadroTcs ux dyHKuU. KTo-10 AOAKEH A€AATH BCE IIPABUABHO H
HECTH IIOAOKUTEABHYIO HH(OPMAIIMIO M HaBBIKH. KTO-TO AOAMKEH COBEpPIIATH OIIHOKH, KOTOPBIE
«3HAIOIIMID AOAKEH IIOIPAaBAATb. B KadecTBe ApaMaTypIrHH AOAMKHA OBITH IIPHAYMAHA CHTYAIlUd, B
KOTOPOIH HEOOXOAMMO PEIIATh MEAUIIMHCKIE ITPOOAEMBI C PEOCHKOM.

MeAunmHCKHE TEMBI IIEPBOM CITEHKH:

Kak mpaBHABHO yXa:KUBaTh 32 PEOCHKOM C AHapeeii (ITOHOCOM):

IIOUTH HKa bITIE, UYEM bIYHO, YaCTbIMM 11 MAaABIMHU T' ‘KaMI1
. b pebe OoabliIe, uem 00 , 9ACTH A AOT s

o HpOAOA}KaTB KOPMI/ITI:- HpI/IBI)I"IHOI‘/II HHH.[ﬁIZ; ccAlmLy pC6€HKa HCT aIIIIcTuTA, yl"OBQ.pI/IBaTI) €ro.

CoOAIOAQTD IIPABHAA TUTUEHBI AASL IIPEAYIIPEKACHHIA AUapen (IIOHOCA):

*  MBITb PYKH IIOCAEC TYAA€TA, IIEPEA CAON U IIEPEA IIPUTOTOBACHUIEM ITHIIIH,
*  IHTb YHUCTYIO BOAY,

*  MBITHh OBOIIX U (PPYKTHI,

*  IPaBUABHO YHHYTOMKATH HCITPAKHEHIA ACTCH.

He aAaBarp aHTHOMOTHKH O€3 KOHCYABTALIMH Bpada.

B mepBoii crieHke, IMOCBAINIEHHON AHMApee, aAKIEHT AOAMKEH OBITB CAGAAH HA TO, UTO pPeOEHKA HAAO
YIOBAPUBATH €CTh U IIUTh. B gacTu «IIpaKTUYeCKIe HABBIKM» HAAO IIOKA3aTh B BUAC HHCLICHHPOBKH, KAK
HAAO AOKEYKOHM IIOUTh peOeHKA. DTO MOMKET OBITh KaK Pa3sBACKATEABHON (ecAm peOeHKa OyAeT HIpath

BSPOCAbeI AAAA B FICITYHKE U TCATPAABHBIX HaMHCpCQX), TAK U IO3HABATEABHOM YACTBIO CIICHKM.

B aroii crienke HEOOXOAUMO TAKIKE IOAYEPKHYTB, YTO aHTUOHMOTHKH AAFOTCA TOABKO IO HA3HAYECHUIO
Bpadva.

Bropasa crieHka ToXKE Ha TEMY AHAPEN C TEMH e KOMIIOHEHTAMH, UYTO W B TIEPBOH CIIEHKE, HO AKIIEHT
AOAKEH OBITh HA THUTHECHHYCCKYIO CTOPOHY: MBITh PYKHU IIOCAE€ MIPBI HA YAUIIE ¥ OCOOGEHHO IIOcCAe
TyaAeTa. B kadecTBe IpaKTHYECKOro HaBBIKA MOYKHO Pa3BECTH PETHAPOH C KOMMEHTAPHUAMH KaK M 9TO
AGAAETCH, TaK KaK PETMAPOH (BOAHO-COAEBOM pacTBOpP) - 3TO EAMHCTBEHHOE CPEACTBO, KOTOPOE
HEOOXOAUMO AaBaTh IIPH AHapee Oe3 HazHaueHHe Bpada.. HaceaeHme AOAKHO XOPOIIO 3HATH: KAK
ITOAB30BATBCA ITHM PACTBOPOM AOM2, KAK XPAHHUTb IIAKETHI C PETHAPOHOM H KaK AOATO €rO MOKHO
HCIIOAB30BATh.

CrokeT MOKET OBITb TAKHUM: K «3HAFOIIECH» CTAPEHBKON OAOVIIIKE IIPHE3KACT MOAOAAS MaMa C PEOCHKOM.
PeGeHOK HAYMHAET XHBIKATH, y HETO ITOSABAAIOTCA IIPU3HAKH AHApEH. Y OaOYIIKH M MAMBI BO3HHUKAIOT
IIPOTUBOIIOAOKHBIE MHEHHUSA, KAK C HEH CHpaBUTbCA. AIOOOH M3 IIEPCOHAKEH II0 BHIOOPY MOMKET
COBCTOBATD AATh AHTUOHOTHKH, BTOPOM MOMKET MOTHUBHPOBAHHO OTBEPraTh Ipeasoxenue. Koraa
PA3HOTAACHSA IEPEXOAAT B CCOPY, MOMKET IPUATH MEACECTPA MAM IIPHEXATh MOAOAOH OTEI, KOTOPOTO HE
KAAAH, HO €ro IIPUBEAO OECITOKOMCTBO 32 KeHy u peOeHKa. B AroOOM cAydae, OAMH M3 IEpPCOHAKCEH
AOAKCH CTaTh HA CTOPOHY «3HAFOILEIO» H IIOATBCPAHTB CIO IIPABHABHOCTb ACHCTBHH C PEOCHKOM.
Hanpumep, ecAu «OImOaromuica» MpeAraracT He KOPMUTh peOCHKA, pa3 y HEro Auapes, To B (puHaAE
peOeHKa AOAKHBI ITOCAAUTD 32 CTOA M YTOBOPUTH €O €CTh IIPHUBBIMHYIO AAfA Hero mwmmy. M pebGeHOK

AOAKEH HAYATDH €CTh!

Tperba cueHka Ooace ApaMaTHIHA. 3AECH AKIICHTUPYIOTCA IPU3HAKA AHAPEH B OIIACHOH CTAAHH,
OCODEHHO ITOAYEPKHBACTCA IIOHOC C KPOBBIO, XOTf BHEINHE PeOEHOK IIOYTH TAKOH K€, KaK BCETAR,
OCOOCHHEIX H3MCHCHHH B ITOBeAcHHMH HET. Ho mpm HaAn<mm KpoBH B IOpIIKE HY/KHO HEMEAACHHO
o0paTuThCA K Bpayy!
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UYeTBepTas CHEHKA TaKKE ITOCBAINEHA AHAPEE B OITACHOM CTAAMH, ITEPEUNCAAFOTCA TE K€ CUMIITOMBI B T€
KE IPEAYIPEKACHHA, HO 3ACCh AKIEHT AEAAETCA Ha HAPYIIIEHHE MO3IOBOH AEATEABHOCTH pPeOEHKa,

IT03TOMY HEOOXOAMMO 3HATH IIPU3HAKI OIIACHOCTH, KOTAA HAAO HEMEAAECHHO OOPaTHTLCA K Bpavy.

Hesaumareapnocts pOAI/ITCAefI MOKET HpI/IBCCTI/I K THOEAN pC6CHKaI

° p€6€HOK 6OACH, ocAab m HpI/I 9TOM HE MOKET COCATbh I‘pyAI) — 9TO OYCHb OIIaCHO, OH HpOCTO HC

MOKET I'AOTATh CaM, M 3TO IIPU3HAK HAPYIICHUS MO3TOBOM ACATCABHOCTH,

o p€6CHOK 6OACH, 0CcA20 m IIpHU 3TOM HE MOKET ITMTh — 3TO OYCHB OITACHO, OH IIPOCTO HE MOKET
TAOTAThb CaM, U 3TO IIPU3HAK HAPYIICHUA MO3IOBOM ACATEABHOCTH,

*  y pebeHka Auapes (IIOHOC) C KPOBBIO — 3TO IIPU3HAK OIACHON MH(EKIIHH;
* Temrepatypa 37,5 M He CHIIKAETCH;
*  cocrosHne pebDEeHKa YXYAIIACTCA.

(ITaaxar ¢ IpH3HAKAME OITACHOCTH)

IToagepkHyTh, ITO €cAM peOEHOK HE MOXKET IINTh U COCATb IPYAb, HEOOXOAHMMO HEMEAACHHO OOPATUTHCH
B OoAbHHITY. Aae eCAH peOEHOK AGKUT THXO, M MaMa IIOHAYAAY AYMAET, IYTO OH IIPOCTO HE XOYeT eCTb,
TO IIO XOAY CHEHKH MaTh AOAHA IIOHATH, YTO OH HE MOJKET €CTh U IIUTh, I 9TO IPHU3HAK HAPYIICHUA
MO3IOBON AEATEABHOCTH. [1pH 9TOM BCAYX HAAO OTMETHTD, UTO Y HEIO KAKHE-TO Oe3Pa3AHYHBIC I'AA3KM,
B3IAAIA OYATO OCTAHOBHUBIIIHICH, BAAOCTB, CKYIHBIH BHA. 110 XOAy CIIEHKH Marh AOAKHA IIOHATH, ITO
peOeHOK BOBCE HE OTABIXAE€T, KaK €l Ka3aAOCh CHAYAAd, 4 OH IIOTEPAA CHABI OT OOE3BOKHMBAHHA — OAHOM
13 TAABHBIX OIIACHOCTEM IIPHU AHapee.

CroKeT CIICHKH MOYKET OCHOBBIBATBCS, HAIIPHMEP, HA TOM, YTO MOAOAOH OTeIl, aKkTep, cobmpaercd Ha
OYCHb BAKHBIH AAf HETO CIICKTAKAB. Y HETO BIIEPBBIC TAABHAA POAB, U OH YIOBAPHUBAET CBOIO MKEHY
OCTAaBUTH TPYAHOTO peOCHKA Ha HAHIO HAU OAOYILIKY HAM AQiKE ACAYILKY HAU COCEAKY U IIOWTH C HHM B
tearp. Kema xoaebaercs, Tak Kak ¢ peOEHKOM YTO-TO HE T4K, OH BfABIH, IAOXO cocaA IpyAb. Ho myx
HacTamBacT: «MHe Hy:KHA TBOS IOAAEP/KKA, TBOC IPUCYICTBHE B 3aAe. 3a 3 9aca ¢ MAABIIIIOM HHYEIO HE
cayuntcay Haua nam coceaxka moxker cHagaAa ObrTh Ha cropoHe myxa: «Mam, koneuno». Ho 3arem mans
TOBOPHT HAH ACAAET HEYTO, U PEOEHKY CTAHOBUTCH XYiKE, M 9TO HACTOPAKUBAECT MOAOAYIO MATh M OHA
PeIIaeT OCTATBCA AOMa M 3aHHMAThC peOeHKOM. OHa MOMKET BBEIXOAUTH H3 «APYTOH KOMHATED TO B
BEUEPHEM ITAATHE, TO B xasare. Ho 3areM peImMTEABHO OTKAAABIBAECT HAPSAHOE ITAATBE M OCTACTCH C
peberkoM. AKTepa U IIPEMbEPY MOMKHO 3aMEHUTH BEICPHUHKON y OAU3KOIO APyra U B (PHMHAAE OTEIl TOXKE
MOKET OTKA3aThCH OT YAOBOABCTBHSA B ITOAB3Y 3A0POBbA peOeHKa. OTAOKEHB BCC HAPAAHBIC KOCTIOMBI,
BBI3BIBACTCH BPAd, CACAAHEI BCE HEOOXOAMMBIC IIPOIEAYPHI, PeOEHKY cTaHoBHTCA Aydire. «Kak xoporro,
YTO MBI BOBPEMS CITOXBATHAUCH.

MeAunmHCKHE 3aAQ9H IATOM CIIEHKHM: HCKAIOYHTEABHO I'PYAHOE BCKAPMAHMBAHHUE!

*  MhaaaeHIIAa HAAO KOPMHTB TOABKO MATEPIHCKIM MOAOKOM AO 6 MecsIieB, o kpatineii mepe, 8-10 pas
B CYTKH B AHEM M HOYBIO. HIKakoit BOABI, 9asd ¥ IPUKOPMA, H 3IMOI, HI AETOM;

* IlepBere 6 MecAIEeB HE CACAYET AABATh PEOCHKY BOAY, YAl MAHM APYIVIO *KHAKOCTB U CAY, TaK Kak,
3AIOAHAA JKEAYAOK PeOEHKA, BBl AHIIAETE €O HEOOXOAMMBIX BEIECTB, KOTOPEIE €CTb B I'PYAHOM

Moaoke. ZKHAKOCTD 3aHHMAET MECTO I'PYAHOIO MOAOKA, M PeOEHOK HEAOITOAYIAET IIMTAHHE.

* ITocae 6 mecAIeB OOA3ATCABHO HAAO BBOAUTH IIPHKOPM, TAK KaK PEOCHKY AAA POCTA M PA3BUTHA
HEAOCTATOYHO OAHOTO IPYAHOIO MOAOKA. HO IIpH Ka’KAOM KOPMACHHU CHA4aAa AABAMTE IPYAB, 2

IIOTOM AOIIOAHHTCABHOC ITUTHC A CAY.

. Ka)KAaH KCHINMHA MOXET UMCTb AOCTATOYHO MOAOKA AASl BCKADMAMBAHUS CBOCTO MAﬂACHHa!
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* AAf TOro, 4robOBI BBIPAOATEIBAAOCH AOCTATOYHOE KOAMYECTBO MOAOKZ, HAAO KOPMHUTh peOEHKa
IPYABIO CTOABKO Pa3, CKOABKO OH XOUYeT, 10 kpaiineii mepe 8-10 pas B cyrku u AHeM u HOUBIO. Yem

qaric KOpMI/ITI) MaABIIIIA, TEM OOABIIIE MOAOKA BI)Ipﬂ62LTI)IBQ.CTCH.

K cumene mo a10if TeMe HE CTOHT NIPUAYMBEIBATH CAOMKHYIO APAMATYPIHIO. 3AECh BaKHO OOIIEHHE
HECKOABKHX JKCHIIIUH Ha TEMY O IIPUHIIUIAX KOPMACHHA IPYAHOIO pebeHKa. MOMKHO IIPHAYMATh CKBEPHK
I CKaMEHKy, TA€ HECKOABKO MaM BBEIIIIAM TYASTH C ACTBMH M TA€ B Pa3roBOpe BBIACHUTCA HX PasHBIN
ITOAXOA K COOCTBEHHBIM ACTAM.

Camoe raaBHOE - ITOAYEPKHYTH BCE ITAFOCH TPYAHOI'O BCKAPMAHMBAHUA:

BOAQ. 3aHHMMACT MECTO MOAOK2, MOAOKO y MAaTE€PH MOZKET YMCHBIIUTHCA, p66€HOK CTAHET T'OAOAATD.

1. C BOAOfI MOHO 32aHCECTHU I/IHq)CKLII/HO, 2 MOAOKO I'PYAHOE BCETAA YHCTOE, CTEPHUABHOEC.
2. Ecmp MHCHHC, 9YTO MOZKET BO3SHHUKHYTb HpO6ACMa HH3KOPOCAOCTH, €ECA HC KOPMUTDH I'PYABIO.

3. Crarucruxa yTBCp)KAaCT, YTO KCHIOWHBI, CAAHHBIC ACTBMH B AOM HpCCTﬁpCABIX, HC KOPMI/IAI/I A€T€I>‘I

TPYABIO

3AECh TaKKE BAXKHO ITIOAYEPKHYTD, YTO UCKYCCTBEHHHUKI» OTAHYAIOTCA OT «IPYAHHKOB». MOKHO cAeAath
13 KAPTOHA OAHOTO MAABIIIA IIYXACHBKOIO U 3A0POBEHBKOTO, 4 APYTOTO TOIIETO U 3€ACHOIO.
DTAIT ITATBIN
IToaBeaeHE MTOTOB
ITocae Toro, Kax IIPOCMOTPEHBI BCE IYHKTBI (DHHAABHOIO COPEBHOBAHUSA, IIOOCAHUTEAN HATPAXKAAFOTCA

npusamu: Bee 11puser AOAKHBI OBITH 3apaHee IIOAIOTOBACHBI Ha TPETHEM STAIIE.

PexomeHAAIIMM II0 IPH3AM: KOMAHAC ITIODCAUTEAIO — TEAEBH30D; YIACTHHUKAM — OSACKTPHYECKUE
gafiHuKH; BceM oOTBercTtBeHHBIM CBA — marHmTOdOHBI, BCEM yYaCTHHKAM OTOOPOYHBIX TYpPOB —

OGAOKHOTHI, (PAOMACTEPEL.

3a FOYCHU! 3aMCECTH b aKuMa IIPOU3HOCH KPATKVEHO db O BaAXHOCTHU IIPOB! HHOﬁ AKIIMM1 "
B 3akarouenne E€CTHUTEA T T e T eAe

Gaaropaput Beex yuactHukoB. Ha ciiene - xopoBoa aereit.

AOITOAHUTEABHBIE PEKOMEHAALINI

Bces moaroroBka oTOOPOYHBIX TYPOB M CMOTP KIOPH IIPOIPAMMBI KOMAHA B PasHBIX PaliOHAX TOPOAA
PACCMATPUBAIOTCA KAK OYEHDL BA)KHOE MEPOIPHATHE IO BCEMY T'OPOAY M KEAATEALHO IPUBACYECHHUE KaK
MOYKHO OOABIIIETO YHCAA 3PHUTEACH B KAXKAOM paiioHe. DTO U IIPa3sAHHK, U BHEAPEHHE BaXKHEHIITHX
3HAHHH IO 3A0POBBIO AeTed parioHa. [103TOMy HA MOATOTOBKY 3THX MEPOIPHUATHII OTBOAUTCH OCHOBHOE
BpeMsA — CEMBb HEAEAD.

OAHA HeAeAA OTBOAUTCA Ha IIPOBEACHHE OTOOPOYHBIX TYPOB, T.C. IPOCMOTP JKIOPH IIPOTPAMM BCEX
KOMaHA B PAa3HBIX PallOHAX TOPOAA.

PrHAABHOE COPEBHOBAHNIEC — OAWH BBIXOAHOM A€HB.
ITpOAOAKHITEABHOCTE HOMEPOB:

1. BmIxoa (T.e. IpeAcTaBACHIE KOMAHABL) — B CPEAHEM 5 MIHYT.
2. OrBersl Ha BOIPOCH BUKTOPHUHBI — 30 MEHYT.

3. Komuxypc naaxaros — 30 MuHyT.

MHCTPVKLUMUW AAA TTOAI'OTOBKM CLIEHOK
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MeaAuLMHCKHME 3aAaYM IEPBOM citeHKH. Kak IpaBHABPHO yXaXKuBaTh 32 PeOECHKOM C AHapeei
(moHOCOM):

*  mownth peOGeHKa OOABIIIE, Y€M OOBIYHO, YACTBIMH M MAABIME TAOTKAME

*  IPOAOAKATH KOPMUTH IIPUBBIMHOMN IIHIIEH, €CAN y peOEHKA HET AIIETHTA, YTOBAPUBATD €TO.

CobOAFOAQTH ITPaBUAA TUTHEHEI AASl IIPEAYIIPEKACHUA AUapen (ITOHOCA):

®  MBITh PYKH IIOCAE TYaAETa, IIEPEA CAOH U IIEPEA IIPUTOTOBACHHEM IIHIIN
®  IIHTH YHCTYIO BOAY
*  MBITh OBOIIHU U (DPYKTEL

*  IPAaBHABHO YHHYTOMKATD UCIPAKHEHUA ACTCH.
He aaBats anTHONOTHKN €3 KOHCYABTALIMH Bpava.

B mepBoii crieHKe, IOCBAIIEHHOH AHApee, aKIEHT AOAKEH OBITh CAGAAH HA TO, YTO pPEeOEHKA HAAO
yrOBapHUBATb €CTH U IIATE.

ITpaxkTueckne HaBBIKH: HAAO ITIOKA3aTh B BHAEC HMHCIIEHHPOBKH, KaK HAAO AOMKEYKON IIONTH PeOEHKa C
Auapeei (KaxAble 5 MUHYT, TEPIEAHBO, YTOBAPHBAA) U KaK KOPMUTH peOEHKA C AMApeei, y KOTOPOIO HET
arreTuTa (TakKe MPOABAATH TEPIIEHUE, YTOBAPUBATE ChECTh OOBIMHBIA OObEM ITHIIIH).

TpyAHOCTH CHTYalIMH, KOTOPBIE AOAXKHBI OBITH ITIOKA3aHBI B IIEPBOIi CIIEHKE:!

1. PBOTa, KOTOpaﬂ MOKET OBITh BBI3BAHA CAHMIIIKOM OOABIITHMMHA HOpHI/IﬂMI/I JKHAKOCTH, €CAHM IIOHAYAAY
HETEPIICABAA MATh ITIOUT pC6€HKa W3 YAIIIKI.

2. 3arem HAAO IIOKa3aTb, YTO pC6€HK2{ HAaAO IIOUTHb M3 AOKCYKU TCpHﬁAI/IBO H 9aCTO — KaXKABIC IIATH

MMHYT.

3. Marepu caeAyer OBITP OYEHb TEPIIEAHBOH M IIPEOAOACTH HEKEAAHHE pPeOEHKAa eCTb, BEI3BAHHOE
Goae3Hpro. MaTh AOAXKHA CTPEMHUTBCH, YTOOBI PEOECHOK ITOAYIHA TOT OOBEM IIHIINHU, KOTOPHIA OH
IIPUBBIK, KOTAQ OBIA 3AOPOB.

XapaxTepHuCTHKA IIEPCOHAMXET:

Mams: MOAOAAS, HETEPIIEAUBAS, ITIOUT PEOCHKA U3 YAIIIKH, CIUTACT, ITO IPU IIOHOCE KOPMHUTH PeOCHKA He
HAAO, TAKIKE CYHUTACT, 9YTO ACBOMHIICTHH — IIEPBOE CPEACTBO OT IOHOCA. AErko pasperaer peOeHKy He
MBITP PYKH, HMEET CAaOBIe IIOHATHA O IUTUEHE, HAIIPUMEP, Ha Add€ HAH B YaCTHOM CEKTOpE

HCIIPAKHCHUS p66€HKa OCTArOTCA Ha BUAY M HC 3aKaIIbIBArOTCA.

Petenox (uzpaem eco 63pocaviii waen xomarnder): BAABINA, KAaIIPU3HBIH, CHIKEH AaIIIETHT, IIOCAE TOIO KaK

BBIITUBACT BOAY MAHW KUAKOCTbD, ITOSABAACTCA PBOTA.

Ionoscumensmsie nepeonasncy: 510 MOIYT OBITH Medcecpa, babyuika, cocedxa, nodpyea. OHU AOAMKHBI IIOIIPABAAT
ACHCTBHA MATEPH H HAYIUTH €€ OBITH TEPIIEAHBOH, IIOUTh U3 AOKKH Ka)KAbIE 5 MUHYT, 9TOOBI HE OBIAO
PBOTBL, IIPOAOAXKATH YIOBAPHBATH PEOCHKA €CTh PAa3HBIMH CIOcOOaMr. VIrpOKH KOMaHABI AOAKHBI

IIPUAYMATH CHTYAIIUIO, KOTAA TOBOPHUTCH O H€O6XOAI/IMOCTI/I 3aKaIIbIBaThb ClD@K’«lAHH p€6€HKa.

Meanmusckne 3apaun BTOPOM crieHkH. Kak mIpaBHABHO yXaxuBaTh 32 PEOCHKOM C  Amapeeit
(TroHOCOM):

d IIOUTH pC6CHKa 6OAbLH€, UcM O6I)I‘1HO, YaCTBIMHM 1 MAABIMH IT'AOTKaAMI
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*  IIPOAOAMKATH KOPMUTH IIPUBBIMHOM ITH IIEH, €CAN § PeOCHKA HET alIIeTHTa, YTOBAPUBATD €IO.

Co0AIOAATE IIPaBHAA THTHEHBI AA IIPEAYIIPEKACHHA AMaper (IIOHOCA):

®  MBITb PYKH IIOCAE TYAA€TA, IIEPEA EAOM U IEPEA IIPUTOTOBACHHUEM ITHIIH;
®  IIUTb YUCTYIO BOAY;
*  MBITh OBOIIU U (DPYKTEL;

o HpaBI/IAI)HO YHHYTOXKATD I/ICHpa)KHCHI/IH ACTCI>‘I.
He AaBaTb AHTHONOTHKHA O€e3 KOHCYAbBTAITM Bpava.

Bo Bropoii crenke, ITOCBAILIEHHON AMapee, aKIEHT AOAKEH OBITh CAGAAH HA TMIMEHHYECKYIO CTOPOHY:
MEBITEh PYKH IIOCA€ UI'PEI HA YAHMIIE K OCOOEHHO IIOCAE TyaA€eTa

B kauectBe IIPAKTUYECKOI'0 HABBIKA — Pa3BEACHHEC PEIHAPOHA C KOMMCHTAPHUAMU KaK M 9TO ACAACTCH.
Haceaenue AOAKHO XOPOIIO 3HATH: KAK IIOAB30OBATHCA 3THM PAaCTBOPOM AOMA, KaK XPAHHUTH ITAKCTHI C
PETUAPOHOM M KaK AOATO €ro MOKHO HCIIOAB30BATh.

TpyAHOCTH CHTYalIMH, KOTOPBIE€ AOAXKHBI OBITH ITIOKA3aHBI BO BTOPOM CIIEHKe:

Hu B koeM cAydgae He CAGAYeT B IIEAAX 3KOHOMHH Pa3BOAHUTH TOABKO YACTb ITOPOITTKA PETHAPOHA.
HeoOx0AUMO KaKABIH pa3 pa3sBOAUTH B 1 AnTpe BOABI IeABIH makeTux peruaponal Hyxuo moporrox
3aCHIIIATh B BOAY, 4 HEe HA000poT. IIpy HEImpaBHABHOM COOTHOIIIEHHH BOABI U ITOPOINKA HAPYIIACTCA
AedeOHBII a9 dexT.

XapaKkTepHuCTHKA IIE€PCOHAXKEIH:

Aenmu (uzparom e3pocasie users: KoMardst): BOAAS B AOM HAN ITOCAC TYaACTA, HE MOIOT PYKI.
OAMH U3 ACTEH 9aCTO XOAUT B TYaAeT U He MOeT pyku. VIMEHHO eMy OYAET HyKEH PErHAPOH.
DBabynixa: m3Auiae 5KOHOMHAA (OTHOCHTEABHO PETHAPOHA)

Mams: TIOAOKITEABHBIIT HCpCOHa)K, HOHPB.BAHCT 6a6ym1{y, KOraa T1a HPCAAB.I“ELCT B34ATb 4YaCTb HOpOLHKa

PETHAPOHA Ha CTAKAH BOABI, CTPOTO VUUT ACTCH THUTHCHE.

BcriomorareAabBbIE TIEPCOHAKM: fabyuKa, nodpyza, coced, coceoKa, MeOUYUHCKaA cechipa, HANHA.
J} ) ] ol gl ol )

MeaAnnmHCKIE 3aA2YH TPETHEH CITCHKU:

He ymycrurs MOMEHT, KOIAa B CTyAe peOEHKA C AHAPEEH IOABAAIOTCHA IIPOKUAKA KPOBH M IIPH TOM
HEMEAACHHO OOPATUTHCS K BPadYy.

HpaKTuquKue HaBBIKH: KOTAA Y pC6CHKa IIOSIBASIETCS YACTHIN CTYA, POAUTCAN 00A32HBI paccMaTpuBaTh

COAEPKHMOE TOPIIIKA, YTOOBI HE IIPOIYCTUTD OIACHBIH IIPU3HAK — IIPOKUAKH KPOBHU B CTYAE.

TPyAHOCTH CUTYyaIuH, KOTOPbIE AOAYKHBI OBITH IIOKA3aHBI B TPETHEI CIIEHKe

° POAI/ITeAI/I HC AOTIAABIBAIOTCA, YTO HCO6XOAI/IMO BHUMATCABHO PAaCCMATPHUBATHL KaA p€6€HKa Ipu

Amxapee, 9ITOOBI HE IIPONYCTUTD ITOABACHHEC IIPOKUAOK KDOBH B TOPIIKE.

* Poaurteam He HOHHMAIOT, YTO TIPOKHAKH KPOBH ABAAFOTCA ITPH3HAKOM ONACHOM KHIIIEIHOM
nH@EKINH, TPeOYIOIIEH CIIEINAABHOIO ACUYEHHA, U II03TOMY HEMEAACHHO HAAO OOPAINATHCA K Bpady
IIPU HOABACHHUHU IIPOKUAOK B KPOBH B CTYA€ peOeHKA
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XapaKTepUCTHKA TIEPCOHAKEI:

Pooumenu: HEBHUMATCABHBIC, HC 3HAOT, YTO HAAO 3arAfABIBATH B TOPIIIOK C KAaAOM p€6CHKa, HC 3HAIOT
IIPM3HAKOB OITACHOCTU KOI'Ad HAAO HCEMCAACHHO O6paTI/ITbCH K Bpa4dy

Peteror (uzpaen ezo 63pocaviil daen KoMardb1): BAABINA, 9aCTO XOAUT B TYaAACT

Honomcumenviwze nepconasicu: medcecmpa, babymra, cocedka, nodpyza OOPATAT BHUMAHUE POAHUTEACH HA TO, YTO
IIPHX IIOHOCE CACAYET BHHMATCABHO OCMOTPETh KaA PEOCHKA B TOPIIKE H IIPH HAANYHN OIIACHOIO

IIPU3HAKA IIPOKHAOK KPOBH B CTYAE HEMEAACHHO ODPATUTHCA K Bpady.
MeAuITIHCKIE 32A29H YeTBEPTOM CIIEHKM:

He YIIYCTUTb MOMEHT, €CAHU pC6CHOK C Anapeef/i HE MOXKET COCaTb I‘pyAI) AW IIUTH — B TaKOM CAy4Yac

CACAYET HEMCAACHHO O6paTI/ITbCH K Bpa4dy.

HpaKTI/I‘{CCKI/IC HaBBIKH: HOA‘ICPKHYTI) B HI‘pOBOI’I (bOpMC HCO6XOAI/IMOCTI) BbI3OBa Bpaqa, €CAHn pC6CHOK C
AI/IZIPCGI;‘I HC MOXKET ITUTb UAHU COCATH I‘pyAb: KTO-TO 6pOC9.CTC${ K AOMAIITHEMY TCACq)OHy, KTO-TO XBaTa€T

COTOBBIH TEACOH..
TpyAHOCTH CHTYALIUU, KOTOPBIE AOAYKHBI OBITH IIOKA3aHEI B YETBEPTOI CIICHKE:

Hemmornmanue MaTEePbIO TOM 6bICTpOTI>I, C KOTOpOfI pasBUBACTCA TOPMOKECHHEC HCpBHOfI CHUCTEMBI
(HpOI/ICXOAHT HapyIIeHUA B ACATEAPHOCTH I'OAOBHOI'O MOSTZI,) IIpu Auapee y p€6€HKa. HpI/IHI/IMaH BAAOCTD
p€6CHK21 3a CHOKOI:ICTBHC, OoAe3HEHHOE OTCYTCTBHC AIIIICTUTA 32 CBITOCTh, MATh TCPACT BPEMA, ITO MOKET

IIPUBECTH K THOCAH peDEHKA.

XapaKTepUCTHKA IIEPCOHAKEIL:

Pooumenu: m1e 3maroT IPU3HAKOB OITACHOCTH y PEOCHKA C AHApEeH

I pyonoii peberox (usobpasiaen eco Kyxaa): KOTOPBII HE MOYKET COCATH TPYAb U IIATh U3 AOKCUKI.

1 Losomcumenvrwre ﬂ@[ﬂﬂﬂifﬂli POACTBCHHI/IKI/I 1 3HAKOMBIC, KOTOpI)IC 3HAIOT HpI/ISHaKI/I OITAaCHOCTH, paccx(a)}(y'r

O HUX POAUTEAAM H ITOMOTYT 3BOHHTD Bpady.
Bpau: xBanur 3a cBOEBpeMEHHOE OOpPAILIEHNIE H YBO3HUT B CTAIIHOHAP MATb U PEOCHKA.

MeAuIIMHCKHE 3aAAYH IATOM CHEHKH. 3HATD, YTO TAKOE HCKAIOYHTEABHO I'PYAHOE BCKAPMAUBAHHE!

*  KopMurte MA2AEHIIA TOABKO MATEPUHCKHM MOAOKOM AO G MecAlIeB, IT0 kpaiiHe# mepe, 8-10 pas B

CYTKH ¥ AHEM M HOYBFO. HIKaKoOIt BOABI, 9asf ¥ IPUKOPMA, HA 3UMOIT, HI AeTOM!

® HepBbIC 6 MECSLIEB HE CACAYCT AaBaTb p€6€HKy BOAY, YAl UAU APYIYIO JKHAKOCTD U €AY, T.K. 3aIIOAHSA
KEAYAOK p66€HKa, BbI AHIITACTEC €TI0 HCO6XOAI/IMBIX BCIIECTB, KOTOPBIC €CTh B IPYAHOM MOAOKE.
H(I/IAKOCTI) 3aHHMMACT MECTO I'PYAHOI'O MOAOKA, 1 p€6€HOK HCAOIIOAYYACT IIUTAHMC.

* ITocae 6 mecAIeB OOA3ATCABHO HAAO BBOANTH IIPHKOPM, TAK KaK PEOCHKY AAf POCTA M PAa3BUTHA
OAHOTO TPYAHOIO MOAOKA HEAOCTATOYHO. HO IIpH KaXKAOM KOPMACHHH CHA4YaAa AABaWTe IPYAb, 2

IIOTOM AOIIOAHHTCABHOC ITUTHC A CAY.
o Ka}KA,aH JKCHIMHUHA MOJKET UMETH AOCTATOYIHO MOAOKA AAfl BCKAPMAMBAHMNA CBOCTO MA&ACHL{&!

* AAf TOro, 4robObl BBIPAOATEIBAAOCH AOCTATOYHOE KOAMYECTBO MOAOKA, HAAO KOPMUTH peOEHKa
IPYABIO CTOABKO Pa3, CKOABKO OH XOUET, 10 Kpaiueii mepe, 8-10 pa3 B cyTKH M AHEM M HOYBIO.

Yem qanic KOpMI/ITb MAaABIIIIA, TEM OOABIIIE MOAOKA BI)IPB,62,TI)IB2.CTCH.
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HPQKTI/I‘-ICCKI/IC HABBIKH: HOOH_[pCHI/Ie nu HOAACP)KKB, I“pyAHOI‘O BCKapMAI/IBﬂ.HI/IH, TO €CTb KTO-TO CHAUT
pAAOM C MATCPBIO M IPABUABHO KOMMCHTHUPYCT IIOABAAFOINMECA Y HEC COMHCHUSA, OTHOCHUTCABHO

I'PYAHOrO BCKapMAuBaHHA. OH A€T €il COBETHI, KOTOPbIE PACCEUBAIOT THUIIMYHEIE 3a0AYKACHHA.

prAHOCTI/I CUTyann, KOTOPBIEC AOAKHBI OBITH IIOKA3aHBI B IIATOMN CIICHKCE:

*  Marp KaAyeTCs, 9TO HE BBICBITACTCA U3-3a OECIIOKOMCTBA PeOEHKA, HE IIOHUMAfA, YTO €r0 HEOOXOAHMO
[ovarie IPHKAAABIBATE K IPYAH. DeCIToKocTBO pebeHKa MOXKET OBITH BBISBAHO TOAOAOM, 4 HE
60Ae3HBIO. AOAT MATEPH PAAU 3AOPOBBA U OYAYIIETO pebeHKa - IPUCIIOCOOUTHCA K €r0 PUTMY.

o v MATEPH BO3HUKAIOT COMHCHHUS OTHOCHTCABHO KOAHMYECTBA M Ka4deCTBa €€ I'PYAHOTO MOAOKa —
JKHAKOEC, JKUPHOE, MAAO MOAOKa.

XapaxkTepUCTHKA IIEPCOHAKCH:
Mams: x09eT KOPMHTB CBOETO peOEHKA IPYABIO, HO ¥ HEE MHOTO COMHEHU.
1 pyonoii pedenox (usobpasncaen ezo kyxaa): or 1-3 mecsra, 0OG03HAYUTH, ITO YACTO IIPOCHUT IPYAB.

T lososcumensiivie ﬂepfwmwmz ITomoraror KOpMHLT.ICfI MaTepu HAYYHUTHCA IIPABUABHOMY TIPYAHOMY
BCKapMAI/IBaHI/HO pC6€HKa. XBaAAT MaTh 324 IIOHAMAHUE U HpaBI/IAI)HbIC ACfICTBI/IH, OKa3bIBasA €U
HOAACP)KKY.

K crenke mo >T0H TeMe HE CTOMT IIPHUAYMBIBATH CAOKHYIO APAMATYPrUIO. 3AECh BAKHO OOIICHHE
HECKOABKHX JKEHIIIUH Ha TEMY O IPUHIIUIAX KOPMAEHHA IPYAHOIO pebeHka. MOKHO IIPHAYMATh CKBEPHK
U CKAMEHKY, TA€ HECKOABKO MaM BBIIIIAM TYASATH C ACTBMH U TA€ B Pa3roBope BBIACHUTCA HUX Pa3HBIN
ITOAXOA K COOCTBeHHBIM AeTAM. CaMoe rAaBHOE, IIOAYECPKHYTh BCE IIAIOCHL IPYAHOTO BCKAPMAHBAHIA:

1. Boaa 3aHEMaeT MECTO MOAOKA, MOAOKO ¥ MATEPH MOKET YMEHBIIIHTECA, PEOCHOK CTAHET TOAOAATD.
2. C BOAOH MOKHO 3aHECTH HH(EKIIHIO, 2 MOAOKO TPYAHOE BCETAA YHCTOE, CTEPHABHOE.
3. Ecrp MHEHHE, 9TO MOKET BOSHUKHYTH IIPOOAEMA HU3KOPOCAOCTH, ECAU HE KOPMHUTD IPYABIO.

4. Crarucruxa yrBEPKAAET, YTO MKEHIIHHDI, CAAHHBIE ACTBMH B AOM IPECTAPEABIX, HE KOPMUAH ACTEH
IPYABIO

BUKTOPHMHA

1. Yro Takoe HCKAIOYUTEABHO IPYAHOE BCKAPMAHBAHUE?

a) Kopmuts rpyAbro u AaBaTh BOAY

6) KopMuTs IpyABIO, AABaTh BOAY U AABATH COKH

B) KopMuTE TOABKO TPyABIO, HE AABATH HU BOABI, HUI COKOB
ITpaBUABHEIN OTBET: KOPMHTB TOABKO IPYABIO, HE AABATH HU BOABI HI COKOB

2. CKOABKO pa3 B CyTKH 3aDOTAHBAH MaTb AOAKHA KOPMUTH IPYABIO CBOETO MAAACHIIA B IIEpBBIE 0
MECALIEB €TI0 KAZHU?

a) UYepes kaxAple 4 gaca C HOYHBIM IIEPEPBIBOM, TO €CTh 6 Pa3 B CyTKH
6) OO0nA3aTEAPHO CODAIOAATD 3-X YACOBOM MHTEPBAA MEKAY KOPMACHUAMU

B) Kopmuts cTOABKO pas, CKOABKO peOeHOK xodeT u He MeHee 8-10 pa3 B CyTKu M AHEM H HOYBIO.
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HpaBI/IAbHI)II;‘I OTBET: KOpMI/ITb CTOABKO p2.3, CKOABKO pC6CHOK xoder u He MeHee 8-10 p213 B CyTKH I AHCM

1 HOYDBIO.

3. l_IpaBAa AW HCT, 9TO €CAHU KOPMSAIIAA MATh YIBEPIKAACT, YTO y HEC MOAOKO HECIIUTATEABHOE, KHMAKOC,
MAaAO MOAOKA, HCBKYCHOC AAf pC6CHKa, el HAAO AOIIOAHHUTEABHO AABATH pC6CHKy cMmecu?

4, HpaBHAbeIfI OTBCT. HCIIPABAA - I'PYAHOC MOAOKO BCETAA CBCIKECC M TCIIAOC, 3TO M ITMTBC M €Ad, OHO
COACPIKHT BCEC HCO6XOAI/IMOC AAA TTNTAHUA pCGCHKa, AO IIIECTH MCCAICB HE HAAO AaBaTb HH BOAY, HU

npukopm peberky, KOPMHUTD TOABKO I'PYABIO.

5. IlpaBaa mAKM HeT, YTO IPYAHOE MOAOKO BCEIAA CBEXKEE U TEIIAOE, IIHTBE U €Ad, COAEPMKHT BCE
HECOOXOAMMOE AAfl THTAHUA PeOCHKA, 3AIMUINACT PpeOeHKA OT HH(EKIIMH 1 OOAE3HEH?

6. HpaBHAbeIfI OTBCT: Ad, IPYAHOC MOAOKO BCETA2 CBEXKEE H TEIAOE, ITMTBE H €A, COACPKHUT BCE

HEOOXOAUMOE AAfl ITITaHUA pedeHKa, Ao 1ectu Mecare Haao KOPMUTD TOABKO I'PYABIO.

7. HpaBAa HUAH HECT, 9YTO €CAH pC6CHKa AO 6 MECALICB KOpMI/ITI) TOABKO I‘pyAbIO, TO OH HHKOIAa HC

OpocuT CBOXO MaTh B CTAPOCTU?
8. [IlpaBuabHBIH OTBET: A3, A0 6 MecaneB Hano KOPMUTD TOABKO I'PYADBIO.

9. IlpaBAa mAM HET, YTO MATEPUHCKOE MOAOKO MOJKET BBI3BATBH 3aIIOP y PeOCHKA M IIOITOMY €My HAAO
AABATh BOAY MEHKAY KOPMACHHAMH?

10. IlpaBHABHBIN OTBET: HEIIPABAA, MATEPUHCKOE MOAOKO HE MOKET OBITh IIPHYMUHOI 3a110pa y peOeHKa,
HAAO IIPOAOAKATH KOPMUTH PEOECHKA IPYABIO KaK TOABKO OH ITOIIPOCHT, AO O MECALEB KOPMHUTbH
TOABKO I'PYABIO, HE AABATH HU BOABI HU COKOB.

11. IlpaBaa MAH HET, YTO YCIIEIITHOE KOPMACHHE IPYABIO 3aBUCHT OT BEAMYNHBI IPYAH U (POPMBI COCKOB?

12. IlpaBuABHBIH OTBET: HEIPABAQ, YCICIIHOEC KOPMACHHE BO3MOXKHO IIPU AIOOOM pasMepe IPYAH H
dopme cocka M 3aBUCHT OT NIPABHABHOIO IIPHKAAABIBAHHA MAAACHLA K IPYAH, TO €CTb OH
3aXBATBIBACT HE TOABKO COCOK, HO M 4PEOAY BOKPYI COCKa, ITOAOOPOAOK PEOCHKA IIPIDKAT K IPYAU

MaTepu.

13. HpaBAa HUAHM HCT, 9YTO IIPU IIPABUABHOM IIPHUKAAABIBAHHN K I'DYAH pC6CHOK 3aXBATbIBACT HC TOABKO
COCOK, a M BCIO apPCOAY, €ro HOA60pOAOK IIPpHIKAT K I‘pyAI/I?

14. HpaBHAbeIfI OTBECT: AQ, YCHCITHOC KOPMACHHEC 3aBHCUT OT IIPABUABHOTO IIPHUKAAABIBAHUS MAAACHIIA
K I'PYAH, TO €CTh OH 3aXBaThIBACT HC TOABKO COCOK, a4 1 apPCOAY BOprr COCKa, HOA60pOAOK pC6€HKa
HpI/I)KaT KT pyAI/I MaTCpI/I.

15. Co CKOABKHX MECAIIEB CACAYET AABATH PEOCHKY AOIIOAHHTEABHOE IIUTAHUE — IIPUKOPM?
a) C 2-x mecsmes
6) C 6 mecsIeB
B) Ilocaeroaa
ITpaBUABHEIN OTBET: C 6 MECAIIEB.
16. IlpaBaa mAn Het, 9TO Yail TPAAUIIMOHHO AOAXKEH BXOAUTD B €KEAHEBHOE MEHIO peOeHKa A0 5 AeT?

17. IlpaBuABHBIN OTBET: HET, Yall ACTAM AO IITH ACT AABATh HEAB3f, TAK KaK YAl MOKET IIPUBECTH K
aHeMun (MAAOKPOBHIO), Yall IIPEIATCTBYET YCBOCHHIO HKEAC3A.
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18. IlpaBaa wAM HeT, YTO Yall MOMKET IPHUBECTH K aHEMHH (MAAOKPOBHIO), TaK KaK IIPEIATCTBYET

YCBOCHUIO JKEAE3aP

19. HpaBHAbeIfI OTBET: HpaBAa, gan ACTAM AO IIATH ACT AAaBAaThb HCAB3A, TaK KaK YAl MOKET HpI/IBecTI/I K

AHEMHUH (MHAOKPOBI/HO), gan HpCHHTCTByCT YCBOCHHIO JKCAE3A.

20. HpaBA’d HUAW HET, 9YTO YBCAHYUTDH BI)Ipa6OTKy MOAOKAa MOXXHO, €CAHU YaCTO HpI/IKAaAI)IBaTb K I“pyAI/I,
KOpMI/ITI) I“pyAI)IO HOYbIO, HE AaBaTb BOAY U CMECH, KOpMI/ITI) AOABIIIC, HC NCIIOAB30BATH 6yTI)IAO“IKy u

COCKH?

21. IlpaBUABHBEIH OTBET: IPABAA, YBEAHYUTH BBIPAOOTKY MOAOKA MOYKHO, €CAM YACTO IIPHKAGABIBATH K
IPYAH, KOPMHTB IPYABIO HOYBIO, HE AABATh BOAY M CMECH, KOPMHTb AOABIIIE, HE HCIIOAB3OBATH

OYTBIAOYKY H COCKH

22. IlpaBpa mAM HET, 9TO €CAH PeDEHOK C IIOHOCOM HE MOXKET IINTh BOAY MAH COCATH IPYAb, TO OH

IIPOCTO HE XOYCT UAM ACHHUTCHA, HAAO OCTABUTDH pe6eH1<a B ITOKOE?

23. IlpaBuABHEIN OTBET: HEIIPABAQ, ECAH PEOEHOK C IIOHOCOM HE MOMKET IIHTh HAHU COCATh IPYAb - 3TO

HAYAAUCH HAPYIIIEHUA B TOAOBHOM MO3I€ M HAAO HEMEAAEHHO OOPATHUTHCA K Bpady.

24. IlpaBAa MAH HET, YTO €CAH PEOCHOK C IIOHOCOM HE MOMKET IIHTh BOAY HAH COCATH IPYAb, 3TO

HAYAAUCh HAPYIIIEHUA B TOAOBHOM MO3I'€ U HAAO HEMEAAECHHO OOPATHTHCA K BPady?

25. HpaBI/IAbHI)II;‘I OTBET: HpaBAa, €CA pC6CHOK C IIOHOCOM HE€ MOXKET IIUTb HAM COCATb I‘pyAb - 9TO

3HAYUT, YTO HAYAAVICH HapyI_HCHI/ISI B TOAOBHOM MO3I€ 1 HAAO HEMCAACHHO O6paTI/ITbCH K Bpaqy.
26. l_IpaBAa HUAH HCT, 9YTO ITOHOC C KpOBI)IO y p€6CHKa MaThb MOXKET ACYHTH CaMa B AOMAIITHHUX YCAOBI/IHX?

27. IlpaBUABHELI OTBET: HEIIPABAA, IIOHOC C KPOBBIO Y peOEHKA — 3TO OIACHAA KHUIICYHAS NMHQEKIIA, 1

HAAO HEMEAACHHO O6paTI/ITI)CH K Bpa4y.

28. IlpaBAa mAM HET, 9TO IIOHOC C KPOBBIO y peOCHKA — 9TO OITACHAA KUIICYHAA WHEKIHA, 1 HAAO

HEMCAACHHO O6p’dTI/IT BbCA K Bpaqy?

29. IlpaBUABHEII OTBET: A4, IIPABAA, IIOHOC C KPOBBIO § peOEHKA — 9TO OIIACHAA KHINEYHAA HHMEKINA, 1

HAAO HEMEAAECHHO OOPaTUTHCA K Bpady.
30. Yro Takoe amapes?

a) DTO KOrAa DOAUT rOAOBA

0) OrO KOraa TEeUeT U3 HOCA

B) DTO )KHUAKUIT BOASHHCTBIH CTyA
[TpaBUABHEIR OTBET: KUAKHAIH BOASHICTBIIN CTYA.

31. IlpaBAa mAm HeET, 9TO MAACHBKHI PeOCHOK IPH IOHOCE OBICTPO TEPAET MHOTO MKHAKOCTH M 3TO

O4Y€eHb OIIACHO?

32. IlpaBUABHBIF OTBET: A2, IIPaBAd, CCAM MAACHBKHNM PEOCHOK IIPU ITOHOCE OBICTPO TEpPAET MHOIO
JKUAKOCTH, MOMKET HACTYIINTH OOE3BOMKMBAHHUE, 4 3TO OYECHB OIMACHO M MOYKET IIPUBECTH K CMEPTH

pebemnxa.

33. IlpaBAa MAH HET, 9TO €CAH AABATH PEOCHKY C ITOHOCOM KUAKOCTD 9ACTO (KAXKABIC 5 MHHYT), MAABIMH
ITOPITHAMHI, TO MOKHO IPEAOTBPATUTD TAKEAOE 3a00AEBAHIE Y MAACHBKOTO pebeHKa?
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34, HpaBI/IAI)HI)II;‘I OTBCT: AQ, HpaBAa, CCAT MAACHBKOMY p€6CHKy C IIOHOCOM A2BATb KUAKOCTH KaXKABIC 5
MUHYT MAACHBKUMHU ITOPIHUAMHU, 3TO IIOMOXKET YMCHBIIIUTDH 00€E3BOKUBAHNIE U MOKHO IIPEAOTBPATHUTDH

TKEAOE 3aD0AEBAHIE ¥ MAACHBKOTO PeOCHKA.

35. l_IpaBAa HAH HCT, 9TO €CAH Y pC6CHKa IIOHOC, TO HAAO YMCHBIIUTH KOAHYCCTBO ITHIIIH, YITOOBI AATb

roxoii xeAyaky. He Hapro yropapusars pebeHka ecTb?

36. HpaBHABHBIﬁ OTBET: HCHpaBAQ_, pC6CHKﬂ C IIOHOCOM HaAO KOPMI/ITB TaK K€ Kak SAOPOBOI‘O u

yroBapuBaTh €TO €CTh, AAKC €CAM HCT aIlIICTHUTA.

37. IlpaBaa mAM HeT, 9TO peOEHKA C IIOHOCOM HAAO KOPMHUTH TaKKe KaK 3AOPOBOIO U YIOBAPUBATH €IO
€CTb, ECAM HET AIlIIETUTA?

38. IlpaBuABHEIR OTBET: IPaBA2, peOEHKA C IIOHOCOM HaAO KOPMHUTH TAKKE KAK 3AOPOBOIO, YTOBAPUBATH

€TO €CTb, AAJKC CCAHM HCT aIlIICTHUTA.

39. IlpaBAa MAHM HET, 9TO PETHAPOH MOKHO Pa3sBOAUTH B IPUOAUSHTEABHBIX IIPOIOPIHAX, HAIpUMEp, ]

CTOAOBYIO AOXKKY Ha CTaKaH BOABDI, YITOOBI CIKOHOMMTD HOPOH_IOK.>

40. IlpaBHABHBIN OTBET: HEIIPABAA, ACUEOHBIN 9PPEKT PETHAPOHA TOABAACTCA TOABKO IIPH Pa3BEACHHH |

mavky Ha 1 AI/ITp BOABI 1 CTpOFO CO6AIOA21TI> Ty HpOHOpHI/HO.

41. IlpaBaa uAu HeT, 9TO Ae4eOHBIN 9(D(DEKT PETHAPOHA ITOSABAACTCA TOABKO IIPH Pa3BEACHHH | Iadku

Ha 1 AHTP BOABI H CTPOTO COOAFOAATH 9Ty IPOIIOPLIUIO?

42. IlpaBUABHEIN OTBET: IIPaBAQ, A€4eOHBIN 3(DGEKT PETHMAPOHA HMOABASETCH TOABKO IIPH PA3BEACHHH 1
I1a9KH Ha 1 AUTP BOABI X CTPOIO COOAIOAQTD 3Ty IIPOIIOPIIHIO.

43. MoKHO AN AaBaTh PEOEHKY C IIOHOCOM AHTHOHOTHKN (HAIIPUMEP, ACBOMUIICTHH), O3 Ha3HAYCHUA
Bpadar

. MABHBII T H HEAD b AHTUOUMOTHUKH MAaAECHBKOM H IIOHOCOM

44, TlpaBua OTBET: HET, HEAB3S AABATH AHTUOMOTUK AAEHBKO eDeHKy ¢ IIOHOCOM 0e3
HasHA4YeHUA Bpava. \eKapCcTBa — 3TO CHABHO ACHCTBYIOIIIHE CPEACTBA, H OHH MOIYT HAHECTH BPEA
peOeHKy, eCAM X AaBaTh Oe3 Ha3HAYEHHUA Bpadya. B OOABIIIHHCTBE CAyYACB IIPH IIOHOCE HE TpedyeTcs

HHUKAKHIX ACKApPCTB.

45. IlpaBAa HAM HeET, YTO €CAH PEOECHKY CACAAHBI BCE IIOAOMKEHHBIE AO TOAA IIPUBUBKH, OH OyAET

3AIUIIEH OT MHOTUX ACTCKIX MH(DEKITHH U HE 3A00ACET MM, KOTAA BBIPACTCT?

46. IlpaBUABHEII OTBET: IIPaBA, €CA PEOEHKY CACAAHBI BCE IIOAOKEHHBIE AO TOAA IIPUBHBKU, OH OYAET

3AIMUIIICH OT MHOTHUX ACTCKHX I/IHCpCKHI/If/‘I u He 3200A€eT MU, KOTAQ BI)IpaCTCT.

3AAAYN KEOPH

1. BBbIXOA KOMaHA

O11eHKA HAET IO IATHOAAABHOI CHCTEME.

o OHCHK& KOCTEOMOB COTAACHO TEMC KaMITAaHHUM, 4 TAKXKC OYCHb BaXKHA I/ISO6P€T3T€AI)HOCTB, KOTrAa M3
HeAOpOI‘I/IX MaTCpI/IaAOB CACAAHBI OpI/II‘I/IHaAI)HI)IC KOCTIFOMBI (HaLHI/ITI)IC Ha KapTOH pr}KeBa, B3pOCAI)II>‘I
MY)XKYHHA B ACETCKOM "IﬁH“II/IKC), T.C. O6p213 CEMBU M €€ YACHOB pasHoro BOSpaCTa HepeAaCTCH B

KOMaHAAX Yepe3 HHTEPECHO IIPUAYMAHHBIE OCOOEHHOCTH KOCTIOMA.
*  OneHKa My3BIKAABHOTO COIIPOBOMKACHHSA, TAC BAYKCH 32)KUTATCABHBIH PUTM.

e OneHuBAETCA CAAKEHHOCTD ACICTBUM YAEHOB KOMAHABL.
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o YerkoCcTb M3AOKEHUS 3aAa4u, 9TOOBI 32 pasBACUCHHUEM HC TEPAACH
IIPOCBETUTEABHASA CYIIHOCTD KAMITAHUI.

*  Peakrna 3asa, T.e. 9HCAO ITOAACP/KUBAFOIIINX 3PUTEACH.

2.  OmneHka BUKTOPHHBI — OTBETOB HA BOIIPOCHI

3a Bce TpHU BOIIPOCA KOMAHAA MMEET IIIAHC IIOAVYUTH 3 OaAAa.

I'AaBHBII KpUTEPHUH — YBEPEHHOCTD, IPABUABHOCTD U IIOAHOTA OTBETA.

3. OreHKa PUCYHKOB - ITAAKATOB

O11eHKa HAET IO IATHOAAABHOH CHCTEME.

*  CooTBeTCTBHE TOCTABACHHOI MEAHUIIMHCKOM 3aAa9€ B HA3BAHUU ITAAKATA.

*  OpuruHaABHOCTD PHCYHKA KAK CPEACTBA BEIPAKEHHA MBICAU Yepe3 0Dpas.
*  BsIpasureAbHOCTh HA3BAHUA IIAAKATA B OTPAKEHUN MEAUIIMHCKOM 3aAa9H.
4, OreHKAa CIIEHOK — AOMAIIIHEE 3aAAHUE.

O11eHKa AT IO IATHOAAABHOM CHCTEME.

o CoOTBETCTBHE TIOCTABAEHHOMN MCAHHHHCKOﬁ 3aAavce.

00pa3oBaTEAbHAS

o AKTCPCKoe MAaCTEPCTBO - KaK UI'POKH IICPCAAFOT SMOIMMOHAABHOE COCTOSAHME CBOETO Ieposl.

*  CA2KEHHOCTb M B3aUMOIIOHIMAHUE MEKAY YIACTHHKAMHU BO BpeMsA pabOTHI Ha CIIEHE.

o PCaKHI/IH 3aAa, TO €CTh YHCAO ITOAACPKUBAFOINHX SPHTeAefI.
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N. Orientation Meeting with Health Workers

Available in Russian
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N. BcTpeua ¢ MEAULIMHCKMMU pabOTHUKaMM

CXEMA ITPOBEAEHUMA OPUEHTAILINU AAdI MEAUITTHCKIUX

PABOTHHMKOB CBA

ITpoaoaxurearnocts: 1 — 1,5 gaca

1. Beaenue B crpareruro VIBbAB

2. CTaTHCTHKA ACTCKOW CMEPTHOCTH H 3a00ACBAEMOCTH AHAPECH

3. Ilposeaenue xammanuu «PacTum 3AOPOBEIX A€TEI, pasaca «Auapes»
a) dro Taxkoe mpoekT 3apasllaroc
0) IPHYMHBEI IPOBEACHHA KAMIAHUI
B) rperuii komrronenT VIBBAB

I) OCHOBHBIE pe3yAbTaTel IpoBeAcHusA  3apaBlIaroc  mccAeAoBaHMIA

OCBEAOMACHHOCTH HACEACHHSA II0 BOIIPOCAM 3A0POBB X MEAUIIIHBI
A) IIEAH, OCHOBHBIC TEMBI U [IEACBBIC AYAHTOPUN
€) BpeMA IPOBEACHHUA KAMIIAHNIN
) maprtHepsl B mpoBeAeHnu kammanuu (3OZK, accormarum u T.A.)
4. Tleuarmas mpoAykius (OOpasIter)
5. Ayamo u BuACO-IPOAYKLTsA (OOPA3IIEL)
6. Tasersr (oxBar)
7. Koukypc MeacecTep (KOIIHH YCAOBHIT)
4) IPHYMUHBI IPOBEACHUA KOHKypCa

6) ycaoBuA (KAKAOE B OTACABHOCTH)

I10

OIIPCACACHHIO
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0. Recommendations for Information Dissemination by Nurses to
Mothers

Available in Russian and English
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N. Kak meacecTpbl MOryT NpeaocTaBnsaTb MaTepsiM MH¢OpMaumio,
npeAcTaB/IeHHYIO0 B MaTepuanax KaMmnaHum

OCHOBHBIEC PEKOMEHAAIINH IO paboOTE C OPOIIFOPONH HAU OYKACTOM C HACCACHHCM:

° HaAO BMECTC C ITAITUEHTOM IIPOCMOTPETD KAKAYIO CTPAHHIY MAHU PA3ACA 6}’KACT2. HAU AUCTOBKH. DTO
AACT IIAaHC IIOKA32aThb M pPacCKa3aTb O MEAHUITHHCKOM HpO6ACM€ M OTBETUTHb HA AOOBIE BOIIPOCHL

ITanmucHTA

o ITokaseBaTh CACAYET PHCYHKH, 2 HC TCKCT. DTO HOMOKET ITAITMEHTY 3aIIOMHHTH, YTO O3HAYAIOT

HUAAXOCT paLII/II/I

° HaAO Ha6AIOAaTb 34 ITAITHCHTOM, ITOOBI 3aMCTHUTD, YTO YIYBCTBYCT IIAITUCHT. O6CY}KACHI/IC IIOMOXKET

CO3AATH XOPOH_II/IC B3aMMOOTHOIICHUA 1 AOBGPHC MCIKAY BaMH U ITAITIECHTOM

*  Haao aarp nanuenTy OpOILIOPY € COOOH M IIPEAAOKUTD IIOKA3ATH APYIHIM.

For Nurses: Working with Patients

Recommendations on how to use health brochures and booklets when working with population:

*  Go through each page of the booklet or section of the leaflet with the patient. This will give you a
chance to both show and tell about a health problem or practice and answer any questions the
patient might have.

» DPoint to the picture, not the text that appears on the page. This will help the patient remember
what the illustrations represent.

*  Observe the patient to see if he/she looks puzzled or worried. If so, encourage him/her to ask
questions or talk about any concerns. Discussion helps establish a good relationship and builds
trust between you and the patient. A person who has confidence in his or her health provider will
often transfer that confidence and change behaviour.

*  Give the patient the booklet or leaflet to keep and suggest that he/she share it with others.
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